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KaHIuIaT (UTONIOTIYHMX HAYK, CTAPIINA BUKIAaa4
(PiBHEHCBHKMIT Nep)kaBHUN T'yMaHITApHUHA YHIBEPCUTET)

OIIIHKA TA ii PI3BHOBUIU B AMEPUKAHCbKOMY KOMEPIHIMHOMY KYPHAJIbHOMY
PEKJIAMHOMY JUCKYPCI

Y emammi posensinymo ocobausocmi (pyHKYioHy8aHHsL 3AC00I8 PI3HUX 8UOI8 OYIHKU 8 AMEPUKAHCHKOMY
KOMEPYIUHOMY JHCYPHATIbHOMY PEKIAMHOMY OUCKypct. Mamepianom 00CHONCeHHS € PeKIAMHI MeKCmu
amepurarcokoeo sicyprany "The New Yorker". 3acmocosano cucmemno-@yHKyionaibHull, KOHMEKCMYAIbHULL Mma
CEMAMMUKO-CMUTCTIUYHUT MemOoOU 00ciodcenHs. Busnaueno, wo amepukancoka KomMepyitina sHcypHaibHa
PeKama 3acmocosye 6Ci CeMaHmuymi pisHo8uou no3umueHol oyinnocmi. IIpodykmusHumu € 3acobu ecmemuyHux,
eMUYHUX, PAYIOHATIGHUX A CEHCOPHUX OYIHOK, SKI € OCHOGHUM KOMNOHEHMOM 3MICIY PEKAAMHO20 MeKCmy ma
CIYACAMb BUPIUATLHUM YUHHUKOM ) OOCSCHEHHI 11020 KOMYHIKAMUBHO-NPAMAMUYHOT Memu.

Knrwowuosi cnosa: ecmemuuna, emuuna, payioHaibHa, CEHCOPHA OYIHKU, PEKIAMHULL OUCKYPC.

OriHHI 3ac00H € OHUM i3 HAMBAXKJIMBIIINX YHHHUKIB PEKIIAMHOT0 BIUTUBY Ha CBIIOMICTb CIIOXKHMBaYa.

BuBueHHS LIIHHICHOTO MOTEHIIIATY PEKIAMHOTO JUCKYPCY € aKTyaJbHUM HaNpsSMOM JOCHTiDKeHHs. Y (okyci
yBard JIHIBICTIB 3HAXOTHCS Pi3HI aclieKTH BUBUEHHS OLIHKH [1-5], ofHAK JOCTIKEHHS PI3HOBHUIIB OIIHKH
TIOKH 110 3aJTUIIAETHCS HEOCTATHIM.

Merta crarTi mojsrae y BHSBJIEHHI 3aco0iB peamizalii pPi3HMX BUAIB OLIHKM B aMEPHUKAHCHKOMY
KOMEpLIHHOMY JXypHaJbHOMY PEKJIAaMHOMY JUCKYPCi, SIKI BUCTYIIAIOTh MapKepaMHu MPUXOBAHOTO CHOHYKAHHS
anpecara peKiiaMH J10 IpUa0aHHs TOBapIB.

Bukiang ocHoBHOro Mmartepiaidy. OIliHKa BH3HAYAETHCA SK COLIAIBHO CTajie 1 3aKpilIeHE B CEMAaHTHII
MOBJICHHEBHX OJIMHUIIb O3UTHUBHE a00 HEraTHBHE, €KCIUTIIUTHE a00 IMILTIIIUTHE CTaBJICHHS Cy0’€KTa 10 00 €KTIB
JIACHOCTI, IK KOMIIOHCHT, KU MOXKHA BHIIUTUTH B CKJIaHIH B3aeMOii Cy0’€KTa OIliHKH Ta i 00’ekTa [1: 145].

B amMepukaHChKOMY KOMEpPIIIIfHOMY J>KypHaJlbHOMY PpEKIaMHOMY MIHMCKYpCi OIIIHKa CIiBBiTHOCHUTBCS 3
00’€KTOM peKJlaMH, Ma€ IO3UTHBHY CIPSIMOBAHICTh 1 peaji3yeTbCs IEpeBaKHO Ha JIEKCHYHOMY PiBHI,
3MIICHIOIOUY BIUIMB Ha PalliOHAJBHY Ta EMOTHBHY cepy CBiJOMOCTi aapecaTa. Po3risiHeMo 11 pi3HOBHIH.

VY nocnimKyBaHOMY TUCKYPCI KOHKPETHO-OIIHHI CJI0Ba BHPA)KAIOTh OIIHKU TaKUX PI3HOBHIIB: €CTCTUYHY,
€TUYHY, palliOHAIbHY Ta CEHCOPHY.

Ecternuna ouinka. EcteTnuyHa OIliHKa B aMEpUKAaHCHKOMY KOMEPIIHHOMY >KYpHAJBHOMY PEKIAMHOMY
JIMCKYPCI TT03HaYa€e Kpacy, 4apiBHICTb, PO3KIIIHICTh, €JIETaHTHICTh, IPUBAOINBICT aipecaTa Yu PEKIIaMOBaHOTIO
ToBapy. BoHa peasizyeTbcs 3a JOMOMOTr0f0:

1) mpuxkmeTHuUKIB: [uxurious, nice, charming, glorious, glamorous, luxurious, smart, remarkable TomO,
HaIpPHUKIIAI;

(1) Gift to Luxurious Ladies (NY, Dec. 4, 1937, c. 19);

2) npuchiBHukiB: brilliantly, gloriously, remarkably, beautifully, elegantly, charmingly, gracefully,
extravagantly, glamorously, richly, wonderfully, attractively Tomo, HaPUKIIA;

(2) In these shoes and handbags the curious and distinctive markings are brilliantly shown

(NY, Oct. 19, 1935, c. 3);

3) imennmkiB: beauty, elegance, charm, smartness, gracefulness, glamour, luxury, beauty, chic, delicacy
TOIIO, HATIPUKJIA/I!

(3) You may have the elegance and charm of the famed gardens of Versailles (NY, Dec. 17, 1966, c. 9);

4) niecaiB: glamourize, grace, love, delight, charm, beautify, attract TOI0, HATIPUKIIAT;

(4) Here is dining furniture that glamourizes your entire living-dining area, yet stays lovely and new looking
(NY, Jul. 30, 1955, c. 45).

OTKe, HaBelEHI NPHUKIATM 3aCBIIUYIOTh, IO 3aCO0M BUpa3y €CTETUYHOI OLIHKH B aMEpPHUKAaHCHKOMY
KOMEpLIHHOMY XypHaJbHOMY PEKJIaMHOMY JHMCKYPCi IOKJIMKaHI MPUBEPHYTH YBary ajpecara 10 PEeKIaMHOTo
TEKCTY, CTBOPHTH IO3UTHBHE E€CTETHMYHE CIPUHHATTS PEKIaMOBAHOIO TOBapy 1 BIUIMHYTH Ha CBIJIOMICTh
CHOXKMBA4a, arlelIfoI0uy JI0 Horo po3ymy 1 MOYyTTiB.

Etnuna ominka. ETnyna olliHka Moke OyTH 3acTOCOBaHa 10 BCHOTO, IO CHOpsSMOBaHe Ha ''mo0Opo'.
BoxuBaHHS 3araJbHOOIIHHUX MpeaukaTiB "no0puid” 1 "moope", "moranuii" i "morano" 0OYMOBJICHO CTaBJICHHAM
o ixeanizoBaHoi Mopenmi cBity [2: 181]. B amepukaHCbKOMY KOMEPLIHHOMY >KYpHaJbHOMY PEKIAMHOMY
JIUCKYPCi TO3UTUBHI €TUYHI OIL[IHKU ()OPMYIOTBCSI 32 JOIIOMOTOIO:

NIPUKMETHUKIB: generous, human Tomo, NpuMipom:

(5) Be generous. Christmas only comes once a year. People who prize Scotch pay the price for Pinch

(NY, Nov. 27, 1965, c. 20);

2) iMeHHHKIB Ta iMEHHHMKOBHMX CJOBOCHOJYYeHb: accuracy, honor, understanding, friendship, unity,

harmony, good will Tom10, HANPUKJIAT;
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(6) Grace Line transportation services... has been diligently contributing to that basic understanding upon
which good will, friendship and unity depends (NY, Oct. 18, 1941, 3BOpOT 0OKJIaJUHKH).

TakuM YHHOM, 3aCOOM €THYHOI OMIHKM B aMEPHKAHCHKOMY KOMEPIHiHHOMY >KYypPHAJIBHOMY PEKIAMHOMY
JIACKYPCi CHOPUSIOTh TPHBEPHEHHIO YBArd CIIOKHBada, BUPAKAKOYM MOPAJBHI IIHHOCTI JyXOBHOI'O CBITY
JIIO/IMHY, SIKI aCOL[IaTUBHO ITPUB’SI3YIOTHCS 10 PEKIIAMOBAHOI'O TOBAPY.

Paunionanbna oninka. ParioHanbHi OIIHKH OB’ SI3YIOTH 13 MPAKTUYHOIO JAISUIBHICTIO JIIOJUHU 1 BUIUISIOTH
Taxi 1l pi3HOBHIM: YTHIIITapHi, a00 parMaTuyHi, HOpMaTHBHI i Teneomnoriywi [1: 27; 3: 28].

Ymunimapni (npacmamuuni) oyinku XapakTepu3yrOTh 0COOTMBOCTI 3HAHHS JIFOMUHY 1 IPAKTUYHI HACI KA
1bOro 3HaHHA [6]. B aMepHKaHCEKOMY KOMEPLiHOMY KYPHAILHOMY DPEKIaMHOMY JUCKYPCI Taki OIIHKH
peai3yloThesi, HacaMIepe], 3a JOIOMOTO0:

1) mpuUKMeTHHMKIB: practical, comfy, cozy, lightweight TOIO, HATIPUKIIAT;

(7) For dormitory dreaming wear dainty Kayserette* sleepers. So practical... so comfy!

(NY, Sep. 28, 1935, c. 5);

2) npucaiBHUKIB: economically, gently, quickly, easy TOIIO, HATIPUKIIA;

(8) You must be economically smart to be in vogue (NY, Aug. 3, 1929, c. 3);

3) iMmeHHUKIB: comfort, quiet, smoothness, convenience, completeness TOIO, HATIPUKIIAT;

(9) Come try the room, the comfort, the quiet, the smoothness, the efficiency of our new-generation 5-
passenger sedan. Chevrolet (NY, Oct. 4, 1982, c. 22-23).

Hopmamueni oyinku TOB’s3aHi 3 HOPMOIO, CXBaJIEHHsAM a00 HECXBaJEHHSM, 3acy/DKeHHsM siBull [6]. B
JIOCITI/PKYBaHOMY TUCKYPCI HOPMATHBHI OLIIHKY € TIO3UTUBHUMHU 1 (DOPMYIOTBCS 32 JJOIIOMOTOFO:

1) mpUKMeTHHKIB: right, correct, healthy To1o, HANPUKITA;

(10) Spot TAILLEUR... the correct glove for tailored costumes (NY. Sep. 28, 1935, ¢. 7);

2) iMeHHUKIB: standard, criterion, balance TOIO, HATPUKITA;

(11) Introducing the new standard for luxury crossover, the all-new 2010 Cadillac SRX

(NY, Jan.11, 2010, peBepc 0OKJIaUHKH).

Teneonoziuni oyinku BKa3yloTh Ha Te, IO PO3BHUTOK Jii JO3BOJSIE NOCSTHYTH ITOcTaBiieHOl 1 [6]. B
aMEepUKaHCHKOMY KOMEPIIIHHOMY )KYpHAJIbHOMY PEKJIAMHOMY JIUCKYPCI BOHU PEai3yIOThCs 3a JOIOMOTIO0:

1) mpuKMeTHHKIB: productive, efficient, resultful, successful Tomo, HaNPUKIA:

(12) From making manufacturing more productive, to pioneering cleaner, more efficient energy
technologies, to holding the world record for transmitting data over a single optical fiber, Siemens is reshaping
and redefining entire industries (NY, Mar. 17, 2003, c. 71);

2) iMeHHHUKIB: productivity, success, goal, result TOIO, HATIPUKIIAT:

(13) Imagine a banker and financial advisor working together toward the same_goal. Yours

(NY, Feb. 14, 2005, c. 83);

3) mpucaiBHuKiB: productively, effectively Tomo. BukopUCTaHHS TPHUCIIBHUKIB TEJICONOTIYHOI OI[IHKU
MIPOLTFOCTPOBAHO Y PUKJIAJI:

(14) No wonder productivity in the office isn’t keeping pace with the times. At Xerox, helping people work
more productively is our business (NY, Oct. 26, 1981, c. 13).

Cencopni oninkn. Cy0’eKTHBHI CEHCOpHI OIIIHKM 3aCHOBaHI Ha BIIYYTTSIX — PEAKIiSIX I’ ITH OPraHiB UyTTs
JIIO/IMHU: CITYXOBHX (3BYKOBHX), 30pPOBUX, TAKTHIILHHX, HIOXOBHUX 1 CMaKy.

Cnyxosa (38ykoea) cencopna oyinka. B aMepuKaHCHKOMY KOMEPLIHHOMY >KYpHAaJbHOMY PEKIaMHOMY
JIMCKYPCi BUKOPUCTOBYIOTHCS TPUHOMH 3BYKOIIHCY, a CaMe:

1) amiTepauiss — MOBTOP OHAKOBUX a00 MOMIOHUX MPHUTOJIOCHUX 3BYKIB, 3ByKOCIIOIYUCHb, HATTPUKIIA:

(15) Tiffany Sterling Stocking Stuffers (NY, Nov. 27, 1965, c. 13);

2) anagopa — IOBTOP MMOYATKOBOI'O 3ByKa a00 3BYKOCIIONYYEHHS, CKJIAy, CJI0BA, CHHTAKCUYHOI KOHCTPYKIIil
B KOXKHOMY PEUYCHHI, HANPUKJIA/I:

(16) Highlights from the Highlands to speak your casual life... TWEEDS of SCOTLAND specially loomed for
Peck and Peck (NY, Sep. 27, 1952, ¢. 5);

3) enidopa — MOBTOPYM KiHIIEBUX CKJIA/IB, CITiB, CAHTAKCHUYHUX KOHCTPYKIIIH, HAPUKIIA:

(17) DREAM LONGER. PLAY LONGER. RELAX LONGER. THE BREAKERS Palm Beach

(NY, Jan. 24, 2005, c. 18);

4) 3BYKOBMii CHMBOJIi3M — YMOBHHMH 3B'SI30K MK 3BYKOBUM O(OPMIICHHSIM CJIOBAa 1 HOro eMOIiHHUM
3a0apBIICHHSM, HATIPUKIIAT;

(18) KAHLUA & cream FRRRESH. Naturally more delicious (NY, July 13, 1984, c. 20).

VY BHIICHABEACHOMY MPHUKJIANI MPUKMETHHUK fresh Mae 3HaveHHs "CBiKMI', TIOBTOp 3BYKa [r] akTHUBYE Y
anpecara acorriariro 3 "xonogaum" (0pppp). OTke, peKIaMOBaHHIA HATIIH 1 CBIKUM, 1 XOIOIHUIA;

5) naponimiuna aTpakuisi — CIiB3BY4YHI IOBTOPH, HATIPUKIIAM:

(19) How much Wood Would a Woodworker Work if a Woodworker Worked Wood for Dansk?

(NY, Oct. 28, 1967, c. 43).
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Y 1mpoMy mpukian mapoHiMu wood 1 would, woodworker i work (worked), woodworker yTBOPIOIOTH
KajmamOyp, IPUBEPTAIOYHU YBAT'y CIIO)KUBAYA.

BukopucTaHHs NpPUHOMIB 3BYKOIIUCY B aMEPUKAHCHKOMY KOMEPIIHHOMY JKYPHAJIBHOMY PEKIAMHOMY
JUCKYPCl TPUAAIOTh PEKIAMHHAM TEKCTaM METOJAMYHOCTI, OPHUTIHAJBHOCTI, a TaKOX BKA3YIOTh Ha OJHCKY4y
TEXHIKY PEKIIaMHOTO (haxiBIld, TOJIOBHOIO METOO SIKOT'O € MMPUBEPHYTH YBary aapecara.

Ouyinni 3acobu, wo anentoroms 0o 3opy. H. JI. ApyTioHoBa 3a3Hayae, 110 Cepell CEHCOPHUX 3HAYEHb €
"HaHOLIBII PO3BUHEHI 1 BATOHYCHO MU(epEeHINHOBaHI MOHATIHHI €KBIBAJICHTH 30pOBUX BimuyTTiB" [2: 42].

3 PpO3BUTKOM Bi3yaJbHOI KOMYHIKAIll pOJb Bi3yaJbHOTO KOMIIOHEHTa SK CEMAHTHYHOTO CKJIaJHUKA
3araJIbHOTO KOMYHIKATHBHOI'O KOHTHHYYMa, CHMBOJI3M KOJbOPY HaOyBalOTh OCOOJTHBOrO 3HAYCHHS Y
peKITaMHOMY TUcKypei [7: 3-9].

VY AochimKyBaHOMY TUCKYPCI BXKUBAIOTHCS HA3BH BIATIHKIB KOJIBOPY, SKI ACOIIIIOIOTHCS 3:

1) poCIIMHHUM CBIiTOM, HAIPUKIIAJ:

(20) b.h.wragge favors pure silk shirting Mint green, mousse pink, lilac, wild rice grey

(NY, Mar. 25, 1950, c. 10);

2) TBAPUHHHUM CBITOM, HAIIPUKJIA:

(21) Windowpane wool skirt, white with camel, shocking or navy (NY, Oct. 28, 1967, ¢. 12);

3) DOpOTrOLiHHUM KaMiHHSAM, HAITPUKJIAT;

(22) Scintillating rayon jersey in smoky topaz color, just like those flashing mock jewels

(NY, Oct. 18, 1941, c. 12);

4) MeranamMu, HalPUKJIA/I:

(23) The startling smartness of cobalt blue with rich traceries of gold! (NY, Nov. 26, 1927, c. 7);

5) abCcTpakTHUMHU TIOHATTSIMH, IPUPOTHUMHU SBUIIIAMHE, iIMEHAMH Ka3KOBUX TIEPCOHAXKIB, HATIPUKIIA:

(24) New and forever lovely a pettiskirt of permanent accordion pleats in peerless nylon tricot: Aquamarine,
Blue Fantasy, Cinderella Rose, Dream Mist, Star White (NY, Apr. 15, 1950, c. 15);

6) €THOKYJIbTYPHUMH MOHATTSAMHU, HATIPUKIIA:

(25) Fine acetate rayon in shell pink, white, Miami blue (NY, Dec. 7, 1940, c. 16).

VY 1boMy MPUKIIA/l BiATIHOK KOJBOPY aCOIIIOETHCS 3 OJIAKUTHAM KOJILOPOM MOPCHKOT BOJIM Ha IUIDKaX MasMi.

OTKe, TEKCUYHI OJIMHUII, SIKI [T03HAYAIOTh PI3HOMAHITHI KOJIBOPH, HAaJal0Th PEKIAMHHM TEKCTaM OLIbIIO
BHPA3HOCTi, MPHBEPTAIOTh YBAry CIIOXKUBAUiB, MAHIMYTIOIOYHM iX CBiJIOMICTIO 3a JOMOMOIOK CTBOPEHHS
PI3HOMaHITHHX aCOIliaIlii.

Cmaxkoea oyinka. CMakoBa OIiHKa 3aBXIM Cy0’€KTHBHA 1 3aJIeKHTh BiJ] KOHTEKCTY W cMaKky iHmuBiza. B
aMEPUKaHCHKOMY KOMEPIIHHOMY KYPHAJIbHOMY PEKIaAMHOMY JIMCKYPCi CMaKoBa OIiHKA € 3aBXK/IH TIO3UTHBHOIO.
PeknaMHi TeKCTH BKITIOYAIOTH JICKCHYHI OJWHMIN, SKi, 3a3BHYail, MO3HAYAIOTH NPHEMHHN, BUIIYKAHHHA CMak:
thick, juicy, light, smooth, mild, mellowness, HapUKJIaI:

(26) Delicately mild, yet authoritative with age and mellowness, V. O. Satisfies more tastes than any other
kind of whiskey. The Perfection of Taste Seagram’s V. O (NY, Sep. 19, 1936, 3B0poT 00KJIaJUHKH).

Onvghaxmopna (nwxoea) ouinka. OnbpakTopHA OIIHKA B aMEPUKAHCHKOMY KOMEPLIHHOMY JKypHAIIEHOMY
PEKIIAMHOMY JAUCKYPCi € HAGiTbII MOMIMPEHO0 B PEKIIAMHHUX TEKCTaX, M0 PEKIaMyroTh naphymu. Boxa Takox
€ MO3UTHUBHOIO, HATIPABJICHA Ha MPUBEPHEHHsI YBATH ajpecara 10 TOBapy, HAMPUKIAI:

(27) ... fragrant with the bracing aroma of wood and field and wild fern. Fougere Royale for Men

(NY, Dec. 7, 1940, c. 12).

Taxmunvha oyinka. TakTIIBHA OLIHKA B JIOCHIDKYBAaHOMY JIUCKYPCI € TAKOXK TIO3UTUBHOIO 1 BUKIIUKAE BIUYTTS:

1) mpoxosou, CBI>KOCTI, HAIIPUKIA;

(28) GLENEAGLES comes on with a raincoat that keeps its neat when the weather’s soggy, it cool when the
weather’s not (NY, Oct. 28, 1967, c. 10);

2) Teruia, HalpHUKJIA/I:

(29) Welcome to our world of warmest cashmere. Sweaters, coats, vests, jackets

(NY, Nov. 7, 1994, c. 30);

3) M’SIKOCTi, HIXKHOCTI, HATIPUKJIAT;
(30) Like genuine leather seating, soft to the touch. Chrysler Le Baron (NY, Oct. 10, 1977, c. 24);
4) rmaaKocTi, piBHOCTI, HAIIPUKIIA;
(31) The sleek shape of the new LS 400 has a thorough disregard for the elements

(NY, Dec. 26, 1994, 3B0pOT OOKJIaAUHKH);
6) IPHUEMHOCTI Ha JOTHUK, IPUMIpOM:
(32) Because Qiana nylon feels sensational next to the skin. Pure pleasure to wear

(NY, Oct. 10, 1977, c. 6).
BucnoBku. OTxe, anensis 10 HiHHICHUX KaTeropii, OI[iHHE apryMEHTYBaHHS MAlOTh Ba)X/IMBE 3HAYCHHS B
aMEpUKaHCHKOMY KOMEPIIHHOMY >KYpHAJBHOMY pEKIaMHOMY JucKypci. OIliHHE 3Ha4Y€HHS € OCHOBHUM
KOMITOHEHTOM 3MICTY pEKJIaMHOI'0 TEKCTy 1 CIYXHTh BHUpIIIaJbHUM YHHHAKOM Y JOCSTHEHHI #oro
KOMYHIKaTUBHO-TIparMaTU4YHOI METH.
IepcrnekTHBH MOAAJIBIIMX JOCTIZKEHDb OIATAIOTH Y JTOCTIDKEHHI TEKCTIB aMEPUKaHCHKOTO PEKIIAMHOT O
JIUCKYPCY 3 TIO3HLIH TX CIIPUHHATTS aIpecaToM.

166



C. K. Pomaniwok. Oyinka ma ii pizHo8uou 6 amepukancbKoMy KOMepYitiHOMY JHCYPHATbHOMY PEKIAMHOMY OUCKYDCE

CITMCOK BUKOPUCTAHUX /IVKEPEJI TA JIITEPATYPU

1. 3upka B. B. ManumnynstuBHble MIpbl B peKiaMe : JIMHIBUCTHYECKMi acrnekT : [Monorpadwus] / B. B. 3upka. —
Juenponerposck : IHY, 2004. — 291 c.

2. Apyrionosa H. JI. SI3bix u Mup uenoseka / H. JI. ApyrtoHoBa. — [2-e u3n.]. — M. : SI3biku pycckoii KynbTypsl, 1999.
- 896 c.

3. Bombsd E. M. Oynkimonansnas cemantuka oueHku / E. M. Bonsg. — [3-e u3n., crepeorum.]. — M. : KomKnura,
2006. — 280 c.

4. Kupuayk JI. M. IIparmaruuHi 0coOJIMBOCTI KaTeropii OLIHKK B PEKIaMHOMY TEKCTi (Ha Marepiaii xypHany "Time")
: auc. ... kaua. ¢puton. Hayk : 10.02.04 / Kupnayk Jlapuca MukonaiBra. — Kuis, 1999. — 184 c.

5. Kpamapenko M. JI. Akcuonoruyeckast IparMaceMaHTHKa aHIJIOA3bIYHOIO PEKJIaMHOIO TEeKCTa : aBToped. Aucc. Ha
COMCKaHWMEe Hay4H. CTeNeHH Kaua. ¢wminon. Hayk : cnen. 10.02.04 "T'epmanckue si3piku" / M. JI. Kpamapenko. —
Jonenk, 2005. — 21 c.

6. Apyrionosa H. JI. Axkcuonorust B MexaHu3Max >ku3Hu M si3bika / H. JI. Apyrionosa // IIpoGiiemsl CTpYKTYpHOI
JIMHIBUCTHUKY : [cTaThu]. — MockBa, 1984. — C. 5-23.

7. benoBa A. JI. IIBeroo60o3HaueHUsI B COBPEMEHHOM AHIVIMHCKOM fA3BIKE : KOHLENTYaIM3alus LBETa JUIS Pa3IMuHbIX
toBapoB / A. J1. benosa // Bicauk XapkiBcekoro Harl. yH-Ty. — Ne 741. — Xapekos, 2006. — C. 3-9.

REFERENCES (TRANSLATED & TRANSLITERATED)

1. Zirka V. V. Manipulyativnye igry v reklame : lingvisticheskiy aspekt [Manipulative Games in Advertising : the
Linguistic Aspect] : [monografiya] / V. V. Zirka. — Dnepropetrovsk : DNU, 2004. — 291 s.

2. Arutyunova N. D. Yazyk i mir cheloveka [Language and Human World] / N. D. Arutyunova. — [2-ye izd.]. — M. :
Yazyki russkoy kultury, 1999. — 896 s.

3. VoIf E. M. Funktsionalnaya semantika otsenki [Functional Semantics of Evaluation] / E. M. Volf. — [3-ye izd.,
stereotip.]. — M. : KomKniga, 2006. — 280 s.

4. Kyrychuk L. M. Pragmatychni osoblyvosti kategorii otsinky v reklamnomu teksti (na materiali zhurnalu "Time")
[Pragmatic Features of the Evaluative Category in the Advertising Text (in the Magazine "Time")] : dis. ... kand.
filol. nauk : 10.02.04 / Kyrychuk Larysa Mykolayivna. — Kyiv, 1999. — 184 s.

5. Kramarenko M. L. Aksiologicheskaya pragmasemantika angloyazychnogo reklamnogo teksta [Axiological
Pragmasemantics of the English Advertising Text] : avtoref. dis. na soiskaniye nauchn. stepeni kand. filol. nauk :
spets. 10.02.04 "Germanskiye yazyki" / M. L. Kramarenko. — Donetsk, 2005. — 21s.

6. Arutyunova N. D. Aksiologiya v mekhanizmakh zhyzni i yazyka [Axiology in the Mechanisms of Life and
Language] / N. D. Arutyunova // Problemy strukturnoy lingvistiki [Issues of the Structural Linguistics] : [stat'i]. —
Moskva, 1984. —S. 5-23.

7. Belova A. D. Tsvetooboznacheniya v sovremennom angiyskom yazyke : kontseptualizatsiya tsveta dlya razlichnykh
tovarov [Colour Terms in the Modern English : Conceptualization of Colours for Different Goods] / A. D. Belova //
Visnyk Kharkivs'kogo nats. un-tu [Kharkiv National University Journal]. — Ne 741. — Kharkiv, 2006. — S. 3-9.

Martepian Haniimos 1o penakiii 19.02. 2014 p.

Pomanwk C. K. Ouenka u ee pazHoeuonocmu 6 AmepuKancKom KOMMEPUEeCKOM HCYPHATbHOM
PeKIamMHom ouckypce.

B cmamve paccmampusaromest ocobeHnocmu yHKYUOHUPOBAHUSL OYEHOUHBIX CPEOCTE 8 AMEPUKAHCKOM
KOMMEPUECKOM JHCYPHATLHOM PEKIAMHOM Ouckypce. Mamepuaiom uccie0o8anus s8s0mcest pekiamHble
mekcmol scypuana "The New Yorker". Ilpumenenvt cucmemno-@yHKYUOHATbHBIL, KOHMEKCIYAJIbHbI U
CEMAHMUKO-CMUTUCTIUYECKUTI MemOoObl uccredoganus. Onpedeneno, Ymo amepukancKkas KOMmepuecKkas
JHCYPHANBHASL PEKIAMA NPUMEHSEM 6Ce CEMAHMUYECKUE PA3HOBUOHOCHU NOZUMUBHOL OYEHHOCTIU.
TIpodyxmuenvl cpedcmea 3cmemudecKux, IMUYecKUX, PayuoHAIbHbIX U CEHCOPHBIX OYEHOK, KOMOPble SGIAI0MCSL
OCHOBHBIM KOMHOHEHMOM CMBLCIA PEKAAMHO20 MEKCMA U CLYICAM PEUAloWumM (hakmopom 6 OOCMUICEHUU e20
KOMMYHUKAMUBHO-NPAZMAMUYECKOU Yelu.

Knrwueswie cnosa: acmemuuecKkas, ymuveckast, payuonalbHasl U CEHCOPHAsA OYEHKU, pemaManZ 0uc1<ypc.

Romanyuk S. K. Evaluation and its Types in the American Commercial Advertising Discourse.

The article deals with the functioning peculiarities of different types of evaluative means in the American
commercial advertising discourse. Research materials are advertising texts of the American magazine "The New
Yorker". Systematic, functional, contextual, semantic and stylistic methods have been applied. It has been
determined that the American commercial magazine advertising applies all semantic types of the positive
evaluation. Means of aesthetic, ethical, rational and sensory evaluations are productive in the discourse under
study. They are the main components of the advertising text content and the decisive factor in achieving its
communicative and pragmatic goals.

Key words: aesthetic, ethical, rational and sensory evaluations, advertising discourse.
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