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M. JKutomup
AKTYAJIBHICTH 3ACTOCYBAHHSI MEJJIATEXHOJIOI'TI
BPEH/IIHT'Y HA YPOIII AHI'JIICBKOI MOBH

XXI CTOMTTSA — 1€ CTOJNITTA Y IKOMY 1CHY€ MOKOJIIHHS IIKOJSPIB 1 CTYJEHTIB,
AKX B aHTJIOMOBHIM JiTeparypi HazuBatoTh Generation Dot Com, mist sskux OUTbII
3BUYHUM € COPUUHATTS ayJi0Bi3yallbHOI 1HPOpMAIIlii, HIXK JAPyKOBaHOi. JlOBOIUTHCS
BU3HATH, IO IF0 CHUTYyaIlll0 HE MOXHa TMOBEPHYTH Has3aj: TenebaueHHs, Bif€O,
KOMIT'IOTEp, [HTEpHET Ta iHI TEJIEKOMYHIKaIllifHI Mepel HeBOJIaraHHO 3MIHIOIOTH
ayJIUTOPII0, TTOCTYIIOBO TMEPETBOPIOIOYN «UUTAUIB» OUIBIIOI MIPOIO B «TJISAAYiBY.
3HaHHS TOTO, SIK QYHKIIOHYIOTh M€Jlia, SIK MM B3a€EMOJIIEMO 3 HUMH 1 SIK MM MO>KEMO
BUKOPHUCTOBYBATH iX 3 MAaKCUMAaJIbHOIO KOPHUCTIO, CTalOTh HEOOX1THUM KOMIIOHEHTOM
KOMIIETEHTHOCTI Cy4YacHOI JIOAMHM, a caMe JJIsl TPEeHyBaHHS W PO3BUTKY BMIHb
aHajizy, CHUHTE3y U OIlHKK 1H(OpMaIlii, PO3BUTKY KPUTUYHOTO MW TBOPUOIO
MUCJICHHS.

Mepexa [HTepHET cipuyMHUIIA TPUPICT HOBUX 1H(OPMALIMHUX TEXHOJIOTIN
B yci cdhepu JIOJCHKOI KUTTEISIBHOCTI, B TOMY 4YMCIl B 0i3Hec, OCBITY, cdhepy
pPO3BUTKY Kap'epu. BpaxoByrouum 3HauHi 00csiru iHdopMailii, HEOOXIIHICTh iX
00poOKU 1 epeadi, BAHUKAE HEOOX1HICTh IHTETPYBAHHS NEJAroriYyHuX TEXHOJIOT1N
3 iH(opMamiitHo-koMyHikaTuBHUMH TexHosorisMu (IKT) Ta BukopuctaHHaM
InrepHery.

BpeHauHr € juiie oaHIE 3 MEMIATEXHOJIOTIH, O SIKOi CXWJIbHI HE JIUIIE
nopocii, ane W AiTd. Mu 3HalloMuMOcs 3 OpPeHAIHIOM 3 CaMOI'0 PAaHHBOTO BIKY.
Bueni moBenu, 110 BxKe y BiIll BiJl IECTH MICAIIB, IITH MOXYTh c(hOpMyBaTH ySBHI
o0pa3u KOpIOpaTUBHHUX JOTOTHUMIB 1 TadicMaHiB. Po3yMiHHs OpeHIy Moxe OyTu
BCTAHOBJICHE BXKE Y Billl JBOX POKIB, @ KOJIM BOHM MIAYyTh Y IIKOIY, OUIBIIICTh AITEH

y IIKOJIl 3/1aTHI BU3HATH COTHI JIOTOTHIIIB.



Hanpuknao, Buxopuctands andapity, skuii OyB CTBOPEHHMH HaMH 3 YacCTHH
BCECBITHBHO BIJJOMUX OPEHJIIB, MOKHA BUKOPUCTOBYBATHU K HA NOYAMKOBOMY emani
HAaBYaHHI aHTJIKACHKOT MOBHU (BIH Oyne CHpPHUSTH HE TUIbKM (DOPMYBaHHIO BMIHb
kamirpadii miteil, ame W ¢dopmyBaTH Taki ICHXOJOTIYHI MPOLECH SK TMaM'sTh,
CIIpUUHSATTS, YSABICHHS), TaK 1 Ha Guwomy emani (BIH cpuUsTAME (POPMYBAHHIO
BMiHb MOHOJIOT1YHOTO Ta J1aJOTIYHOTO MOBJICHHS, KPUTUYHOTO MUCJICHHS), SIKILO
YYHSIM 3aIlIPOTIOHYBATH HACTYITHI 3aBJIaHHS:

Ha nouamkoseomy emani:

e [loauBiThCS HA CUMBOJIH JIITEp al(aBITy 1 CKaXITh, 5Kl 3 HUX Bam 3HarioMi?

e II[o 03HAYAIOTH i CUMBOJIN?

e Jle Bu 3ycrpiuaere i cumBonu? B sikux nepegavyax? Ha Bymuisax?

e Illo y Bac € noma (y Bammux npy3iB) 3 HUMU CUMBOJIaMU?

e 3 9KOi JITEpU NOYNHAETHCS KOKEH CUMBOJI?

e ki mie ciioBa MOYMHAIOTHCS 3 HI€T JTITEPHU?

e Hawmamroiite mi npeametd (a00 HaMMIIITH Il CJIOBA) y TaOJMIN TIEBHOL

JTEPH.

o [IpugymaiiTe 1 HAMUIIITH PEUCHHS 3 CIIOBAMH, SIKI 03HAYAIOTh 111 CAMBOJIH.
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Ha euwomy emani mu TpOTOHYeEMO BHUKOPHUCTaHHsA ai(daBiTy Ha MOYATKY
YPOKY ISl MOBJICHHEBOT PO3MUHKH:

— Look at the ABC and answer the questions:
1. Why are brand names important?
2. Name three different sources of brand names.
3. Do you think brands are important? Why?
4. Do you have a favorite brand? What is it and why do you like it?

— Look at the ABC, name each brand and say what things of the brand do you
have at home?

— Look at the ABC and rank your favorite brands from 1-10 (1 = like the
most, 10 =like the least) [1].

1 2 3 4 5 6 7 8 9 10

Jlana Bi3yajibHa TEXHOJIOTISE OPEHIIHTY BUKJIMYE 1€ OUIbIIY I1KaBICTh, SKILO
Oyzae mogaBaTHCS OJHOYACHO 3 3BYKOBUM a00 MY3UYHUM CYIPOBOJOM, 3 SIKHUM Y4HI
BXKe n00pe 3Haiiomi. Hampuknan, 3Byk 3arpy3ku TenedoHy «Nokia», TiCHI 3
pexinamu «Coca Cola», menomist a3BiHKa y «Skype», 3ByK BX1JTHOT'O TTOBIJIOMJICHHS Y
«ICQ» Ta iH.

Jis mapHOi poOOTH Ta MM PO3BUTKY [1aJOTIYHOTO Ta MOHOJOTIYHOTO
MOBJIEHHS, JOLJIBHO 3allpONOHYBAaTH HACTYIIHE 3aBJJaHHS:

— Look at the table and ask your friend what does he do at the weekend;

— Look at the table and retell about your friend, what does he do in the

morning? In the afternoon? In the evening?
— Look at the table and write an e-mail to your friend describing your

weekend.
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Jliist TpymoBoi poO60TH MOKHA 3alIPOTIOHYBATH HACTYITHE 3aBIaHHS:
Imagine that you work for a design company. They want your help to design a
new brand for their product:

« first decide on the product. It could be trainers, rucksacks, clothes, chocolate



« when you have a product try to think of a name for the new brand. When you
have a name, design the logo.
When all the groups have finished, present your ideas to the group and have a
vote to decide which is the coolest brand [2].
3acTOCyBaHHS MeEIATEXHOJOrli OpEHIIHry Ha YpOKax aHIIIChKOI MOBH,
JoTioMarae rnepedopoTH IHTENEKTyalbHY MACUBHICTh YYHIB, 3al[lKaBUTH iX, Ja€
MOXJIMBICTh MIIBHINUTH €()EKTUBHICTh HABYAILHOI TISUIBHOCTI BUMTENS 1HO3EMHOI
MOBH.
Jlitepatypa:
1.Cool Brands UK. Pexxum nocrymy:
http://www.teachingenglish.org.uk/language-assistant/essential-uk/cool-brands-uk

Bix 21.11.2012.

2. Branding and brand names. Pexxum moctymy:
http://www.teachingenglish.org.uk/lesson-plans/branding-brand-names Bix

21.11.2012.




