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ETUKETU30BAHI CUHTAKCHYHI KOHCTPYKIIII SIK 3ACOBHA PEAJIIBAIII
IH®OOPMANINMHUX TAKTHUK Y TEKCTAX AHI'VIOMOBHOI PEKJIAMHA

Ocobausocmi CUHMAaKcuuHoi 6y008uU AHIOMOBHUX PEKIAMHUX MEKCMIB PO32TSIHYMO 3 MOUKU 30pY iX poni y peanizayii
iHGhOpMAYItiHUX MAKMUK Y PEKAAMHOMY OUCKYDCI, SIKI € Nposisom cmpamesii ingpopmysanns. 3acobamu peanizayii
IHGOPMAYIUHUX MAKMUK € CUHNMAKCUYHI NOOYOO08U PIieHA peyeHHs i Ha0ppa3o8oi eOHocmi, AKi 30amui peanizo8yeamu
08I NPOMUNIEHCHI 30 CYMMIO MAKMUKU — KoMnpecii i 0exomnpecii. QyHKYIOHATbHU AHA3 eMUKeMU308aHUX
CUHMAKCUYHUX CIMPYKMYP NOACHIOE iX POb Y NONINUENHT] CNPUTIHANMS PEKTIAMHUX MEKCMIE.

Knrouosi cnosa: emukemusayis aneiomMo8HO20 PEKIAMHO20 OUCKYPCY, CMpamezis, maKkmuxa, pekiamHuil
mekcm, iHOpMAayitina KOMIPecis I 0eKOMNPeCis, CeMAHMUYHO AKMUGHI CUHMAKCUYHI KOHCMPYKYIT, napaneivbHi
CUHMAKCUYHI KOHCMPYKYTL, Ce2MeHmo8ani KOHCMPYKYI.

ETnkeTH3anito aHrJIOMOBHOTO pEKJIAMHOTO JUCKYPCy pO3IISIAEMO SIK JIUCKYPCHY KaTeropitoo, IIo
XapakTepu3ye MOJIIIICHHS Nepediry aHIJIOMOBHOI peKJIaMHOT KOMYHIKallii Ta JOCATHEHHS LIeH KOJIEKTUBHOTO
aZipecaHTa 3 oIy Ha (akTop HUTbOBOTO anpecarta [1: 7]. 3acobamu peamizamii 1iei kaTeropii € pi3HOpiBHEBI
MOBHI OJWHMWII, Cepel SKHX y PEeKIaMHHX TEKCTaX BaXJIHMBE Micle 3aiiMaloTh CHHTAaKCHYHI KOHCTPYKIIii
EKCTIPECUBHOTO 1 PO3MOBHOTO XapaKTepy.

Mera craTTi TONATaE y BUSIBICHHI POJIi  STHKETH30BAHMX CHHTAKCHYHUX TOOYHOB y peamizarmii
iHpOpMAaiHHUX TAKTHK PEKIAMHOTO AUCKYPCY.

3aBIaHHSAMH CTATTi € BU3HAYUTH TOHATTS CTpaTerii i TAKTHKU PEKIAMHOTO JHCKYPCY, PO3KPHUTH CYTb
cTparerii iHpopMyBaHHs 1 TaKTHK iHQOPMAIIHHOT KOMIpecii Ta AeKOMITpecii, BU3HAYUTH MEPeTiK CHHTAKCHIHUX
no0y/I0B, SIKi BUCTYIAIOTh 3aco0aMu peaizallii IUX TAKTHK Y aHTJIOMOBHHX PEKJIaMHUX TEKCTaXx.

VYenin 3a 1. €. @ponosoro [2: 242-245], cmpamezito po3yMieMO SIK MAaKpOIHTEHI[IO aJpecanTa, peaai30BaHy
y BepOasbHil (hopMi 3 METOK NOCATHEHHS (I KOMYHIKalii, a makmuxku — K 100ip BepOaibHHX 3ac00iB
BIZIMOBITHO 110 X (DYHKIIOHAJIBHUX BIACTUBOCTEW Y paMKax MEBHOT CTpaTerii.

OYHKI[IOHATBHO-TIPArMaTUYHI 0COOIMBOCTI CHHTAKCHYHUX 3aCO0IB €THKETH3AaIlii PO3IIIAAA0ThCSA 3 OTJIILY
Ha CTpATerilo BIUIMBY i crparerito iHpopmyBanHsa [3: 122; 4: 34], ski 3yMOBIIOIOTHCS KOMYHIKATUBHUM Ta
iHpopMamiiHUM HaMipaMu aapecaHTa. JlOCHiKeHHS pOoJli CHHTAKCHYHHUX OCOOIMBOCTEH pPEKIIaMHUX TEKCTIiB
(PT) y peamnizamii iHpopMamiitHIX TAKTUK PO3KPUBAE TEKCTyallbHUN ACTICKT B)KUBAaHHS CHHTAKCHIHHX TTOOYIOB i
OIHCYE pealtizalito cTpaTerii iHpopMyBaHHS.

BuokpeMITioroun TaKTHKH €TUKETH3aLil i3 3aIy4eHHSIM NEeBHUX CHHTAKCHYHNX KOHCTPYKLIH, 3a3HaYMMO, 110 TIPU
BIJHECEHHI ~ CHHTAKCMYHMX TMMOOYJOB SK MOBJICHHEBUX TPUHOMIB  peaiizailii TakTHK  BpPaXxOBYEThCS
MO YHKITIOHATIBHICTh €JIEMEHTIB, 10 aHAJ3YIOThCs, 1 iX 3MaTHICTh OyTH 3aco000M peamizalli JEKITbKOX TaKTHK
OJIHOYACHO.

THdopmMaTHBHICT Y pekiami HabyBa€e MparMaTHYHOTO 3a0apBiieHHS [5], 1 HE3aIeKHO BiJl BUAY KOMEPIIiHHOT
pexiamu (pexiaMa ToBapiB, TMOCTYT, IMI/KY) 1 XapakTepy BIUIMBY Ha ajapecaTa (IepeKOHYBaHHs, HaBIIOBAHHS)
iHbOpMyBaHHS aapecaTa PO3rIAA€THCS IK HEBIM eMHa cKiamgoBa BiuiuBy [6: 104; 7: 128 ta in.], a eeKTHBHICTH
niepenadi iHdopmanii y PT 3anexxuts Bix Bindopy BepOanbHHUX 3ac001B, 30KpeMa CHHTaKCHYHOI OpraHizariii.

TekcryasbHa eTUKETH3aLlisI PEKIAMHOTO JTUCKYPCY NPOSIBISETHECS B ocoOnuBocTIX oprauizauii PT, 30kpema,
B EpProHOMIYHOCTI BepOanbHOro OGOpMIIEHHS, SIKe MNOKIMKAaHE YTPUMaTH yBary ajapecara 1 3a0e3neduTd
aJIeKBaTHE CIIPUHHATTS iHpOpMaLlii, 110 CIIpHsIE JOCATHEHHIO HIEH peKJIaMHt 3 OrJIsiy Ha (hakTop ajxpecara.

CyTbh TakTHKHM iH(popmaniiinoi kommpecii nossrae y BUKOPUCTaHHI CEMaHTHYHO aKTHBHUX CHHTaKCHYHUX
MoJIeNieid, SIKi COpUSIIoTh 301IbIIeHHI0 iHpopMariitHoro obcsary PT 3amns BuuepnHoro iHGopMyBaHHS ajgpecara.
CuntakcuyHa opradizamis B PT 3maTHa 3a0e3medyBaTé KOMIAKTHY Iepefady BEIHMKOI KUTBKOCTI iH(opMarii.
30impmenHs iHopMariitHoro obcsary PT mpsmo moB’s3aHo 3 yTpUMaHHSM yBard ajpecara, a came — IpHu
IUITAaHYBaHHI PEKIAMHOTO IIOBiIOMJICHHS BpaxOBY€ThCA pPAaliOHAIBHUN XapakTep CHPHUHATTSA, NPH SKOMY
OCHOBHMM MOTHBOM YTPHMaHHS YBaru ajipecaTa € 3HaXOIKCHHS MEBHOI BUTOJIY AJISI HbOTO. Y TPUMAaHHS yBaru
JOCATAETHCSI CMUCIIOBUMH €JIEMEHTaMH, SIKi IepesaroTh 3MicT moBimomieHHs [8: 87]. Takumu eixeMeHTaMu €
NPOTIO3HLLT, SIKI po3risiaaeMo sik oguHuni iHdopmanii. [Ipu oMy, moBepxHeBa peasizallis HPOIO3ULII MOXKe
OyTH pi3HOMaHITHA.

PT posrmsmaemo sk iH(GOpMAIfHO HACHYCHI, IO TMepeadadae HEBiAMOBIMHICTE KiJBKOCTI MEPBHHHUX
npeanKaliil y oBepXHeBii OyJ0Bi Ta KUIbKOCTI Mporno3uliil y rimuOunHii O0ynoBi Tekcty. PT nocrae y Burnszi
nmeBHOro “aiicOepra: moBepxHeBa OymoBa 3HAYHO MEHINA 3a TMOTCHINWHE MOBHE IPEACTABICHHS BCIX
nporno3uliil. HacuueHicTh TEKCTYy HOCATa€ThCs KOMOIHYBaHHSIM CHHTaKCHYHUX MOJENEH, SKi peanidyloTh Ha
MMOBEPXHEBOMY PiBHI 3ropHYTI mpono3utii [9: 129] i 3yMOBIIOIOTh CEMaHTUYHY HEEIEMEHTAPHICTh PEUCHB.
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3 Touku 30py rpamatuku Tekcty O. I. Mockanbchbka BUOKpPEMIIOE J1Ba (haKTOpH, SIKI 3yMOBIIOIOTH BHOIp
MOBEPXHEBOI pearizarii st Tiel un inmoi npornosuii [10: 152-157]:

gaxmop I — peaizariisi KOMyHIKaTHBHOTO 3aBJIaHHS TEKCTY, 3T1JHO SKOTO MPOTIO3HIIii, IKi 3HAXOISITH TIOBEPXHEBY
peanizamniio y MepBHHHUX MPEANKAIisaX, CIPHAIOTh POTOPTAHHIO KOMYHIKATUBHOI TPOTPECii, sIka Tepesae OCHOBHY
JIHIFO MOBiTOMIICHHS. B TakoMy BHIanKy, BCi 3rOpHYTI IIPOIO3HIIii HECYTh MOAATKOBY iH(OPMAIIIO i HE CIIPUSIOTh
PO3BUTKY KOMYHIKaTHBHOI IPOTPECii, XapaKTepHU3yIOUIHChH JTiIBOCTOPOHHBOIO OPI€HTAITIETO;

gaxmop Il — 3ropTaHHs TPOIO3UIIH 3YMOBIIOETHCS CTUIICTHIHAME (paKTOpaMu, a came — MParHeHHSIM 10
KOMIIPECOBAaHOCTi, HAMaraHHSAM YHUKHYTH MOHOTOHHOCTI B CHHTakCH4HiH OymoBi Tekcry [11: 157], mo €
B)XJIMBUM JIJISl pEKJIaMH, sIKa Ma€ OyTH LIKaBOIO, PO3BaXKaIbHOIO, JIETKOIO JJISl CHPUIHATTS.

3BaXkalouM Ha XapakTep PeKJIaMHOi KOMyHiKamii, 3rOpHyTi NMpomno3uiii € (yHKIiOHaJIbHO BaXIJIMBHUMHU 3
orysiy Ha mety PT, ajpke HamanHs iHGopMalii po 00’€KT peKsIaMyBaHHS € OJHIEI0 13 MEePeayMOB YCIIIIHOCTI
pexiamu. TakuM YMHOM, CHHTAKCHYHI €JIEMEHTH, SIKi NPEICTaBISIOTh 3rOPHYTI MPOMO3UIIT, PO3IIISAAI0THCS K
OJIMHUIIl OJHAKOBOI 3HAYYIIOCTI 3 THUMH, SIKIi CHPHSIIOTH PO3BUTKY KOMYHIKaTHBHOI mporpecii. 3 oy Ha
CHIBBIJHOIIEHHSI (hOPMANBLHOTO BHPAXKCHHS 1 IUIaHY 3MICTY CHHTAKCHYHI €JIEMEHTH, SKi IPENCTaBISIOTH
3TOPHYTI MPOMO3HUIl, XapaKTepU3YIOThCS OLIBIIOK €(PEeKTUBHICTIO, aJpke KBAaHT iH(popMalii ImepesaeTsecs sK
3FOPHYTOK, TaK i IIOBHOIO IPOMNO3MIIEI0, OJHAK 3rOPHYTa IPOIO3MLIs Mae mepeBary (OpMaabHO MEHIIOTO
BUPQKCHHS, [0 MOXKHA PO3IIILAATH SIK ONTHMI3yI0uuid (pakTop NpH COPUHHSTTI TEKCTY.

AmHaii3 iHpOPMATUBHOCTI PEKIAMHOTO TEKCTY MPOBOIUTHCS IMIIIXOM BCTAHOBJICHHS CITIBBiTHOIICHHS MiXK
KUTBKICTIO PEYEHB 1 MPOIO3UIIIHHUM CKIIAJIOM TEKCTY, 5K OT:

3aroJIOBOK Ordinary is: seeing behind you. EXtraordinary is: seeing around you.

(1) At Infiniti, we anticipate that you will constantly be surrounded by things
ocHoBuuit | you’ll need to avoid. (2) That’s why we created the world’s first Around View

teket | Monitor. (3) The innovation of the RearView Monitor taken to a higher level. (4)
With four cameras, it’s an unprecedented advancement that offers a virtually 360-
degree perspective on the world. (5) Now parking is as easy and as intuitive as
driving. (6) You won’t find the Around View Monitor on an ordinary luxury
crossover vehicle, but you will find it on a very extraordinary one. (7) The all-new
Infiniti EX.

Koza To learn more, visit Infiniti.com/EX.

(Infiniti, Vogue Jan. ‘08: 87, 89)

3aroJIoBOK TEKCTY CKJIQ/IA€THCS 3 IBOX PEUeHb, OJJHAKOBUX 13 TOUKH 30py CHHTAKCHYHOI OyJJOBU — PEUEHHS 3
IHBEPTOBaHMM IIOPSIIKOM PO3TALIYBaHHS 1X WIEHIB, sSKi HA MOBEPXHEBOMY PIBHI PENpE3EHTYIOTh JIBI IIEPBHHHI
npemukaiii. Po3rmsin repynmianbHux GopMm (Seeing) y 000X pedeHHSX SK 3rOPHYTHX MPOMO3HLIil J03BOJISE
CTBEP/UKYBATH, IO Y 3aroJIOBKy pEeali3yloThCsi YOTHPH MpONO3ulii (Bl y NEpBUHHUX MNPEIUKATUBHHUX
CTPYKTypax i JABI TpeACTaBieHI TepyHAiadbHUMH (GopMmaMu). BukopucTaHHS TepyHOianbHHX (OpPM 3aMicTh
BIJIMOBIAHUX TMEPBUHHUX MpeAukaiiid (you See), B SKHX areHCOM € aJpecar, € BHIPaBIAHWM 3 TOYKH 30Dy
KOMIIpecii TEeKCTy, ajpke Iepeiada 3MICTy caMe TaKuM CIIOCOOOM € HaWKoMIakTHimow. IaHdopmariis, ska
HABOJUTH HOBI KOPHCHI ISl ajpecara JaHi Mpo 00 €KT peKiaMyBaHHS, IIEPENAETbCs Y HaBEICHOMY MPHUKIAi
nepBUHHMMH npeaukanisyvu (Ordinary is:... EXtraordinary is:...), a Tousilie — iX B3a€MOIi€rO0.

OCHOBHUI1 TEKCT MICTUTH CiM peueHb, JEB’STh NMEPBUHHUX NPEIUKALil, Y paMKax sIKHX pealizyroThcs 22
OPOMNO3UILIT, MICTh 3 SKUX BUPAXKEHI aTpHOYTHBHUM MHOIIMPEHHAM iMeHHuX wieHiB. Came atpubytu (world’s
first, unprecedented, virtually 360-degree, very extraordinary, all-new) e HocisMu HOBOi i BaKJIHBOT IS
agpecara iHdopmauii mnpo 00’ekT peknamyBaHHA. CHHTaKCHYHHUMH KOHCTPYKLISIMH, S$IKIi TaKOX €
apryMEHTAaTHBHO BAKJIMBUMU Yy IIbOMY TEKCTi, TOOTO IepenaloTh CyTTEBY I1H(OpPMAIiI0 CTOCOBHO came
pexiiaMoOBaHOro 00’€KTa, €: IMOCTIIO3UTHUBHI CErMEHTOBaHI KOMIOHEHTH — HoMiHaTuBHI pedeHHs (3) 1 (7);
Bimokpemiiennii 3Bopor With four cameras, skuit BucTymae y poii 0GCTaBMHHM TPHYWHH, i € 3TOPHYTHM
BapiaHTOM MiapsaHOi yacTHHU *Because it has four cameras, sikuit cTBepIKYE HasIBHICTH YOTHPHOX BigeoKamep
30BHIITHBOTO CIIOCTEPEIKEHHS B aBTOMOOLTI; miapsiaHa arpubyruHa yactuna that offers a virtually 360-degree
perspective on the world; mopiBusiibHa KOHCTpPYKIs &S ... as driving.

VYci iHOI CHHTaKCHYHI €JIeMEHTH OCHOBHOTO TEKCTY, SIKi NMPEICTABISIOTh HPOIO3UII HAa MOBEPXHEBOMY
piBHI, pO3TIAmAaEMO SK MJOMOMDKHI JUII PO3KPUTTA CYTi PEKIAMHOTO TOBIJOMJICHHS — BOHH HAaIaroOTh
iHpopMaio, HeOOXiAHY JJIsl PO3YMIHHS BCHOTO PEKJIAMHOTO TIOBIIOMJICHHSI 1 CYTI PeKJIaMHOI IPOTIO3HUII].

Kona Tekcry ckiajaeThcsi 3 OQHOI'O PEUEHHs, OJHOI IEPBMHHOI MpeaMKaiil i peanidye ABI Mpono3uuii y
rmuOuHHIA CTpyKTypi. IHQiHITHBHHI BimokpemieHuit 3BopoT TO learn more, skuii € KOMIIPECOBAHOIO
peanizamiero miapsaHoi wactuan ymoBu *If you want to learn more, nosizomisie aapecaty mpo MOKIHBICTH
Ji3HaThcs Oiblie iHPopMIIT PO peKIaMOBaHUi 00 €KT 1, TOMY, € apI'YMEHTATUBHO Ba)KIIMBHM.
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C. K. Tonauescokuil. Emuxemu308ani CUNMAaKCUuuHi KOHCMpYKYii Ik 3acobu peanizayii in@popmayitHux maxmux y mekcmax
AH2NIOMOBHOI peKnamu

Takum 4MHOM, TaKTHKA 30UIBIICHHS IHPOPMALIIHHOTO 00CATY TEKCTY peai3yeThesl 3a JOIIOMOI0I0 CEeMaHTHYHO
aKTUBHUX CUHTaKCMYHHMX Mojened. PT mocrae sk kapkac, Marpuild, B sIKili € OCHOBa y BUIVISAI NEPBHHHHUX
TIpeINKAIIii, SIKi CIPHUAIOTh KOMYHIKATHBHOMY PO3TOPTAaHHIO ITOBIJOMIICHHS, 1 TOJaTKOBI iH(OpMAIiiiHi elIeMeHTH,
MeTa BUKOPHCTAHHS SIKMX TIOJISTae B iH(GOpMaLiiiHOMy HACHYEeHHI 33/ apryMeHTalii Ta HaJgaHHS HeoOXiTHOTO
KOHTEKCTY AJISI pO3YMIiHHSA CyTi moBimomieHHs. CrpuiiMaHHS aApecaToM JOCHTH HEBEIMKOTO TEKCTYy MPHU3BOJIHUTH
JI0 CTBOPEHHS JOCUTH YiTKOTO (i TO3UTHBHOTO) YSBICHHS IIPO 3MICT PEKJIAMHOI IPOTIO3HIIII.

Hnsa agpecanta PT BurigHOIO €, mepemyciM, €KOHOMiS Yacy i MICIL, IO TPOSIBISETHCS y MaKCHMAJFHO
KOMIIPECOBAaHOMY, KOPOTKOMY TEKCTi, OIHAK, 3 OIBIIy Ha XapaKTEPHUCTHKH PEKJIaMHOI KOMYHIKaIlii, agpecaHt
3MyIICHUH TOEAHYBAaTH KOMIIPECOBAHICTh 1 HaUIMIIKOBICTH Y (opMmaibHiil opranizauii PT mis 3abe3neueHHs
edexTHBHOCTI KOMyHikaii. Peamizauis TakTuku ingopmamniiinoi nexommpecii nossirac y nodopi ¢hopmaibHo
HaJUTMIIKOBUX CUHTAKCHYHHUX IT0OYIOB 3 METOIO ITOJIETIHUTH cripuitHATTS PT.

Ilapuensayis npocTHX 1 CKIAJHUX peYeHb mNepeadadvae, cepejl IHIIOTO, MOJETHICHHS CHPUNHSITTS TEKCTY
yepe3 3MeHIIeHHs1 oOcsary #oro uvactul. [lapuensuis BinOyBaeTbcs 3 ypaxyBaHHSIM CMHUCIYy PEUCHHS, SIKUH
HOJIATAE Y Pi3HIA apryMEHTATHUBHINA CHJI MPONO3UIH, TOMY KUIBKICTh NMPOIO3ULIH, SIKI MICTATBCS Y KOXKHIH 3
MapreIbOBaHUX YACTHH MOKE OYTH Pi3HOIO, HAPUKIIAM:

Thrilling excitement on a global scale. Brought to you by Toyota. Not only in Toyota’s uncompromising
automobile quality. But also in the pulse-quickening action of the FIFA Club World Cup Japan 2008 presented by
TOYQOTA. Every day. Around the world. Toyota moves you in so many ways. (Toyota, Newsweek Dec. 22, ‘08: 13).

CkiagHe pedeHHs pO3yMiloTh SIK "0O’€[HaHHSA JEKIIbKOX NPEANKAaTHBHUX OJWHUIb Ha OCHOBI
CHHTAaKCHYHOTO 3B 53Ky, MOOYJOBaHE 32 IEBHOIO CTPYKTYPHOIO CXEMOIO 1 IpU3Ha4YeHe M (PYHKIIOHYBaHHS SIK
emHe KoMmyHikatuHe Iie" [12: 725]. PisHums MiX CKIagHUM pedeHHSAM (TIMOTAKTHYHHM 00 €IHAHHAM
npeaukanii) i HOE monsrae y 4iTkiif excriikarii BiTHOIIEHb MK MpeAuKauiaMu y pedenHi. [Ipu cnpuitHarTTi
CKJIaTHOMIAPSAAHOTO PEUCHHS, 3aBASKH MOTO CTPYKTYpHIH OopraHisamii, Ha MmepmioMy IUIaHi 3HAXOIATHCA caMe
CHHTAaKCHYHI BIAHOIIEHHS], a Ha IPYroMy — 3MicT mpeaukatuBHUX dacTHH. Y H®E cnowatky crpuiiMaeTbes
3MICT peUCHB, a OTIM BCTAHOBIIOIOTHCS 3B’ I3KM Mixk Humu [13].

Kpurepiii NepBHHHOCTI CHHTAKCHYHOTO 3B’SI3Ky JO3BOJISIE TPaKTyBaTH HAcTynHi vactuHn PT sk
naprensoBaHi CkiaaaHi peuenns: <...> But don’t take it from us, view a SANYO QuaDrive projector for yourself.
And see how a little bit of yellow can make a great big difference. (Sanyo, N Dec. 22, ‘08: 69); <...> So, if you
plan to set up in Bahrain and you have jobs to fill, there’s an excellent chance you’ll find Bahrainis to fill them.
Which makes it easier to retain the best people and — cheering in the present climate — also helps to keep a rein
on costs. (Bahrain, The Economist Nov. 14-20, ‘09: 29).

[IparHeHHAM [0 NPOCTOTH 3YMOBJEHO BXKMBAaHHS IIPOCTHX pEYEHb 3aMiCTh CKJIQJIHOMAPSIHUX, IO
MPOSIBISIETHCS. Y BUKOPUCTAHHI €0HOCmell ""numanHa-6i0noeios'" y ocHoBHIN vacTuri PT. V Takux Bumaakax
CIIOCTEPIracThCs aJbTepPHATHBHA MOBICHHEBA peajizallis cuHTakcuuHol monemi [14: 15-18], ska e Ginbin
€proHOMIYHOIO 32 YMOB 4acOBOTO OOMEXEHHsS. B OCHOBHOMY TEKCTi BaXKIIMBHM € IOBiIOMJIEHHs iH(popMmallii,
TOMY €IHOCTI '"IHMTaHHSA-BINNOBiAB" BHCTYNAIOTh SIK BapiaHTH CKIaJHUX pEYeHb, YaCTUHH SKHUX HE
nepen0avyaloTh CIOHYKAaHHS, a caMe — CKJIaJHUX peYeHb 3 MiAPSAHUMH YacTUHAMH y (YHKIII IIpeauKaTHBa,
00CTaBUHM TIPUYMHM, OOCTaBMHU yMOBH, Hampukmaa: A new and better TV is coming. Then another. Then
another. How do we know? Because it’s our job to invent the future. We spend every day making products that
are smaller/lighter/faster/better. <...>(Toshiba, New Scientist Oct. 13, ‘07: 4-5).

Hoemnannas mapuessimii 1 moOymoBu PT 3a momemmo "MWUTaHHA-BIAMOBiAB" CBIAYUTH TPO 3PYUHICTH
BUKOPHMCTAaHHS IMX MojeieH, Hampukian: From our manufacturing processes to our technology innovations,
Intel® is committed to driving energy efficiencies and reducing environmental impact. How? By delivering
greater power savings for enterprise computing. Designing power-saving desktops that run quieter while
improving your multi-tasking capabilities. And creating greater energy efficiences in laptops that enable
improved battery life. Hot technology that runs cool. (Intel, Newsweek April 16-23, ‘07: 59).

Cezmenmosani cunmaxcuuni KOHCMPYKYil CIPHUSIOTH TMOJETIICHHIO crupuiHsaTrTss PT 3aBasku  iioro
uyneHyBaHHIO. CerMeHTaIlisi B TeKCTI BUKOPUCTOBYETHCS Yy TOEJHAHHI 3 1HIIMMH (HOPMaTbHO-HAIHITKOBHMU
CHHTaKCMIHUMH moOymoBamu, Hanpukian: (1) A civilized way to handle your aggression. (2) The all-new Acura
TL Type-S. (3) The civilized way to handle aggression is to embrace it, with 286 hp and sport suspension,
exclusive to the Type-S. (4) While enjoying sophisticated technology like voice-activated navigation and real-
time traffic monitoring. (5) Aggression has been refined. (6) Barely. Visit us at acura.com. (Acura, New Yorker,
June 11 & 18, *07: 151).

V TekcTi BUKOpHCTaHO 2 cerMeHToBaHi KoHCTpykIil (enementu (1) i (2), (5) i (6)), a Takox MapIeIbOBaHE
NpOCTE CEMaHTHYHO HeeJIeMEeHTapHe peueHHs, npejacTaieHe eaeMentamu (3) i (4). OkpiM TOro, BAKOPUCTaHHS
OJIHOPIIHUX TOSICHIOBANBHUX eneMeHTiB (Voice-activated navigation and real-time traffic monitoring), sxi y
peuenni (4) BBoasThcs npuciiBHukoM like 1 ki € peanizaiiero CeMaHTHYHO AKTHBHOI MOJETI CHHTAKCUYHOL
HaJUIMIIKOBOCTI, IONIOMaratoTh aJipecary 3pO3yMiTH 3MICT PEKJIaMHOI IPOMO3HUILI].

Cunmaxcuunuii napanenizm TOJETIIYE ISl ajxpecara CIPUUHATTS AUCKYPCY 3a JIOIMOMOTOI0 PHUTMi3amii
OCHOBHOTO TeKCTy abo ioro yactunu [15: 138], nanpukian: The stove — A 9-burner masterpiece / The cutlery —
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Imported from Germany / The cookware — Brass-handed copper / The faucet — Show House ® by Moen ®.
(Showhouse, House and Garden June ‘07: 65) — mapaieni3aM CerMEHTOBAHHX KOHCTPYKIii, BAKOPUCTAHUX Y
HaBEIEHOMY TMPWKIAAi, YHOMIOHIOE Ppi3HI THIN TPHUCYAKIB 3aBISKA 3aJy4eHHIO eJIICUCy, TOOTO —
HEBUPAKEHOCTI CTPYKTYPHO HEOOXiTHUX €JIEMEHTIB — JONOMIDKHHX TIECTIB 1 Ti€CTIB 3B’ S30K.

[Mapanenism Moxe mpocTexyBaTucs y mooymoBi Bceoro PT, a He Timpku #oro ¢parmeHTiB. CXOXICTh
CHHTAKCHYHHUX KOHCTPYKIIH BaYKIIMBA IIPH BEJIHKIiH iHOpMamiiHiif HACHIEHOCTI TEKCTY, HAIPUKIA;

(1) The recent financial market meltdown has challenged conventional wisdom and underscored the need for
the investment industry to go beyond security selection and tradition portfolio management, adopt state-of-the-
art techniques, and shift from promoting products to designing investor solutions.

(2) Built around an innovative curriculum, delivered by expert faculty, and enjoying the support of a leader
in applied financial research, the EDHEC-Risk Institute Executive MSc in Risk and Investment Management
equips professionals with the conceptual and practical tools to improve the organisation of the investment
process and optimise each of its steps.

(3) Spanning traditional, alternative, and structured investments, and drawing upon the latest scientific
advances, the programme focuses on dynamic asset allocation and advanced risk management techniques and
on the integration of investor needs and constrains in the design of novel solutions for institutional, private and
retail investment management.

(4) Driven by the evolving requirements to the industry and centered on the business relevance of financial
innovation, the EDHEC-Risk Institute Executive MSc in Risk and Investment Management is the perfect
choice for practitioners who wish to embrace and lead the major changes that will redefine investment
management. (EDHEC-Risk Institute, The Economist Nov. 14-20, ‘08: 101).

HaBenena yactuHa € OCHOBHMM TEKCTOM PEKJIAMHOTO OTOJIOLIEHHS], SIKMH CKIJIQJIAEThCS 3 YOTHPHOX PEUYCHB,
odopmiieHnX sik OkpeMi ab3auu. B nepiiomMy pedeHHi TEKCTy WAeThCs Mpo MepeyMOBH CTBOPEHHs HaBYaJIbHOT
nporpam, sika € 00’€KTOM peKJIaMyBaHHsS. Y Takui crocid ajpecara BBOJSATH y CTaH crpaB (Tak 3BaHa
"excrio3uuis"), SIKMH 3yMOBHB I0sIBY 00°€KTa pekinamyBaHHs. Tpu HacTymHi peueHHs (2, 3, 4) OMUCYIOTh BiIacHe
peKIaMHy TIPOMO3HIII0, MPH YOMY BCi MAalOTh CXOXY CHHTaKCHYHY OymoBy. OCHOBOIO KOKHOTO PEUEHHS €
TPy NEPBUHHMX MPETUKAIlii, SKi 3HAXOMAThCS "B IEeHTpi abd3ary” i y Ipeno3umii A0 SKUX PO3MIIIeHi Mo ABa
BiZIOKpEMJICHI Mi€NPUKMETHUKOBI 3BOPOTH, TO€AHAHI MiX coboro crmoxygrmkom and. IlimmMerom y KoXHi#M
HEHTPAIBHIM TPyIi TIEpBUHHOI MPEAUKAIlil € eJEMEHT, M0 Mo3Havyae HaBuanbHy mporpamy (the EDHEC-Risk
Institute Executive MSc in Risk and Investment Management, the programme), To6To crioctepiraersbcst moBTop (y
pedenHsax (2) i (4)) i cyocrurymis (y pedenni (3)). Okpim Toro, y pedeHHsX (2) i (4) micns npeauKaTHBHOL
OCHOBHU PEYCHHS CIIOCTEpPIraeThcs BBEJCHHS JOAATKOBHUX IPOIO3HMIIH, 30KkpeMa y pedeHHi (2) — iH(iHITHBHE
yCKJIaJHEeHHs aTpuOyTUBHOrO Xapakrepy (to improve the organisation of the investment process and optimise
each of its steps), y peuenni (4) — nBi aTpuOyTHBHI MiAPS/IHI YaCTHHH, JAHIIOrOBO MOEIHAHI MiXk co00r0 (Who
wish to embrace and lead the major changes that will redefine investment management). Takum dYuHOM,
aHa(OPUYHICTh BIIOKPEMJICHUX 3BOPOTIB Y TPhOX PEUEHHSX, Kope(epeHIis MiIMETIB EHTPaJIbHUX NEPBUHHUX
MpeArKalliii 1 HasBHICTh JOJATKOBHX IOCTIIO3UTUBHO BBEJCHUX INPOMNO3UIIH J03BOJSIOTH PO3IIIAAATH
CHHTacH4Hy OyHOBY pe4eHb TEKCTy SIK MapajienbHy, IO, pPa3oM 3 BHYEPIIHHM iH(OpMyBaHHAM ajpecara,
3a0e3meuye JIeTKICTh CIPUHHATTS TEKCTY, OCKUIBKH aIpecaT MOKe eKCTPAIIONOBATH CHHTAKCHYHI BiTHOIICHHS,
BCTaHOBJICHI y peueHHi (2) Ha iHmi pedeHHs Tekcty (3 i4).

XapakTepHUM CHHTaKCHYHUM TIIPOSBOM TaKTHKH iH(opMaliiftHoi nexommpecii B anrmomoBHuX PT €
anozumuena koncmpykyia. OcoONMBICT 3HAUCHHS allO3UTUBHUX eleMeHTiB y PT momsirae B TomMy, 10 BOHH
MOKYTh PO3KPUBATH 3HAYCHHS [IEBHOTO YJICHA PEYCHHS, HiOM Jal04n oMY BU3HAYCHHS, IHPOPMYIOUH ajpecara
npo #oro cyTHicTs [16: 178]. OnHaK, BaKJIMBHM € TAKOX 3JaTHICTh TAKUX €JIEMEHTIB (JOPMYBATH MOTPIOHE ISt
aJipecaHTa CIPUUHATTS 00’€KTa MOBIMOMJICHHS, OCOOJNMBO, SKIIO O0’€KT € BIIOMHM aJpecaToBi, HATPUKIAL:
<...> Special thanks to Gwyneth Paltrow, the 2008 Ambassador for EIF’s Women’s Cancer Research Fund.
<..> (Saks Fifth Avenue, Mercedes-Benz, EIF, Harper’s Bazaar Oct. ‘08: 159) — eneMeHT pedeHHs, SKHii
3a3Ha€ arno3UTUBHOTO MOMIMPEHHS € iM’SM BiZoMol akTopkH, Qororpadis skoi 3aiiMae OUIbIIY YacTHUHY
PEKIIaMHOTO OTOJIOIICHHS 1 SKa, CYASYH 3 TOTO, IO IUTBOBOIO ayIUTOPI€I0 KYPHATY € KIiHKH, € BiIOMOIO IS
ajzipecara IOCTaTTIO. ABTOPOBI TEKCTY BaXJIMBO IMIJAKPECIUTH came Ty iHPOpMaIito mpo 00’€KT MOBIJOMICHHS,
AKa oMY BHT1J{Ha, IO 1 JOCSTAETHCSI BUKOPHCTAHHSIM allO3UTHBHOTO €JIEMEHTA.

ATIO3UTHBHUI €IEMEHT MOJKe MOSICHIOBATH Pi3HI aCIeKTH peKIaMHOI iHpopMarii, SKi YMOBHO pO3IITUMO Ha
IIBi TpyIIH:

1) amo3uTHBHI eleMeHTH, SKi MOSCHIOIOTH 3HaueHHs 006’ekTa peknamysanas: SUPERPOWER, a season of
programmes _exploring the extraordinary power of the Internet (Superpower, BBC World News, anonc cepii
menesizitinux npoepam); The BNDES, the Brazilian Development Bank, has just opened its offices in one of the
most important financial hubs in the world: London. <...> (BNDS, The Economist Nov. 14-20, ‘09: 53);

2) amo3WTHBHI €JIEMEHTH, SIKi MOSCHIOIOTH ACIEKTH PEKJIAMHOTO MOBIJIOMIICHHS, SIKi HE € 00 €KTOM
peKyIaMyBaHHs, HalPUKJIAL;
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Oliver Crawford / Senior White Winemaker / Only 30, he’s already our Senior White Winemaker and the
2002 Wine Society Young Winemaker of the year <...> (Penfolds Yattarna, New Scientist October 13, ‘07: 2) -
npukitanaka Senior White Winemaker nosicHioe aapecaToBi mpogecito repost pekiiaMmu, 00’ €KTOM PeKIaMyBaHHs €
Oine BuHO Yattarna, BUTOTOBJICHHS SIKOTO BiOYBA€THCS i KEPIBHUIITBOM T€POEM PEKIAMHOTO TIOBiOMIICHHS;

Long ago we realised that the key to a happy and thriving society was education. We were the first Gulf state
to introduce universal education for both men and women — school based on the world’s most successful models.
As a result, we can boast the region’s highest youth literacy rates. <...> (Bahrain, The Economist Nov. 14-20,
‘09: 30) — o6’ekroMm pekinamyBaHHS € KopomiBcTBo BaxpeiH sK CHpUSTIMBHIA Ul iHBECTHIIN perioH, a
amo3utuBHEUN exement "school based on the world’s most successful models” nosicuroe ampecaty xapaktep
iHHOBaLliM y OCBITHIH cdepi 1iel kpaiHu.

MoBieHHeBa peanizallisi TaKTUKW 1H(GOPMAIIHHOI JeKoMHpecii NPOSBISETECS y BUKOPHCTaHHI TaKHX
CHHTaKCHYHUX 1O0OYJOB: MapleNboBaHi, CETMEHTOBaHI 1 MapaienbHi CUHTAaKCH4YHI KOHCTPYKIII, i alo3uTUBHI
€JIEMEHTH, €HOCTI "MUTaHHS-BiAIOBIAL" .

TakuM 4YMHOM, €TMKETU30BaHI CHHTAKCHYHI KOHCTPYKLIT BUCTYIAIOTh 3aco0aMu peaiizauii iHpopMauiitHux
TaKTUK PEKIAMHOrO AUCKYpCy. [IepCrieKTUBHUM € NOCIHIIDKEHHS YKpaiHOMOBHHX PEKIAMHHX TEKCTIB 3 METOIO
BUOKPEMJICHHS €TUKECTH30BAHUX CHHTAKCUYHHMX KOHCTPYKILIH, BUSBJICHHS IX TAKTHYHOTO MOTEHIIATy, a TaAKOXK
KOMIIAPATHBHUN aHali3 aHIJIOMOBHUX 1 YKpalHOMOBHHMX PEKIaMHHX TEKCTIB Ha IpeAMET OCOOIHMBOCTEH
peaiizanii KaTeropii eTUKeTH3arii.
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Marepian naniiimos o pexakuii 04.03. 2015 p.

Tonaueeckuii C. K. dmuxkemu3oeannvle CUHHMaKCU4eCKue KOHCMPDYKUUU KaxKk cpe()cmeo peanuzayuu
umj)opmauuonnbtx MAaKmuK 6 meKcmax aH210A3blUHou peKnamal.

Ocobennocmu CUHMAKCUYECKOU OP2aHU3aYUlL AH2T0A3bIYHBIX PEKTAMHBIX MEKCMO8 PACCMAMPUBAIOMCA C MOYKU
3PEeHUA UX POU 8 Peanu3ayuu UHGHOPMAYUOHHBIX MAKMUK 8 PEKTIAMHOM OUCKYpCe, KOMOopbie A6NAIMCS NPOAGIeHUeM
cmpamezuu unghopmuposarus. Cpedcmeamu pearuzayuu UHGOPMAYUOHHBIX MAKMUK AGTAIOMCS CUHMAKCUYECKUe
NOCMPOEeHUS YPOBHSL NPEOIONHCEHUs U CBEPXPPA308020 eOUHCMEA, KOMOPble CHOCOOHbI Peanu308bi6amb 08e
NPOMUBONONONHCHBIE MAKMUKU — KoMIpeccuu u 0ekomnpeccuu. QYHKYUOHATbHBII AHANU3 IMUKEMUZ08AHHBIX
CUHMAKCUYECKUX CIMPYKIMYP 00bACHAEM UX POlb 8 YIYHULeHUY 80CHPUAMUS PEKIAMHBIX MeKCMO8.

Knrwuesovie cnosa: omuKemu3ayusl AHci10A3bl4YH020 PEKIAMHO20 ()uCKypca, cmpamecus, makmuka,
pe‘KJZaMHbllZ mekcm, und)opmaquHHa;z Komnpeccus u OEKOMHPECCM}Z, cemanmudeckKku akmuerole
CUHmMAaKcudYecKue KOHcmpyKkyuu, napajiiesibHble CUHMAKCU4YeCKUue KOHCMmpYKyuu, cecmMmeHmuposannoble
CUHmMAaKcudYecKue KOHCmpyKyuu.

Topachevskyi S. K. Etiquette Syntactic Structures as a Means of Information Tactics
in English Advertising Texts.

The characteristic features of the syntactic organization of English advertising texts are treated as a means of
information tactics in the English advertising discourse. The tactics are employed within the information strategy. The
information tactics are realized through syntactic units of sentence and supra-phrasal unit levels. These units realize
two contradicting tactics, namely those of compression and decompression. The functional analysis of etiquette
syntactic constructions explains their role in facilitation of the English advertising text perception.

Key words: English advertising discourse etiquettization, strategy, tactics, advertising text,
information compression and decompression, semantically active syntactic constructions,
syntactic parallelism, segmentation.
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