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BCTYII

Pexnamuuii nuckypc HaOyBae Bce OUIBIIOTO 3HAYEHHS y KOHTEKCTI PO3BUTKY Ta
(yHKITIOHYBaHHS HE TUIBKM 1HAYCTpIi Ta MapKETHHTY, ajle¢ W CYCHIJIbCTBAa 3arajioM.
Pexnama — HeBim'eMHa uacTuHa >KUTTS. MoBa pekilaMH — BHKIHKA€E I1HTEpec
CIIOKMBa4ya, a TaKOXK 3alllKaBICHHS Ta TMPOBOKYE Yy HBOTO OaxaHHs mNpuadoaru
PEKIaMOBAHUUN TOBAP.

BukopucTaHHs CTHIIICTUYHUX CEMAaCIiONOTIYHUX PECYPCIB Y PEKIaMHOMY TUCKYPCl
Mae crerudiuae BiIoOpakeHHs Y JIFOICHKIM MCHXIIll Ta KYJIbTYpl IEBHOTO CYCIIILCTBA B
L1JIOMY.

Pekiiama 37aTHa BHUKOHYBaTH pI3HI 3aBIaHHS — 1H(QOpPMYBATH, yTBOPIOBATH,
colliani3dyBary, po3BaxkaTu. ToMy 70 pekiiaMH SIK MPOBIJIHUKA B CBITI MaTepiaJIbHUX 1
JYXOBHUX I[IHHOCTEH, CYCMUILCTBO CTABUTH MIEBHI BUMOTH SIK MPABOBOTO, EKOHOMIYHOTO,
TaKk 1 MOpAJBHOTO XapakTepy. [ 0JOBHOIO (YHKIIEIO pPEKIaMu € i1 KOMYHIKaTUBHE
CIpSMYBaHHS Ha JOCSTHEHHS MOCTABICHUX BUPOOHUKOM IIIICH.

AKTyaJIbHICTb POOOTH BH3HAYAETHCS 3POCTAIOYUM 1HTEPECOM JIHTBICTUYHHX
JOCHIJKEHb 710 (PYHKIIIOHAJIbHO-CTUJILOBUX YTBOPEHb, SIKI BIHOCSTBHCS JO MacoBOl
iH(popmariii. Peknama € 00'€éKTOM BHBUEHHS OaraTbOX BITUYM3HSAHHMX Ta 3apyOiKHHX
miHrBicTIB. BoOHa po3mismaerbcss  SK  BHUJ  IHCTUTYIHHOTO  guckypey [11];
apryMEHTaTUBHOTO JUCKYpCy [25]; aHAMI3yIOThCSl IICUXOJIHTBICTUYHI 0COOIMBOCTI MOBU
pexsaMu [34]; TOCHIKYIOThCS IMIUTIKAIl Ta KOMYHIKaTUBHO-IIParMaTH4Hi 0COOIMBOCTI
pexnamu [36; 14].

O0'exTOM HOCHITKEHHS € PEKIaMHHMM NUCKYpC SIK 3HAUyIIUA 1 crienu(piuHuii
(eHOMEH Cy4yacHOCTI, III0 Ma€ y CBOIMl OCHOBI MEPIIOYEPTOBE 1 KOHKPETHE 3aBJaHHSI —
CIIOHYKATH JIFOIUHY 10 JiSTBHOCTI.

IIpenmer nociigskeHHs: — OCOOIMBOCTI BUKOPUCTAHHS Ta (YyHKUIOHYBaHHS
CTHJIICTUYHHUX CEMACIOJIOTTYMX PECYPCIB B AaHTIIOMOBHOMY PEKJIAMHOMY JHUCKYPCI.

MeTtor0 poGoTHM € pO3MIAL CTHIICTUYHUX CEMAaciojIOTIYHUX O0COOIMBOCTEN
Cy4YacHOI peKJIaMH, aHaJli3 CTHJIICTUYHUX CEMACIOJIOTIYHUX PECYPCIB SIK 3aCO01B BILIMBY

Ha JronuHy. [{ns nocsirHeHHst MeTH OyJiu MOCTaBJeH1 TaKl 3aBIAHHSL:



1) mpoaHaizyBaTH NCUXOJOTIYHHIH BILUTUB BepOATLHUX 3aC00IB Ha CBIIOMICTb;

2) pO3MISHYTH CEMaclONIOTIYHI BHUpPa3HI 3aco0M Ta MNPUHAOMU AHIIIOMOBHHX
PEKJIAMHUX TEKCTIB;

3) AOCTIANTH CTHIIICTUKO-TIPAarMaTHUHy XapaKTePUCTUKY PEKIAMHUX TEKCTIB.

B numiomHii  poOoTi OyJlI0 BHUKOPHMCTAHO Takl 3arajlbHOHAyKOBI MeETOMU
AOCTi2KeHHsI, $K aHalli3 HayKoBOi JITepaTrypud [JJsi TEOPETHUYHOIO MiATPYHTS
gochipkeHHs. Meton cyuiipHOI BHOIpKM OyB BHUKOPHUCTAaHUW  MiJ Yac Bimbopy
MatepiaiB JOCHiDKeHHs. [l AOCHiKEHHS CEMaHTUYHOI CTPYKTYpPH JIEKCUYHUX
OJIMHUIIH CITYTYBaB METOJ aHAIII3y CIOBHUKOBUX AediHimini. /[ BU3HaYeHHS TEKCUIHUX,
CTHJIICTHYHUX OCOOMUBOCTEM pEKIAMHHX TEKCTIB BHUKOPHCTOBYBAJIHCS  METOIU
KOHTEKCTHO-CUTYaTUBHOIO, KOTHITHBHOI'O, MParMaTMYHOIO Ta CEMAaHTUYHOIO aHami3y.
Ha omnucoBomy erami JOCHIIKEHHS BUKOPUCTOBYBAJIMCA METOAM CHUCTEMaTHU3allli,
y3arajJbHEHHS Ta OIMUCY BUSBICHMX 3aKOHOMIPHOCTEM Ta OCOOIMBOCTEH pEKIaMHHMX
TEKCTIB.

HaykoBa HOBU3Ha pOoOOTH MOJSATAE y MOAATBIIOMY JOCHIIKEHHI CTHJIICTUYHHUX
CEMacCIOJIOTIYHUX 3ac001B y pEKIIaMHOMY JIMCKYpCl Ha Cy4acHOMY €Tami pPO3BHUTKY, a
TaKOX B JIOCJII>)KEHHI IEBHUX TUITIB KOHBEPI€HIIIM CTHIIICTUYHUX 3aC001B Ta MPUIOMIB.

TeopernuHe 3HaYeHHA POOOTH MOJIATAE Y MOXKIIMBOCTI BUKOPUCTAHHS OTPUMaHUX
PE3yABTATIB MPU TOCTIKEHHI JTIHTBICTUYHUX MPOOIEM PEKIAMHOTO JUCKYPCY.

IIpakTH4Ha HiHHiICTH POOOTH MOMSITa€ y MOKIMBOCTI BUKOPUCTAHHS PE3YJIbTaTIB
JOCJIJDKEHHSI B HaBYAJIBHUX LUISAX: HA JICKIIAX, CEMIHApaxX 13 CTHJIICTHKU aHTIINCHKOL
MOBH, MPAKTUYHUX 3AHATTSIX 3 aHTJIIHCHKOT MOBH.

CrpykTtypa po6oru. /[umiomHa poboTa CKIATa€ThCs 31 BCTYMY, JBOX PO3JLIIB,
BHCHOBKIB JI0 KOXXHOTO PO3JAUTY, 3arajbHUX BHCHOBKIB Ta CIHCKY BHKOPHUCTaHOI
JTEpaTypHu.

Pesyabratn gocaigxeHHs Oyiau anpodoBani B crarrax: “‘CTwiicTU4HI
CeMaclioNIOTI4HI pecypcu aHrIoMoBHOI pekinamu’”// CydacHi (Gia07a0TIgH] JOCTIIKEHHS Ta
HaBYaHHS 1HO3EMHOI MOBM B KOHTEKCTI MDKKYIbTYpHOI KoMyHikauii: Matepiamu VI
Bceykpainchkoi HayKOBO-TIPaKTUYHOI KOH(EPEHINl CTYJAEHTIB, acHipaHTIB Ta MOJIOIUX

HAyKOBIIIB 3a MiKHapoaHOi ydvacti, 21 Oepesns 2014 poky, C. 34-38; “Peculiarities of



Using Metaphors in English Advertising Discourse”, ska mpencraBiena Ha Il
CTyAEHTCBKIN MikHapoaHii [nTepuer xoHdpepenuii “English in Interdisciplinary Context
of Life-long Education”, mo mnpoxomuna Ha ©6a3i Kam’saeuns-Ilominbchkoro
HAI[IOHAJILHOTO YHIBepcuTeTy iMeHi IBana Orienka 3 22 kBiTHsA 1o 16 TpaBHs 2014 poky.

OCHOBHI N0JIOKEHHS1, III0 BUHOCATHCS HA 3aXMCT:

1. Pexnama € Ha#IIKaBIIIUM Pi3HOBHUJIOM MAacOBOi KOMYHIKaIlli, aKTUBHO BILUIMBA€E
HA CBIJIOMICTH JIIOMMHU Ta i MOBEAIHKY. B Hiil IIMPOKO BUKOPHCTOBYIOTHCS pecypcu
CTHJIICTUYHOI CeMacioJIorii: BUpa3Hi 3aCOOM Ta CTHIIICTUYHI TPUHOMH.

Bupasni 3acobu — ¢irypu 3amilleHHS BXHTI y pEKIaMHOMY JHCKYypCl
MIpPECTaBIEH] TinepOoio, MEWO03HCOM, METOHIMIEID, eBpuMI3MamMu, MeTadopamH,
nepcoHidikaiiero Ta emnireraMu. BupasHi 3aco0u B pi3HUX KOHTEKCTax IiJCUIIOIOThH
300paKyBajJbHICTh MOBH, AaKTHBI3YIOTh SIKYCh 17€10, MIABUIIYIOYM EMOLIMHICTB,
CTBOPIOIOUM 1pOHIYHUN uu KomiuHuii edekr. Cepen 3a3HaYeHUX BHUPA3HUX 3acO01B
HalyacTiIle 3ycTpiyaeThes rinepoosa, metadopa Ta emTeTH.

[Iponiec Metadopu3zailii JICKCHYHUX OJUHHUIIL Ma€ IIUPOKE 3aCTOCYBaHHS B
pexsiaMi. Po3MeXOBYIOTh CIIOBOTBOpPYI Ta JIEKCMKO-CEMAaHTHYHI MpPOILECH (TBOPEHHS
Metadopy Uepe3 TMOPYIICHHS CEMAaHTHMYHOI CHOJYyYyBaHOCTI JIEKCHYHHX OJWHUII,
MeTaopuyHe MEPEOCMUCIICHHS JIEKCHUKH, 3aKpIIJIEHOT 3a TMEeBHUM (YHKIIOHATHHUM
CTWJIEM, BXKMBAHHS 3arajbHOBKHMBAHOI JIGKCHMKH JUIsl TIO3HAUEHHS 1HIIOTO JEHOTATy,
TBOPEHHS HOBUX JICKCUYHUX OJMHHMIIb ).

2. Y pekiiaMi BUKOPUCTOBYIOTHCS CTUJIICTUYHI TPUMOMU — CTUIICTUYHO 3HAYUMI
3aco0M TOE€IHAHHS B CUHTarMaTW4HIN TOJIZIOBHOCTI 3HAY€Hb OAWHHUIIb OJTHOTO PIBHS:
¢birypu TOTOXXKHOCTI (MOPIBHSIHHS, SIKI CTBOPIOIOTH HAJ3BHUYANHO SICKpaBl HECIHOJIBaHI
MO€EIHAaHHS), (ITypU MPOTHIICKHOCTI (aHTUTE3a Ta OKCIOMOPOH, IO XapaKTePU3YIOThCA
EMOIIHHICTIO Ta EKCIPECUBHICTIO 3aBISKH IPOTHUCTABICHHIO KOHTPACTHUX IOHATH),
¢birypu HepiBHOCTI (KIIMakc, 3€BrMa Ta KajlaMOyp, B OCHOBI SIKUX JIKHUTh
MPOTUCTABIICHHS SIBUI, TPEIMETIB, SKI BIAPI3HAIOTHCSA 3a 3HAYCHHSM, CHJIOI Ta
PO3MIpOM IS aKTyasi3alli eMOIIMHOI HACMYEHOCTI Ta CTBOPEHHS KOMIYHOTO €(EKTY).
HalinonynsipHilIMM CTHJIICTUYHUM IIPUHOMOM Y PEKJIaMHOMY JUCKYpCi € KajgamOyp.

3. XapakTepHOI0 OCOOJMBICTIO PEKJIAMHOTO JUCKYpCY €  KOHBEPIeHLIIs



CTHJIICTHYHUX 3ac00iB Ta MNPUHOMIB — iX HaJMIpHE BHUKOPHCTAHHSA, HAIlJICHE Ha
BUKOHAHHS CITUTBHOI CTHIICTUYHOI (YHKIN, JUIsl Tiepenadi BaXKJIIMBOI JJIsi aBTOpa 17ei,
MOYYTTS YU HACTPOIO, IO MiJICUITIOE 1 KOHIIEHTPYE CIPUUHSTTS YATa4a Ha MMOBITIOMJICHHS.
Hepinkum € i BIJTMB peKJIaMy Ha CBIOMICTh. MO)KHA BUIIIJITUTH TaKi OCHOBHI HOTO THUIIH:
BIUIUB Ha CBIJOMICTh IIISXOM BHAOOYBaHHS palllOHAJbHOI apryMEHTallli; BIUIMB 4Yepe3
eMOIlIiHY cdepy; BIUIMB Ha MiACBIIOMICTh, @ TAaKOXK BIUIMB 3a JOIIOMOIOI0 BepOabHUX
3ac00iB.

3acTocyBaHHs KOHBEPIeHIIl Y pEKJIaMHHUX CJIOTaHaX MOXKE OyTH 13 BUKOPUCTAHHIM
MOBHUX OJMHHUIIb OJHOTO pIBHS; MOBHUX OJWHUB PI3HUX PIBHIB; KOHBEPTEHIIs
BepOaIbHUX Ta Bi3yaJIbHUX CTHIIICTHYHUX 3aCO01B.

Marepianu gocaiazkeHHs: MaTepiaaoM AocaimkeHHs ciayryBaiun 200 nmpuxiagiB
aHTJIIOMOBHHUX pEKJIaMHHUX JAHCKYPCiB, BHIIMCAHUX 3 aHIIIHCHKUX Ta aMEPUKAHCHKHUX

APYKOBAHUX HGpiOIII/ILIHHX BHUJIAaHb.



3ATAJIBHI BUCHOBKHA

PexnaMHMit TUCKYpC 3HAXOMUTHCA y LEHTPl yBaru Cy4YaCHUX JIHTBICTUYHHUX
nociiKeHb. Pekilama  sBiie  cO0OI0 PI3HOBHUJ IHCTUTYIIHHOTO JTUCKYPCY, IO
Oprasi3yeThcsi HAOOPOM THUITOBUX IS BIIMOBIAHOI cepH CUTyallild CHINIKYBaHHS, TOOTO
pPEKJIAMHUN JTUCKYPC — 1€ TEKCT, 00YMOBJICHUI CUTYAIlI€I0 PEKJIAMHOTO CIUIKYBAaHHS.

OmHak € 1iHmIAa TOYKAa 30py, fAKa BIJHOCUTh PEKIAMHHA JTUCKYpPC [0
apTYMEHTATHUBHOTO, OCKUIBKM B OCHOBI pPEKJIaMM JIKUTh HE TUIBKH 1H(POPMYBaHHS
ajzipecara Ipo ToBap, a i mepeKoOHaHHS Y HeOOX1THOCTI HOTO KYITiBJIi.

Pexnamuuii TUCKypc Ma€ HaCTYITHI O3HAKHU:

METOI0 PEKJIAMHOTO JUCKYPCY € MPOJIa’Kk TOBAPY YU MOCIYTH;
y4aCHUKaMHU PEKJIIAMHOTO TUCKYPCY € TPO/IaBellb Ta MOKYIIEIh;
XKaHPOM PEKIAMHOTO AUCKYPCY € peKJIaMHE OTOJIOIICHHS.

MoBa peknamMu XapaKTepU3YEThCS HHU3KOI CHEIM(PIYHUX BIACTUBOCTEH, 1110
BUAUISIIOTH 1i cepel IHIMMX TeKCTiB. OCHOBHUM 3aBAaHHSAM pPEKJIAMH € MOXJIUBICTh
CIIPABUTH BPAKCHHS, 3aJUIIMTH MPO TEKCT SICKPaBUM eMOUiiHMM ciifl. [onoBHUM Yy
CIPUUHATTI PEKJIAMHOTO TEKCTYy € peakiis Ha oOpa3, sika 3aJUIIaEThCA Yy Iam’sTi
perumienta. Came fAns  CTBOPEHHS TakOro o0pa3y BaXKJIMBO  MAaKCHMaJbHO
BUKOPHCTOBYBATH P13HOMAHITHI MOBHI 3ac00M — (hpa3eosioriyHi BUpa3u, OIIHHY JIEKCHUKY,
eMOIIfHO  3a0apBiieHy  JIEKCUKY, HE3BU4YailHI  KOMOiHamii CiiB, SKI  JIETKO
3aram’SITOBYIOThCSl Ta IPUBEPTAIOTH YBary.

TekcTn pexjIaMu XapakTepU3ylOThCs THUIOBOK KOMIIO3UIIIHHOIO CTPYKTYpPOIO,
TOJIOBHUMH KOMIIOHEHTaMHU SIKOi €: CJIOTaH, 3aroJIOBOK, OCHOBHUM TEKCT Ta KOJ.

3MICT peKJIaMHOTO MTOBIIOMJICHHS] BU3HAYa€ThCs Oararbma (pakTopaMu, TOJIOBHHUM 3
SKUX € XapaKTep BIUIMBY Ha ajapecara. JJMBISIUCH 3 1[bOTO 00Ky, MO’KHA CTBEP/KYBaTH,
0 peKjiamMa — I1¢ He TIIbKU 1HOpMaIlis, a i MCUXOJIOTTYHE MPOTpaMyBaHHS JIFOICH. 3
I1€1 TOYKW 30py BUAUIAIOTH HACTYIHI PiBHI MCUXOJOTIYHOTO BIUTMBY PEKJIaMU: mepeaada
iH(dopmarlii; (GopMyBaHHS CTaBJICHHS A0 MPOAYKTY a00 MOCIYTH, L0 PEKIAMYETHCS;
HaBIIOBaHHS Ta BCTAHOBJICHHS MOBEIIHKH.

[IcuxosoriyHMil BIUIMB pEKJIaMM Ha ajpecara 3AIMCHIOETBCS 3a JIOMOMOTOIO



KOMYHIKaTUBHUX CTparTeriii, a came: mpuioMu BHUOOpY, CTPYKTypyBaHHS Ta Mojayl
iHpopMarii Tpo OO €KT, IO pPEKIAMYETbCS; CTpaTerii HagaHHS OO0 €KTy, IO
PEKJIAMY€EThCS, OILIIHHOTO 3HAUEHHSA; CTparerii MIJBUIIEHHS BII3HAHHS PEKJIAMH;
cTparterii po3nojaiieHHs iH(popMallii Ha OLIbII / MEHIII BaXKJIHBE.

Cepen 3aco0iB mpuBepTaHHS yBaru ajjpecara /10 PeKJIaMHUX TEKCTIB MU MOXKEMO
BUJIUIUTA CHOCIO Tieperadi camoi 1HdopMarllii, a TaKoX BHUKOPUCTAHHS PIZHUX
CTHJIICTUYHHUX MPUHOMIB Ta BUPA3HUX 3aCO01B.

Cepen cmoco0iB  pemnpe3eHTallli Yy peKJIaMHOMY JHCKYpCl  PO3PI3HAIOTH
EKCIUTIIUTHUHN Ta IMIUTIIIUTHUHN. [1i] eKCIUTIUTHIM PO3yMIEThCS Takuid crocid mepeaadi
1H(popMmallii, pu sIKOMy 1H(OpMaIlisl BUPAKAETbCS B CaMiid CEMaHTHUII MOBHOTO 3HaKa Ta
He noTpedye AexomayBanHs. [1i iMmIinuTHOO 1H(OPMAaIIiEID PO3yMIEMO CIIOCIO mepenadi
1H(popMmallii, IKa He OTPUMYE NPSIMOi BepOastizanii, ajie sika 1HAUKY€ETbCS €KCIUTIUTHUMU
BepOabHUMHU Ta HEBEPOATLHUMHU €JIEMEHTAMM, CEpell SIKUX MOXKEMO 3a3HAYMTU TaKi:
Ha3BU MICT, KpaiH, BYJIMIIb; BIACHI Ha3BM Mara3uHiB; JIOKATHBU 31 3HAUYEHHSAM «BEITUKHM
MPOCTIP»; TEMMOPAJIbHY JIEKCUKY; JIGKCUYHI OAMHUINl 31 3HAYEHHSM CIOCOO0y [ii;
IHIIIOMOBHY JIEKCHKY; UTIOCTpallii; 300paXeHHI-CUMBOJIM; KOJIp; MIIKPECICHHS, TUIIU Ta
po3MipH mpu@TIB; CTUII3ALISA PUPTIB.

OnHUM 3 OCHOBHUX 3aCO0IB MPUBEPTAHHS yBarv 4yuTaya JI0 peKIAMHHUX TEKCTIB €
BUKOPHUCTaHHS BUPA3HUX 3aCO0IB Ta CTWIICTUYHUX MpUHoMiB. BupasHi 3aco0u sSBISIOTH
co0010 Qirypu 3amilieHHs, TOOTO pi3HiI CIOCOOM BTOPUHHOT HOMIHAIi: PIrypH KUJIBKOCTI
— rinep6orna, Meio3uc, jiTora; (irypu SKOCTI — METOHIMIS, CHUHEKI0Xa, nepudpas,
eBpemizM, Meradopa, aHTOHOMA3is, TNepcoHidikauis, aneropis, iponid. Ilixg
CTUJIICTUYHUMM TIpUHOMaMU CEMAacloyiorii po3yMiIOThCs (PITypyU CyMIIIEHHS, TOOTO
CTWJIICTUYHO 3HAYUMI 3acO0M TMO€IHAHHS B CHHTAarMaTHUYHIN TOCIIJIOBHOCTI 3HA4€Hb
OJMHUIIb OAHOTO piBHA: (GIrypu cymimeHHs (Qirypu TOTOXKHOCTI — TMOpPIBHSHHS,
CUHOHIMU-3aCTyTHUKH, YTOYHIOIOUl CHHOHIMH, (Irypu TPOTHUICKHOCTI — aHTUTE3a,
OKCIOMOPOH; (hirypu HepIBHOCTI — Tpajiailis, aHTUKIIMAKC, 36BIMa, KajiaMOyp).

Ha cyuacHOoMy eTami pO3BUTKY MOIYJISPHUM 3aCO0O0OM CTBOPEHHS PEKIAMHOTO
TEKCTy € KOHBepreHuis. BoHa momnsirae y HakKONWYEHHI CTWJIICTMYHUX 3ac00iB Ta

MPUIOMIB P13HUX THUIIB y OTHOMY PEKJIaMHOMY TeKCTi. Bce 1ie cripusie mpoaaxkam ToBapy,



aJpKe peKiiaMa CTa€ CTHIICTUYHO Ta €eMOIIHO HacuueHoro. KoHBepreHuis poOUTh
peksamMy 3a0apBIIEHIIIO0 Ta IIKABIIIO A COPUMHATTS.

Yacto 3acToCOBYIOTbCA 3acobu  Meradopusamli JEKCUYHUX OAWHULBL Y
peKiIaMHOMYy TekcTi. MeTadopuzalis crnpusie IMIUTIIUTHOMY BIUIMBY Ha PEIUIIIEHTA,
HEHaB'SI3JIMBO IMIIKPECIIOE AKOCTI ToBapy. biabiiicte Metadop MaroTh 1HAUBITyaIbHUN
XapakTep, CTBOPIOIOTBHCS JIMIIE JJI1 MOTPed PEKIaMHOIO TEKCTy, poOisiun Horo
EKCIPECUBHHM 1 € 1OT0 HEB1J €MHOIO YAaCTHHOIO.

OTxe, MOXKHA 3 BIEBHEHICTIO CKa3aTH, 10 PEKIAMHMNA JAUCKYpC MO€E€IHYE B COO1
pPO3MaiTTsl CTUJIICTHYHUX CEMAaciONOTriuHUX 3aco0iB Ta MpuUiOMiB. BOHM CTHMYIIOIOTH,
MaHIMYJIOTh MOKYILEM Ta €MOIIHHO 30aradyloTh pEKIaMHUN TEKCT, poOisYd HOTro
OUIbLI EKCIPECUBHUM, IO CIPUSE JOCATHEHHIO METH PEKIAMOJAABIS Ta 3aJI0BOJICHHIO
notped nokymis. KonBepreuuis cnpusie epeKTUBHOCTI PEKJIAMHOIO TEKCTY Ta POOUTH
TEeKCT J1€BUM 3aco00M BIUTMBY. MeTadopusaiis IUISIXOM IMIUTIIIUTHOTO BIUIMBY Ha

ITOKYIILA BIINIMBA€ HA ITOKYIILA Ta CIIPHUAC JOCATHYHHIO MCTH PCKIIaMOIaBIIA.



RESUME

The diploma paper "The Peculiarities of Semasiological Stylistic Resources in
English Advertising Discourse" is dedicated to the study of advertising discourse which
has become increasingly important in the context of the development of the economy and
the whole society. Nowadays it is an integral part of life. Advertisers use the language,
which provokes the consumers’ interests and their desire to buy an advertised product.

Semasiological stylistic resources in advertising discourse has a specific reflection
on the human psyche and the culture of a society.

Advertisement can perform a variety of tasks — to inform, socialize, entertain. As
advertising is a means in the world of material and spiritual values, it has to meet certain
requirements of legal, economic and moral character of the society. The main function of
advertising discourse is its communicative orientation to achieve the manufacturer's
goals.

Among the scholars who have investigated linguistic peculiarities of
advertisements we can mention H. Gossage, G. Cook, E. Gavrilova, N. Volkogon and
others.

The topicality of the research is defined by the growing interest of linguistic
researches in the functional and style peculiarities of media texts. Different aspects of
advertising have been studied: participants of the communicative proces; linguistic
features; psycholinguistic features of the advertising language.

The object of the research is advertising discourse as a meaningful and a specific
phenomenon of our time, which is based on a specific task — to encourage people to buy
the product.

The subject of the research is the usage and operation of semasiological stylistic
resources in English advertising discourse.

The aim of the research is to examine stylistic features of modern advertising and to
analyse stylistic resources as means of psychological influence. To reach the aim, we had
to fulfill the following tasks:

1) to determine the psychological influence of verbal means on the readers'



consciousness;

2) to examine semasiological expressive means and devices of English advertising
texts;

3) to explore stylistic and pragmatic characteristics of advertising texts.

The methods of investigation: the analysis of linguistic literature provided the
information about the problems connected with the topic of the research. The method of
total selection was used to choose materials for the research. The method of analysing
dictionary entries was used to investigate the semantic structure of lexical items. The
methods of contextual-situational, cognitive, pragmatic and semantic analyses were used
to determine lexical and stylistic features of adverising. The methods of systematizing
and summarizing were used to describe the selected examples.

The scientific novelty of the work is the further study of the semasiological
stylistic resources in advertising discourse, as well as the research of certain types of
convergence of expressive means and stylistic devices.

The theoretical value of the work lies in the possibility of using the obtained
results while researching linguistic problems of advertising discourse.

The practical value of the work is the possibility of using the results of the
diploma paper for teaching purposes: at lectures and seminars in Stylistics, during
practical English classes.

The diploma paper consists of the introduction, two chapters, conclusions for each
chapter, general conclusions, bibliography and resume.

The Introduction deals with the aim, tasks, subject and object of the investigation.

Chapter 1 ""Theoretical Basis of Advertising Discourse Research™ is dedicated
to the research of English advertising discourse and stylistic semasiological resources,
which are used in it.

Chapter 2 ""Characterization of Stylistic Semasiological Resources Used in
Advertisements' explores lexical, stylistic and pragmatic features of English advertising
texts.

Conclusions include the main results of the investigation.

The items of the diploma paper which are submitted to the defense:



1. Advertising is the most interesting kind of mass communication, which has an
active influence on the human mind and behavior. Stylistic resources of semasiology are
widely used in it: expressive means and stylistic devices.

Expressive means — figures of replacement which are used in advertising
discourse: hyperbole, meiosis, metonymy, euphemism, metaphors, personification and
epithets. Expressive means in different contexts emphasize the descriptive ability of the
language, activate an idea, raise emotions, create an ironic or comic effect. Among these
expressive means the most widespread are hyperboles, metaphors and epithets.

The process of metaphorisation of lexical items is widely used in advertising.
There are such processes of metaphorisation: derivation, lexical-semantic processes,
creation of a metaphor because of the violation of semantic compatibility of lexical items,
metaphorical reinterpretation of the vocabulary which is associated with a specific
functional style, the usage of commonly used lexical units to refer to other referents, the
creation of new lexical items.

2. Stylistic devices are widely used in adverising discourse. Stylistically important
combination of units of the same level in syntagmatic sequence are: figures of identity
(simile, that creates extremely bright and unexpected combination), figures of contrast
(antithesis and oxymoron, characterized by emotionality and expressiveness through
opposition of contrast concepts), figures of inequality (climax and pun, which are based
on contrasting phenomena, objects that differ in meaning, power and size for the
actualization of an emotional intensity and create a comic effect). The most frequently
used stylistic device is pun.

3. A characteristic feature of advertising discourse is the convergence of
expressive means and stylistic devices — their excessive use, aimed at the implementation
of the common stylistic function, to convey important for the author ideas, feelings or
mood that strengthen and focus the reader's perception of the message. Advertising
influences on the reader's consciousness. Linguists distinguish the following types of
influence: the influence caused by a rational argumentation; the influence through the
emotional sphere; the influence on the subconsciousness and the influence through verbal

means.



The convergence in advertising slogans may be expressed by linguistic units of one
or different levels, the convergence can also cover verbal and visual stylistic means.
Bibliography consists of the list of works, used in the process of the research under
consideration.
The list of data sources numbers 40 positions of different English and American

magazines.
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