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JINCKYPC AMEPUKAHCBHKOI )KYPHAJIbBHOI KOMEPIIMHOI PEKJIAMH 20-x
POKIB XX CTOJITTS: OIHHO-CEMAHTHYHUM ACIIEKT

Cmamms npucesuena aumanizy amepukaHcbko20 HCYPHATbHO20 KOMEPYIUHO20
pexnamnoco ouckypcy 20-x pokie XX cmonimms 6 acnekmi 1020 OYIHHOCHII.
Jlocniooiceno ncuxonociuni npecynozuyii K NPASMAMUYHI  CROJACUBYI NIOCMABU
aopecama, wjo 3yMOGIIIOMb AKMYali3ayilo MOBHUX 3ac00i8 peanizayii OYyiHKU ma ix
OYIHHUX 3HAYEHD.

Kniouosi cnosa: pexnamuuii ouckypc, akcionlociuHa npazmamuxa, Kamezopis
OYIHKU, NCUXOJIO2IUHI NPeCcyno3uyii, OYiHHi MOBHI 3aco0U.

The article is dedicated to the analysis of the American advertising discourse
in the 20-s of the 20"century with special focus on its evaluative aspect. It has been
investigated Psychological presuppositions — the pragmarelevant consumer reasons
which determine the actualization of the evaluative linguistic means and evaluative
semantics.

Key words: the advertising discourse, axiological pragmasemantics,

evaluation category, psychological presupposition, evaluative linguistic means.

AxmyanvHicms TOCHTIKEHHS O0OYMOBIIEHa 3POCTAIOYMM IHTEPECOM CY4acHOI

JHTBICTUKH JI0 TPOOJIEM aKCIOIOTIYHOI MparMaTuKH, sKa mepeadadac KOMIUIEKCHE



BHUBUCHHS OIIIHKM HAa PI3HUX MOBHHMX PIBHSX, a TaKOX JO0 BHBYCHHS PEKIAMHOTO
TUCKYPCY, KA 3aiiMae BaXKJIMBE MICIIE B KHUTTI JIFOUHH.

VY (doxkyci yBaru qOCTiAHUKIB 3HAXOASATHCS Pi3HI aCTICKTH BUBYCHHS OINHKY [1;
2; 3; 4; 5; 6; 7]. Lli mpami CTaHOBJIATH TEOPETUYHY W EMITIpUYHY Oa3y s
MOJIATIBLIIIOTO BUBYEHHS OI[IHKM B PEKJIAMHOMY NHUCKypci. Hoesusna Hamioi poOoTH
MoJISITAE B TOMY, IO BIEpIIe 3IIMCHEHO aKCIOJOTIYHHUHM aHaji3 JUCKYpCY
aMEpHUKaHCHKOI KypHaJIbHOT KOMepIiHHOT pexiamu 20-X pokiB XX CTOMITTS.

Mamepianom nnst NOCHIJKEHHS CIYTYBaJIM PEeKJIaMHI TEKCTH KypHainy “New
Yorker”.

Mema crtatTi nojsArae y BUSBICHI NICUXOJOTTYHUX MPECYNO3UIIIN Ta BUBYCHHI
MOBHHMX 3ac00iB peaiizailii OI[IHKM B aMEPHUKAHCbKOMY PEKJIaMHOMY JIUCKYypCi
JTAHOTO TIEP1oYy.

Pexiiama € Toro cdeporo CHiiKyBaHHS, B SIKId OLIHHA CEMAaHTHKa — OJIHA 3
HAMBAXIIMBIIIUX CKJIAIOBIX CEMaHTHUYHOI CTPYKTYpH TeKcTy [8: 354].

Kareropis orminku, peanizoBaHa pi3HUMH MOBHUMH 3aC00aMH, € CEMaHTUIHUM
AJIPOM peKJIaMHUX TeKCTiB. CaMme OlLliHHI CY/)KeHHsI, Y TIepIy 4epry, BIUIMBAIOTh HA
azgpecata W MIAMTOBXYIOTh HOTO 3aIlikaBUTHUCS 00’ €KTOM peKiIamMH, 100 Hamam
BUOpaTH foro, TOOTO peaizyBaTH KiHIEBY METy ajapecanTa [6: 6].

OuiHHUKA KOMIIOHEHT KOMEpPIIHHOI peKjaMu 3aBXkIH MOB'I3aHUM 31 cheporo
MICUXOJIOTTYHUX MOTpeO aapecarta. ToBap MEpPETBOPIOETHCS HA 3HAK, CUMBOJ, SKHA
MOBUHEH 33J0BOJILHUTU Ty YM IHINY ICHUXOJIOTTYHY MOTpedy aapecara. Pexmamuuii
TUCKYpC TIOBMHEH OyTH HamNpaBJICHWA HE Ha TOBap, a Ha MPOAK THIIOBUX
NICUXOJIOTTUHUX IepeBar rozei [9: 89].

B mporeci cTBOpeHHS peKIaMHOrO JUCKYpPCY aJpecaHT BHUKOPUCTOBYE
MICUXOJIOTTYHY MPECYMO3HUIIiI0, 10 € YCTAaHOBKOIO, 3aCHOBAHOI0 HA TCHXOJOTTYHHX
norpebax ajpecara peKjamu, 1 CIyKUTh TParMaTUYHUM MOTHBOM, SIKUI 3a0e31edye
BUPIIICHHS KOMYHIKaTUBHUX 3aBJIaHb PEKJIIAMHOTO JUCKYpPCY — 3allIKaBUTH ajpecara
B TpEeIMETI peKjiaMU Ta CIOHYKaTH #oro mnpuadaru octanHid. [lcuxomoriyna
NPECyIo3ullisi BHU3HAYAE CEMAHTUKY PEKJIAMHOTO TEKCTYy 1 € MparMaTuyHolo

MIJICTaBOIO OIIIHKK y TEKCTI pekyiamu. e 103Bosisie CTBOPUTH UIKO3110, 1O B OLIHII



MpelIMeTa peKJiaMi BUPAKEHI BJIAcHI OakaHHs ajpecara peani3yBaTH Ty UM 1HIILY
notpeOy [6: 7, 16].

Y  pocnimkyBaHOMY JIHCKYpCl aMEPUKAHChKOI >KYpHAJIbHOI KOMEPIiHOT
peknamu 20-X pokiB X XCTOMITTS AIFOTh TaKi ICUXOJIOTTYHI MPECyNO3uIlii, sSK:

- IparHeHHs OyTH npuBabMBUM, Hanpukiam: ‘A charming gift to increase a

woman’s charm.” (NY, 1925); “Men Must Exercise to Keep Well and Women to
Look Well.” (NY, 1927);

- IparHeHHs HE BIACTaBaTH Bij yacy, Hampukian: “The sophistication of

modern life — its youth and daring — its resistless rush — the glittering goals to which

the modern woman moves ... all these are expressed in Piver’s three new modern

perfumes...” (NY, 1928); “These modern Américaines — SO active — so energetic —

are yet more charming today than ever before. It is for them that Isabey of Paris has
created his marvelously effective Le Lait d’Isabey.” (NY, 1928);

(X3

- MparHeHHs “UTh B HOTY 3 HAYKOK, Hampuknan: “... it had actually gone
through 222 tests or inspections which every set must pass in the process of
manufacture.” (NY, 1928);

- TypOoOTa 1mpo 3710poB’s, Hanpukiaad: “‘But Modern Medical Science Shows this

new way to improve health, to prolong the vigor and joy of youth. ” (NY, 1927);

- TMparHeHHs 10 3py4HOCTi, kompopTHOCTi, Hampukiaa: “Convenience of

location with completeness of facilities ...” (NY, 1925); “... efficient management
pledged to cater to your comfort and convenience.” (NY, 1925); “Find Faultless
Nobelt comfort of yourself. ” (NY, 1927);

- TparHeHHd J0 TMpuA0aHHA HOBOrO, VYAOCKOHAJIEHOTO, HaNpHUKIALI:

“Refreshing originality in colors and materials gives sparkle to the new shoe styles

for spring.” (NY, 1925); “In black Scotch Grain, it is the very newest of the new
models ... 7 (NY, 1927);

- MparHeHHs A0 MpuaOaHHS SKICHUX TOoBapiB/mociyr, Hanpukian: ‘‘Packard

distinction — Packard power! A Combination of qualities which has restored to many

thousands of new owners there wanting zest in motoring.” (NY, 1927);




- IparHeHHs 70 NpuUI0aHHs HAaTypajdbHOrO MPONYKTY, Hanpukian: “A Century

of specialization in the design and manufacture of Metal Beds, Pure Horse Hair

Mattresses and Box Springs.” (NY, 1926); “... Silver King — natural, non-medical
mineral water. ” (NY, 1926);

3

- MparHeHHs 10 ekoHoMmii, Hanpukiad: “... and you will find how economical a
Stetson really is.” (NY, 1925); “They value Pierce-Arrow for its joyous

responsiveness as well as its economy in cost and maintenance.” (NY, 1927);

- nmparuenHs Oesneku, Hanpukian: “It is scientifically designed for maximum
comfort, safety and service life” (NY, 1925); “New Safety STUTZ.” (NY, 1926);
- IparHeHHs IikaBo mpoBecTu 4ac, Hanpukiaa: “At Club Montmartre Charlie

Journal holds a quietly smart clientele who enjoy dancing and need no

entertainment. ” (NY, 1925); “To entertain your friends at Briarcliff Lodge is to pay
them a high compliment. ” (NY, 1928);

- mparHeHHs OyTH TEXHIYHO OCHAIleHWM, Hampukiana: “‘Electricity’s Magic

now brings you — Music and Radio” (NY, 1926); “Hundreds of world-famous people

are among the thousands who not take personal movies with Filmo. If you would own

the distinctive personal movie equipment, choose Filmo.” (NY, 1927);
- TparHeHHs MaTd HOBY MOJ€lb MAIllMHU, Hanpuknan: “...the Packard Six

costs less to own, operate and maintain than the ordinary car the family has been

buying every year or two.” (NY, 1926).

B ocHOBy MopenmtoBaHHSI BepOaibHOI CHUTyallli B pPEKIAMHOMY JUCKYpCi
JOCIIJPKYBAHOTO TepioAy Moke OyTH TOKJaJeHa SK OJHa, TaK 1 JEKLIbKa
TICUXOJIOTIYHUX MPECYTO3UIIIH, 10 00YMOBIIIOIOTH OIlIHHI 3HAYEHHS MOBHHUX 3aC001B
y TEKCTax KOMEpIIHHOI peKjaMu, HampuKIaJ HAyKOBICTh, CYYaCHICTb,

npUBa0IMBICTE, 3A0pOBHK crocid xkutrTs: “‘Dorothy Gray’s Method of skin care

appeals to the modern woman, for it was evolved with this scientific principle as its

»

foundation: a rapid, healthy circulation is the first essential of a good complexion.
(NY, 1927);

O1iHKY, CTBOPIOBaHI Ha PIBHI 3HAYEHHS, B PEKJIAMHOMY JIUCKYpPCl 3HaXOISATh

CBO€E 30BHIIIHE BUPAXKEHHS 3a JOMOMOrOI0 PI3HUX MOBHHX 3ac001B, sIKI BUKOHYIOTh



¢dyHukuito akcionorem (tepmin CwibectpoBa) [10: 15] i, siki 3MiIHIOIOTH CBIJIOMICTh
CIOKMBaya TaKUM YHHOM, II0 B HBOTO CTBOPIOETHCSA 1IIO3i1 CaMOCTIMHOCTI B
MPUIHATTI PINICHHS, Ta BUCTYIMAIOTh NMPUXOBAHUMU KOMYHIKATUBHUMH MapKepaMmu
cnonykanus [4: 158].

AKciooreMr B pEKJIaMHHX TEKCTaX BUKOHYIOTh 3aBlaHHS TOPIBHSIHHS
PEKJIAaMOBAHOTO  TOBAPY/TIOCAYTH 3  BIAMOBIAHUM  €TAJOHOM, PO3MIIIYIOUH
0COOJIMBOCTI TOBapy Ha peeBaHTHIN akciomoriunii mkam [1: 111].

Y xomi IOCHKEHHS CIOBOTBOPYMX OIIHHUX 3acC00IB B aMEPHKAHCHKOMY
KypHAJIbHOMY pekiaMHOMY Auckypci 20-x pokiB XXCTOMITTS BUIUISETHCS HHU3Ka
EKCTPECUBHUX TMPediKCIB MOXITHUX MPUKMETHUKIB Ta IMEHHHUKIB, a TAKOXX YaCTOTHI
KOMIIOHEHTH CKJIaJHHMX MPUKMeTHHUKIB. ExcripecuBHi npedikcu extra-, super-, ultra-,
multi-, siki MICTSITh ceMy “HaaMIpHICTB”, IPUETHYIOTHCS B OCHOBHOMY JI0 IO3UTHBHO
COPSIMOBAaHUX YM HEUTPaJIbHUX NPUKMETHHUKIB, NMPUCITIBHUKIB a00 HEUTpajIbHUX B
OLIHHOMY IJIaHl IMEHHHUKIB 1 CTBOPIOIOTH ‘‘HAJMO3UTHUBHY CYO €KTHBHY OIIIHKY,
Hanpukiaa. Ultra-fashionable, ultra-modern, extraordinary, extraordinarily,
multisided.

KommoHnenTamu CKIagHUX NPUKMETHHKIB € mpukmernuku high, full, well,
smart, good, nampuxmam: high-luster, full-fashioned, well-dressed, well-chosen,
smart-looking, good-looking, goodrich ta imennuku world, youth, nanpuxan: world-
famous, youth-renewing.

JIekcuKO-TpaMaTHUYHUMH ~ aKCiOJIOTeMH B JUCKYpCI  aMEpPUKaHCBHKOI
KOMEPUINHOT peKJaMy JOCHI)KYBAHOIO TEPIOAYy € TPUKMETHUKH, IMEHHUKH,
MIPUCITIBHUKH, JIECIOBA, YACTKH.

[IpuKMETHHKN — HAWITOIIUPEHINI 3acO0M OIHKH. 3aBISKH CBOIH CEMaHTHI
BOHU CTBOPIOIOTH TOHAJBHICTh PEKIAMHOTO TIIOBIIOMJICHHS, HAIal0ud HOMY
,,YHIKQIBHOCTi, cuiM Ta BIUMBY” (uniqueness, vigor and impact) [11: 150],
nanpukiazn: correct, useful, intelligent, beautiful, popular, super, famous, good,
absolute, important, supreme, proudest, happy, successful, distinguished,
harmonious, unforgettable, ideal, clean, economical, new, good, popular, genial,

worth, interesting; original, unique, clever, energetic, exotic, extravagant, sparkling,



shining, fascinating, brilliant, marvelous, precious, glamorous, mesmeric, modish,
fresh, clear, soulful, delicate, pleasant, alluring, sensation, glittering, fascinating,
irresistible, acceptable, surprising, perfect, exclusive, exquisite, dainty, charming,
subtle, indescribable, jeweled, wonderful, graceful, majestic, favorite, delightful, rich,
refreshing, distinctive, leading, delicious, attractive, etc.

B arpuOyTuBHUX CITOBOCTIONYUYEHHSX 3 SIAPOM-IMEHHUKOM MTPUKMETHUKHU 9acTO

BUCTYIIAIOTh y poJIi emiteriB, Hanpukian: “Tasteful color harmonies — slim, youthful

lines — and luxurious interiors distinguish Buick bodies by Fisher, just as thrilling
getaway, virile power and matchless smoothness place Buick far ahead of other cars
on street and highway.” (NY, 1928).

OuiHHI IMEHHUKM HOMIHYIOTh MparMapesieBaHTHI SIKOCTI MpeaMeTa peKiIami,
Hanpuknaza: gift, grand, keepsake, souvenir, compliment, beauty, enjoyment, value,
charm, hospitality, advantage, success, sensation, triumph, reliability, efficiency,
elegance, gladness, gaiety, delight, loveliness, originality, sensation, chic, happiness,
prestige, admiration, innovation, prize, joy, masterpiece, treasure, luxury,
adornment, comfort, convenience, favor, satisfaction, popularity, exclusiveness,
quality, standard, improvement, effect, novelty, supremacy, ideal, power, favorite,
enthusiasm, authority, premiere, appreciation, honor, merit, genius, advance, grace,
gracefulness, improvement, etc. Ta peami3yloTh SK HEHTPaIbHO-OI[IHHI, TaK M
IHTEHCUBHI 3HAYEHHS y BUMA/JKY, KOJIU 3HAXOAATHCS B TIOCTIIO3MIIIT 10 MPUKMETHHKIB
BHCOKOI IMO3WTHUBHOI OIiHKKM, Hampukian: modern silhouette, original designs,
original models, the smartest models, leading styles, modern reproductions, flashing
colors, the highest achievement, moderate price, exclusive use, comfortable shaving,
rich simplicity, exclusive perfumes, happiest environment. OmiHHUM IMEHHUKaM Yy
TUCKYpPCl aMEepPUKAHCHKOT JKYPHAIBHOI KOMEPIIIHHOT peKiiaMu MOXKe OyTH BIIaCTHBA
MetadopuuHicTh. JlekogyBaHHS Takux IMEHHUKIB BIJOYBA€ThCS B  yMOBax
pPEKJIIaMHOI0 KOHTEKCTy, Hampukiaa: diet, masterpiece, skinfood, milk (cTtocosmo
kpemy it oonmyus) — “LAIT INNOXA “the Milk Diet for the Skin”” (NY, 1927);
“... the skin-clearing masterpiece” (NY, 1926); “Valaze Beautifying Skinfood... “
(NY, 1926); “LAIT D’OESYPE - the truly magic milk.” (NY, 1926); web, breath




(ctocoBHO mapdpymiB) — “COTY the fairy web of glamour — the breath of romance are

deep in this most perfect of all rose perfumes.” (NY, 1927); symphony (cTtocoBHO
B3yTTs) — “CHOECRAFT That symphony in silver... ” (NY, 1926); road (ctocoBHO
casony kpacu) — “Delettrez Salon ... the rhythmic road to beauty. ” (NY, 1927).

OCHOBHOIO (PYHKITI€IO OIIIHHUX TPHUCIIBHUKIB y JTUCKYPCl aMepUKaHCHKOT
KYpPHAITBHOT KOMEPIIHHOT peKjIaMu JOCTIKYBAHOTO TMepioAy € iHTeHCH(IKaIlis
(mocunennsi) # crenudikamis (yTouyHeHHs) O3HaKU abo Aii, y 3B’S3Ky 3 YUM
BUJIJISIIOTBCS ~ TIPUCTIBHUKU-IHTCHCU(DIKATOPH Ta  IPUCTIBHUKU-CIICIU(BIKATOPH
OI[IHHOT O3HaKWu. I[IpUCTIBHUKU-IHTEHCU(DIKATOPH, CIIOJIYyYarOYUCh 13  OIIHHO-
XapaKTepU3yIUUMU  MPUKMETHUKAMH,  “30UIBIIYIOTH  TMO3UTHUBHICTH  OIlIHKHU
npukmetHuKiB [6: 10], mopieusiire: satisfying i1 perfectly satisfying, witty i doubly
witty, mammpuksta: truly unique, conveniently accessible, exceedingly intimate, equally
attractive, internationally famous, entirely new, startlingly new, utterly new, really
new, quietly smart, peculiarly fortunate, considerably less, truly aristocratic, subtly
flattering, truly magic, extraordinarily good, strikingly lovely, strangely lovely,
captivatingly exquisite, surprisingly inexpensive, delicately colorful, equally smart,
remarkably soothing etc. IlpucniBHuKH-crielM}iKaTOPH OLIHHOI O3HAKHU CIIYTYIOTh
JUISL  OILIHHOI KOHKpEeTH3allli O3HaKH, BHUPAXEHOI OIIHHO-XapaKTEePU3YIOUNMHU
nienpuxkmernukamu [6: 10], nanpuxman: accurately balanced, scientifically designed,
finely-equipped, cordially invited, smartly hand decorated, cheerfully reflected,
specially created, beautifully dressed, daintily boxed, thoughtfully selected,
exclusively built, finely engineered, fully planned, thoroughly equipped, practically
applied, painstakingly made, delicately encased, delicately-hued, religiously
maintained, beautifully marked, originally created etc. Ta A OMIHHOI
XapaKTepPUCTHKH Jii, BUpaXXEeHOI JieciaoBoM, Hampukian: confidently invite, really is,
gladly send, instantly become, conveniently combine, actually make, immediately
discover, emphatically prefer, cleverly blend, inevitably fit etc.

AHaJIi3 OIIHHMX JIIE€CIIB Yy IUCKYPCl aMEPHKAHCHKOI KypHAIbHOI KOMEPIIHHOT
peKJIaMH JTaHOTO Tepioay IMokKa3ye, 1o y (GOpMyBaHHI OLIIHHOTO 3HAYCHHS OEPYTh

y4acTh OI[IHHI JI€CIOBA MOYYTTIB Ta BIAHOCUH. JliecioBa 3 MO3UTUBHUM OILIIHHUM



3apAaoMm, “MO)KyTB a0o J04aBaTu ITO3UTUBHOI'O OIIiHHOFO 3MiCTy CJIOBOCITIOJTYYCHHIO
a00 pEUeHHIO, Y IKOMY BOHU (PYHKIIIOHYIOTh, a00 MiJICHIIOBATH iXHIA MO3UTUBHUMN
ouinaui 3mict” [6: 10], manpuknan: to love — “The luxury you loved in fine French
soap.” (NY, 1927); “Because you love nice things. ” (NY, 1927); to grace — “Gowns
That Grace Formal Occasion.” (NY, 1925); to satisfy — “Books as Gift to Satisfy
Every Individual Taste. ” (NY, 1925); to greet — “The new shop of LEWIS Greets you
at their First Christmas.” (NY, 1925); to appreciate — “You’'ll appreciate the

courteous service ... "7 (NY, 1925); to endorse — “Endorsed by leading professors of
mouth hygiene. ” (NY, 1925); “Endorsed by stars of Stage and Screen.” (NY, 1926).
B amepukaHChKUX XypHaJIbHMX PEKJIaMHUX TMOBIIOMIIEHHSIX 20-X pokiB XX
CTOJITTS XapaKTePHHM € BJKMBaHHs 4acTok Only, even, at last, poib SKuX 3BOAUTHCS
70 TPUBHECEHHS PI3HUX BIATIHKIB B OLIHHE BHCIOBIIOBaHHA. IIparmatuune
3HA4YCHHS 4acTok Only, even mossdrae y 3J1aTHOCTI NMEPEHOCUTH Ha 00 €KT peKJIaMu
Takl IMIUTIIIATHI TIOHSTTS, SIK OCOOJMBICThH, YHIKQJIBbHICTH, Hampukiam: “Even one
beauty treatment at any Helena Rubinstein Salon is revelation in the improvement of
skin and contour.” (NY. 1926), TakuM YHHOM BUAUISIOYM HOrO 3 IMOMDK IHIIIHX,
aKICHTYIOUM Ha HhOMY yBary, Hampukiaza: “Masters Only!” (NY, 1925); “There’s
only one of these not affected on ...” (NY, 1926) Ta iMIuIinuTHO KBaTi(iKyOUn HOro
sikicth, Hanpukiaa: “You will find only enjoyment in the famous nonborax Lanoil
Methods ... ” (NY, 1925). Yactka only Mosxe BUCTYHaTH MapKepOM JBOX MPUXOBAHUX
OIIHOK, TPOTHUCTABJISAIOYN IIO3UTHUBHY OIlIHKY, fKa XapaKTepu3ye aJpecaHTa,
HEeraTUBHIM owiHmi Others, ska xapakTepuszye KOHKYpEHTiB, Hampukian: “Only
Dorothy Gray can help you answer!/” (NY, 1927); “Only Southern Pacific offers
choice of four routes going and returning.” (NY, 1928). ®yHkiioHyBaHHS B
pekiiaMHOMY TUCKYpci at last sik gacTku 31 3HAaYEHHSIM TEMIOPATBLHOCTI TOSICHIOETHCS
il 3MaTHICTIO BHpa)KaTH CITIBBIJHOIICHHS MOJIN y Yaci, a HE YMOBH MPOTIKaHHS Jii.
Sk peTpocrleKTMBHAa 4YacTKa, BOHA BIJICHJIA€ ajapecaTa 10 IMONEPEeIHbOI YaCTHHU
TEKCTY 1 BHUpa)ka€ iHBapiaHTHE 3HAYCHHS 3MiHM I10j0 MuHyjoro. Yacrka at last
BUpa)ka€ CIIBBIAHOIICHHS TOMIM y Yaci Ta pealidye y peKIaMHOMY JIUCKYypcCi

IMIUTIIUTHE €MOLIMHE 3HA4YeHHS MO3UTHMBHOI OIIIHKH, €KCIIPECHBHOTO CXBaJICHHS,



pagocti. BoHa BHCTymae MapkepoM IMIUTIUTHOTO MPOTUCTABIEHHS HE JIUIIE
YacOBHUX MPOMIDXKKIB, ajie ¥ MPOAYKII KOHKYPEHTIB 31 CBO€IO: “paHillie HE ICHYBaJIO

TaKoi BUCOKOSIKICHOI MPOAYKIIii, ajie HapemTi MU mporoHyemo ii Bam 7 [7: 12],

3

Hanpukiaa: “... you must have at last one.” (NY, 1928).

Takum ymHOM, amemnswis 10 LIHHICHUX KaTeropiil, OliHHE apryMEHTyBaHHS
MalOTh BaXJIMBE 3HAYCHHS B aMEPUKAHCHKOMY >KypHAJIbHOMY KOMEpLIHHOMY
pexiamMHOMy nucKypci 20-x pokiB XX cromitTs. OmiHHE 3HAYEHHS € OCHOBHUM
KOMIIOHEHTOM 3MICTY pEKJIAMHOTO IIOBIJOMJIEHHS Ta CIYKUTh BHpPIIIAJBHUM
YUHHUKOM y JOCSITHEHH1 1Or0 KOMYHIKaTUBHO-TIParMaTUyHOI METH.

[lepcriekTHBY MOJAIBIINX JOCIIIKEHb CTAHOBUTUME BUBUEHHS MEXaHI3MIB
dbopMyBaHHS OI[IHHOI CEMaHTHKH B aMEPUKAHCHKOMY >KYPHAIBbHOMY PEKIAMHOMY
auckypcei 20-x pokiB XX CTOMITTSL.
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