MNPATMATHUYHI XAPAKTEPUCTHUKHA CJIOT'AHIB MICT
bimrox LJI. (m. XKutomup)

Bbpenn micTta — «11e KOHKYpEHTHA 1ICHTUYHICTh MicTay [1], sika popmyeThest uepe3
«IMOCTAHOBKY I[iJIeH, HaJaroJKCHHS KOMYHIKAIiii 1 mpomaranay IiHHOCTeH» [3].
Konnerist Openay micta BKItodae iM'ss abo Ha3By MicTa, racio, NIeBi3 (cioraH), KU
MOBUHEH HE MPOCTO OMMCATH YHIKAJIBHOCTI MICTa Ha OCHOBI MO3UTHUBHUX acoliiailii, a
«chopmyBatu cami acomiaii» [2, p. 53].

Crnoran MiCT — € OKpPEMUM DPI3HOBHUJIOM MAacCMEIIMHUX TEKCTIB, SIKOMY BJIacTHBA
CYTe€CTUBHICTb, 110 IETEPMIHY€E MOr0 OCHOBHI 3MICTOBHI Ta CTPYKTYpPHI OCOOJIUBOCTI.

KoHTeHT-aHami3 ciloraHiB MICT Ja€ 3MOTY CTBEP/KYBaTH, IO YHIKaJIbHICTH Ta
aBTOPUTETHICTh MICT BUPAKAETHCS 3a JIOMIOMOTOIO:

— IPUKMETHHKIB 3 MIO3UTUBHOIO ceMoro: The new Berlin (Belfast), Inspiring capital
(Edinburgh), Amazing lksan (Korea), World-class culture (Newcastle/ Gateshead), A
world-class African city (Joburg), Live Music Capital of the World (Austin, TX), A
Great Place to Grow (Baltimore, MD), A mature city (Manchester), Magic Krakow
(Poland), Burton: Small Town, Big Heart. (Burton, MI), Little Norway. Big
Adventure. (Petersburg, Alaska), Birmingham: The Global City With The Local Heart,
An Ancient English City with a Modern Outlook (Worcester, UK), New every day
(Dnipropetrovsk, Ukraine), Kharkiv Smart City (Ukraine). 3okpema, y crioraHax
JI0JIATKOBA EKCIPECHUBHICTh MOXE BHUPAXaTUCS 3aBIASKH AHTOHIMIYHOMY IOBTOpPY —
Burton: Small Town, Big Heart, Little Norway. Big Adventure. (Petersburg, Alaska),
Birmingham: Global City With The Local Heart, An Ancient English City with a
Modern Outlook (Worcester, UK).

— MPUKMETHHUKIB Y (OpMiI BHUIIOTO Ta HAWBHMIIOTO CTYIEHS MOPIBHSIHHS. 1he

Sweetest Place on Earth (Hershey, PA), The Richest Place on Earth (Virginia City,

NV), The County’s Biggest City Yet to Host a Real World Season (Salt Lake City),
California's most celebrated beach city (Santa Monica), The most liveable city in
Central Europe (Budapest, Hungary), Pula is More (Croatia)), ODESSA More

impressions (Ukraine), Best Gimpo (Korea), Better life Yeonsu (Korea), Better City,



Better Life/ More Discovery, More Experience (Shanghai, China), Barcelona is much
more (Spain);

— yHhCIIiBHUKIB, nudpoBux 3HakiB: Second to None (Chicago, IL), The world in
one city (Liverpool), One with the Strength of Many (Winnipeg, Canada), One Belfast
(UK), Discover 100% of real England right here in Rutland (UK), A Thousand Worlds
of New (Kazan, Russia), 02 Gunpo (Korea);

— gacoBux JedkTnyamx 3HakiB: Now or Never (Vienna), Still Making History

(Salem), Always Turned On (Atlantic City, NJ), Always Taebaek (Korea), Cornwall for
ever (UK), Lots in front. Lots behind (Viel vor. Viel dahinter) (Karlsruhe, Germany),
The city of the day after tomorrow (bbermorgenstadt) (Oldenburg, Germany);

— npucniBaukis: Totally London, Definitely Dubai, Uniquely Singapore, Uniquely
Manchester (Manchester), Absolutely Positively Wellington (New Zealand), It’s So

Miami, Only in San Francisco (San Francisco, CA), Only Lyon (Lyon), Only Jeju
(Korea), So much city (Ghent), So Very Virginia (Charlottesville, VA). ITpuciiBHukH 3
MO3UTUBHOIO CEMOIO, 3HAUYCHHSIM BUHSATKOBOCTI B CJIOTaHAX MICT € BUpPaX)aJlbHUMHU
3aco0aMu Ta BUKOHYIOTh €KCIIPECHUBHY (DYHKIIIFO.

OTxe, mparMaTuyHa CIPSMOBAHICTh CJIOTAHIB PEATI3yEThCS Yepe3 MPUKMETHUKH,
YUCIBHUKH, ITU(POBI 3HAKU, YaCOB1 JEUKTUYHI 3HAKH, NMPUCIIBHUKU. HaBeneH1 Buile
JIEKCUKO-CEMAaHTH4YHI 3aCO0M CHpUSIIOTh eM(aTMYHOMY BHUAUICHHIO SIKOCTI TpeIMeTa
peKJIaMyBaHHS Ta, K HACIIOK, MiIBUIIYIOTh 1JUIOKYTUBHY CUJIy CJIOTaHy.
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