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In the article a structural-semantic analysis of lexical innovations was carried out on the basis of the texts from
Modern English media discourse, which allowed to distinguish two types of word-formation models: the non-combined
and the combined ones. The process of constructing lexical derivatives by non-combined models is represented by mor-
phological models and the ones of shortening. The principle of constructing lexical innovations by combined models is
further subdivided into two groups: the first one — the homogenetic, the structure of which is characterized by the combi-
nation of the genetically related elements and ways of lexical innovations word-formation, and the second one — the het-
erogenetic, based on the combination of genetically unrelated elements and ways of word-formation accordingly. The role
of lexical innovations in the implementation of strategies of organizing Modern English media discourse is considered. The
following strategies in the English media discourse: attention drawing, informative-interpretative, evaluative, and appeal-
ing to necessities, the implementation of which is provided by lexical innovations, are defined. The strategy of attention
drawing to the most important information in the media discourse is realized within tactics of lexical innovation position
arrangement in the statemen, and second one — explanation of the phenomena, denoted by the innovation. The inform-
ative-interpretative strategy is a means of interpreting events, concepts, phenomena, and features that have appeared
recently and are represented by new lexemes, embodied in the tactics of informing and appealing to authority. The evalu-
ative strategy is implemented by establishing the significance of the object of evaluation, denoting the positive or negative
features of new phenomena. The strategy of appealing to necessities is realized by lexical innovations in the processes
of constructing the events in the media discourse that nominate aspects of an individual’s existence — physiological needs,
needs in safety, affiliation, reputation, self-actualization.
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Y cTaTTi Ha MaTepiani Cy4acHOro aHrfoOMOBHOINO MeZAIHOroO AUCKYPCY MPOBELEHO CTPYKTYPHO-CEMAHTUYHWI aHani3
NEeKCUYHMX iIHHOBALiN, LLIO 4O3BOMMB BUOKPEMUTM HEKOMOIHOBAHI Ta koMBiHOBaHI MoZeni TBOPEHHsI HOBUX NekceM. Mpouec
TBOPEHHS NOXiAHWX CMiB 3@ HEKOMBIHOBaHMMK MOAENSMU YHA0YHEHO MOPAONOriYHUMM Ta MOAENAMU CKOPOUEHHS. [puH-
LM TBOPEHHS NEKCUYHMX IHHOBALN 32 KOMBIHOBaHMMK MOAENAMU NPeacTaBneHo Yy ABOX rpynax: rOMOreHHMX, Y CTPyK-
TYpi SIKNX CNOMYYYHOTLCA FEHETUYHO CMOPIAHEHI ENEMEHTM | CNOCOOM CIIOBOTBOPEHHS, Ta rETEPOrEHHMX, WO I'PYHTYHOTLCS
Ha NOedHaHHI reHEeTUYHO BIAMIHHUX eneMeHTIB Ta cnocobiB CrOBOTBOPEHHS BigMoBiAHO. PO3rnsHyTO pofib NEKCUYHMX
iHHOBaLiM y peanisauii cTpaTerii opraHisaLii aHrmOMOBHOIO MELiINHOIO AMCKYpCYy. BusHaveHo cTparterii i TakTukm, peani-
3aLito Sknx 3abe3nedyoTb NEKCUYHI IHHOBALLT: NPMBEPHEHHS yBaru, iHpopmauiiHo-iHTepnpeTauiiiHa, ouiHKv, anensuii 4o
notpeb iHauBiaa. MprBepHEHHS yBary 40 CPUNHATTA HanbinbLL BaXnuBOI iHbopmauii B MediiHOMY OUCKYPCi 34iINCHI0-
€TbCS 3@ JOMOMOTOH TaKTUK MO3MLINHOMO PO3MILLEHHS NIEKCUYHUX IHHOBALN Y NOBIAOMIIEHHI Ta MOSICHEHHS ABMULLA, BUpa-
eHoro iHHoBaujeto. [HdbopMmaUiliHo-iIHTepNpeTaLiiHa cTpaTeris € cnocoboM iHTepnpeTauii nogil, NoHSATb, SBMLL Ta 03HaK,
AKi 3'ABUNMCS HELLOAABHO Ta BUPaXeHi HOBUMM CMOBaMW, WO peani3yoTbes Y BUrNaai TakTUK iHpopMyBaHHS Ta anensuii
[0 aBTOPUTETIB LUMSIXOM 3anyyveHHs MOMynsapHOi B NEBHIN cdpepi cycninbcTBa AyMkn. CTpaTeris OLiHKM peanisyeTbest Wns-
XOM BCTaHOBMEHHS 3HAYMMOCTi 06’€KTa OLHKM Yepe3 MO3HAYEHHS MO3UTUBHUX YK TO HEraTUBHUX BMACTUBOCTEN HOBUX
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aBuL gincHocTi. Ctparterii anensuii 4o noTpeb iHAvBIAa PO3rNsSHYTO 3 NO3ULLT BUKOPUCTaHHS NMEKCUYHUX iHHOBAL y Npo-
Liecax KOHCTPYHOBaHHS MOAiN Y Cy4aCHOMY aHIIOMOBHOMY MeLiNHOMY AMCKYPCi, Lo No3Ha4akoTh NoTpedu niognHm — disi-

onoriyHi, 6e3nekn, HaNexXHOCTi, penyTawii, camoakTyanisauii.

KniouyoBi cnoBa: nekcuyHa iHHoBaLis, CroBOTBIPHA MOAENb, MEAINHWUIA ANCKYPC, CTpaTeril, TaKTUKK.

Problem Setting. The idea of prevalence of com-
plex mechanisms study in the process of construct-
ing lexical innovations in Modern media discourse
has become a prerequisite for analyzing the lexical
innovations word-formation models form the point
of view of structuralism to the position of a prag-
matic character.

Highlighting the previous studies and referring
to literature. Linguopragmatic aspect of English
lexical innovations has been studied from different
points, including the idea of pragmatic marking in
narrative discourse [10, p. 54], pragmatic variability
of a word [4, c. 14], pragmatic orientation in the dic-
tionary definition of neologisms [2; 3; 5; 6], and lin-
guopragmatic parameters of nationally-marked ele-
ments of new lexemes [7; 8].

The lexical innovations are considered as lexical
units, meanings and variants of the use of words, which
refer to new concepts in various spheres of human
life (Zhluktenko Yu.O. 1983; Kubriakova E.S. 2002;
Zatsnii Yu.A. 2010; Holovko O.M. 2010) and organ-
ize the message in the media discourse. As arule, these
units are constructed according to the word-forma-
tions models. In its turn, the word-formation model is
regarded as the scheme of a typical structure, which
can be filled in with different lexical material.

Describing methods. The general scientific ten-
dency of complex investigation of lexical innova-
tions word-formation mechanisms, taking into con-
sideration structural, language and pragmatic factors,
determines the purpose of this research. Goal setting
involves the development of the following tasks: to
determine the lexical innovations structural types,
implemented in Modern English media discourse;
to outline the prospects of applying linguoprag-
matic analysis in terms of lexical innovations role in
the process of constructing Modern English media
discourse and its strategies.

The structural method, within which the distribu-
tive, transformational, componential and of immedi-
ate constituents analyses were used in the research,
helped to single out the word-formation models which
construct lexical innovations. Contextual-interpretive
method enabled to find out how the analyzed innova-
tions correlate with the relevant referents in the English
media discourse. The linguopragmatic method gave
a new impulse to research the function of lexical
innovations and their structural-semantic content
to determine the purpose of new words in the pro-
cess of organizing Modern English media discourse.

Material. The material of this research is taken
from the texts of media discourse, presented with
electronic versions of articles from newspapers,
magazines and news sites in English as well as lex-
icographic resources (dictionaries, lexicographic
and linguistic publications).

Reporting results. The process of constructing
new lexical units, according to the structural types
of the existed in the language word-formation mod-
els, is determined by specific social needs, mainly
of pragmatic nature. Lexical innovations function in
a wide variety of fields. Modern English media dis-
course, as a favourable environment for the process
of new words constructing and functioning, forms
a global communicative sphere.

The analyzed in the paper lexical innovations
are taken from the texts of Modern English media
discourse. The new lexemes represent two main
word-formation groups according to which they are
constructed: the non-combined (1) and the com-
bined (2) types. In the present paper the terms “the
non-combined” and “the combined” models are used
interchangeably to mean the method of constructing
and the constituent elements of the analyzed lexical
innovations. The first type is embodied in morpho-
logical models and the ones of shortening.

(1). From the point of view of the structure,
the lexical innovations of morphological word-for-
mation models, which include affixational deriva-
tion, word-composition and blending, appear more
frequently (65,2% samples) in Modern English
media discourse. In their turn, the new lexemes
of the models of shortening, which are represented
by abbreviations, including initial ones, acronyms,
and clippings, creolized and elliptical lexical units,
appear less (34,8% samples) in Modern English
media discourse.

In the present paper the models of affixational
derivation are distributed into prefixational (cyber-
mall/ cyberplaza, technoburb, netroots, super-gentri-
fication, hyperbeast, multiracial, polyattentiveness,
deshopper, cohabitation, neurotheology) and suffixa-
tional (solutionist, capitulator, Brexiteer, drifter, nerd-
dom, waithood, hiving, econosplaining, ableism).

Word-composition models with a stable compo-
nent — a stem which occurs in the language as a free
form, recurring in a series of analogous lexical units,
include three structural groups, notably: N + N (bread-
head, chiphead, datahead, lifecaster / lifestreamer,
lifeboat, child line, loveline), Adj. + N (red-collar,
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indigo-collar, acoustic weapons, back-end), N + Adj.
(earth-friendly, environmentally-friendly).

Considered in their structure, lexical innova-
tions, constructed on the basis of blending models,
fall into three formula groups: the first one — partial
(civilitary < civil + military, freegan < free + vegan,
anniaustere < anniversary + austere, womenom-
ics < women + economics), the second — complete
(computicate < computer + communicate, militain-
ment < military + entertainment, mox < moving +
box, cosmeceutical < cosmetic + pharmaceutical)
and the third — haplologistic (chexting (cheating +
texting, atrosive (atrocious + corrosive).

The group of lexical innovations constructed due
to the mechanism of compression of some informa-
tion [1, c. 49] actualizes the models of shortening that
are further classified into: abbreviations (SIB < sys-
temically important bank, 40 <Al Qaeda/ Al Qa’ida,
UCU (<University and College Union, HNWI < high
net worth individual, PW < personal worst), initials
(BC < Basic Component / Boeing Company / Before
Children, Before Christmas, Before Contract), acro-
nyms (wags < the wives and girlfriends of high-profile
sportspersons, AFAIR < as far as I remember, STEM <
science, technology, engineering, mathematics), final
clippings (vid < video, met < metastasis), initial clip-
pings (shmen < freshmen, bent < recumbent), mixes
clippings (bezzle < embezzlement), medial clippings
(triff < terrific), creolized lexical units (W3 < World
Wide Web / the Web / WWW, glln < globalization,
G7 < Group of Seven, X-pansion) and ellipsis (pre-
sale < presale view, bang (big bang).

(2). The principle of constructing lexical inno-
vations, according to the combined word-formation
models, is based on the combination of genetically
related or divergent elements, and, in their turn, is
represented by homogenetic and heterogenetic types
appropriately.

The genetic affinity of elements and ways
of lexical innovations word-formation include four
combined homogenetic models: “Compounding
and Affixation” (alpha earner, coolhunter, pet-sitter,
financial parenting, information environmentalism,
defensive pessimist, multi-channel shopping, disfel-
lowshipping), “Blending and Compounding” (blog
book, blogswarm, militainment < (military + enter-
tainment) network / complex / music, globesity (<
globe + obesity) challenge / pandemic / hotspot),
“Blending and Affixation” (sexter < sex + tex(ting) +
-er, procaffinator < procrastinating + caffeine + -or,
generican < gene + America + -an, mockrockumen-
tary < mock- + rock + documentary), “Affixation
and Affixation” (Eurocrat, technoholic, videophilia,
infoganda, biopreneur, infonomics).

The process of matching up the unrelated ele-
ments and types of word-formation is represented
in two combined heterogenetic models: “Shortening
and Affixation” (shoppie < shop assistant, rel-
lies < relatives, brigger < brigadier, lecker / lekker
<lecture), “Affixational element of the initial type
and Compounding” (e-baby, i-dotter, b-blog, m-vot-
ing, p-book, t-commerce).

Discussing findings. Linguopragmatic factors
play an important role in the functioning of lexical
innovations and their structural-semantic content as
their “formation is essentially semantically based”
[9, p. 192]. The present paper gives an opportunity
to see a pragmatically determined rapid growth
of new Modern English lexical units. The pragmatic
aspect is manifested in the necessity to construct
a new lexical unit for a new content that is corre-
lated with the relevant referent. New lexical units
implement new content on the basis of the existed in
Modern English word-formation models. This prag-
matic parameter of a new lexeme formation is based
on the principle of analogy.

The second question in this research lies in
the attempt to explain the peculiarities of lexical
innovations to organize media discourse and to find
out the media strategies and tactics, the implementa-
tion of which is provided by new lexemes.

There is an axiom that Modern English media pro-
vides fertile ground for new lexical units to emerge.
Lexical innovations, as the components of media dis-
course, that construct reality, are used to constitute
media message about new realities nascency. In this
paper we distinguish the following strategies: atten-
tion drawing, informative-interpretative, evaluative,
appealing to necessities.

The strategy of attention drawing accounts
for the fact that new lexemes indicate the most
exceedingly important aspects in a media mes-
sage. The lexical innovation position arrangement
in the statement could be either cataphoric or ana-
phoric. When the new lexeme is before the expla-
nation of the new phenomena, denoted by the inno-
vation, it corresponds to a dictionary definition as it
provides its details of the appropriate referent. The
cataphoric organization of the innovation presenta-
tion gives the description of a new reality fact in
the coming after it context. This position arrange-
ment is mostly typical for new terminological units
as it gives a logical meaning of a particular idea,
given by the lexeme: Unix keeps 3 timestamps for
each file: mtime, ctime, and atime. Most people seem
to understand atime (access time), it is when the file
was last read. There does seem to be some confusion
between mtime and ctime though. Ctime is the in ode
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change time while mtime is the file modification time.
(Reference, Tech, March 18, 2010). The mentioned
above lexical innovations represent the combined
heterogenic model “Affixational element of the ini-
tial type and Compounding”.

In the next example of the attention drawing strat-
egy in the media message, the innovation streetism
of non-combined morphological model of deriva-
tional affixation is arranged at the end of the state-
ment. The anaphoric organization of the innovation
presentation creates a sense of a thorough insight into
the new phenomena, helping the reader to come to
the conclusion denoted by the new word. In the ana-
lyzed media message its author uses also the tactic
of explanation of the phenomena, carried out with
the help of the commentary technique, when the addi-
tional information attracts the reader’s attention to
the new word: Uncontrolled pregnancies outside
the marriage circle have led to a flood of births, with
the mothers unable to trace the men responsible. The
result is what has come to be known in Ghanaian par-
lance as “‘streetism”. (Ghanaian Chronicle (Accra,
Ghana), Sept. 13, 2004).

The informative-interpretative strategy is
embodied by lexical innovations that inform about
recently appeared concepts, naming people by their
activities, distinctive characteristics, objects, etc.,
and interpret events, facts of life, the actual state
of facts, results of various scientific researches,
providing a point of view of officials, experts, spe-
cialists. In the following media message the lexical
innovation of the combined homogenetic model
“Compounding and Affixation” acoustic snoop-
ing — “stealing typed data by decoding the sounds
of the keyboard strokes” [11] is represented on
the basis of the tactics of informing and appeal-
ing to authority: Researchers at the University
of California, Berkeley, have discovered that by
making highly accurate recordings of computer
keyboard strokes, they were able to reconstruct
e-mail messages, retrieve data entered into a report,
and recreate passwords typed into a secured Web
site, essentially overhearing Internet conversa-
tions, says The Futurist magazine. They used
audio gear available over-the-counter. “The mes-
sage from this study is that there is no easy escape
from this acoustic smooping” contends Doug
Tygar, one of the researchers. (The Globe and Mail,
December 27, 2005).

The strategy of evaluation is embodied in the tactics
of shaping either positive or negative evaluation. For
example, the usage of the affixational element -fiiendly
as the structural component in the series of the lexical
innovations, constructed according to the morpholog-

ical model of N + Adj(friendly), represent approval,
consent, positive experience: Food items, in specific,
tend to be considerably superior when they are eco-
friendly, and you'll find that obtaining them may ben-
efit you in quite a few methods. (Environmental issue
community, November 28, 2011).

The negative evaluation, on the contrary, as with
the innovation sexter of the combined homogenetic
model “Blending + Affixation” in the following
media message, is associated with the indication
of despondency to success, to neglect, contempt,
conviction, irony, sarcasm: Law enforcement has
shown little ability to punish, or interest in punish-
ing, the people who distribute teen sexts, or who vio-
late teen girls’ trust for the purpose of humiliating or
damaging them. Courts often assume that any sex-
ual image will automatically and always be distrib-
uted. The crime is taking the image in the first place,
and naively, stupidly assuming it will remain private.
Hasinoff points to one case, in which a judge con-
victed a teen sexter whose images were never distrib-
uted on the grounds that she should have known that
her boyfriend would eventually send them around.
(Reason magazine, April 18, 2015).

The strategy of appealing to necessities is embod-
ied with the help of lexical innovations which nom-
inate aspects of new phenomena that meet the needs
of an individual’s existence, referring to the needs in
safety, as with the example of the innovation jihad-
ist (morphological model N + -isf) in the next media
message: The EU decision to lift Syrian oil sanctions
to aid the opposition has accelerated a scramble for
control over wells and pipelines in rebel-held areas
and helped consolidate the grip of jihadist groups
over the countrys key resources. (The Guardian,
May 19, 2013).

The lexeme datasexual, constructed by the word-
composition model N(data) + N, demonstrates
the tactic of appealing to the needs of an individual’s
existence, together with the tactics of self-actualization
and sensual satisfaction: Here is a collection
of people who record and track their everyday
lives online, and then analyze and quantify their
existence, from tooth brushing to reading to fecal
contents. These “datasexuals” now have a social
movement, of a sort, which they call the “Quantified
Self” movement. (Whimsley, March 9, 2013).
In the analyzed media message the new lexeme
datasexual is used to denote people by their social
affiliation, also the events of social, active personal
fulfillment and the involvement of the participants
of events to types of their everyday activity.

Conclusions and Perspectives. The present
study of the lexical innovations structure, language
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and pragmatics is only a small sample of the coinages
based on the analysed non-combined and combined
word-formation models, used in Modern English
media discourse. Media is an amazing source of data
for any linguistic research area. It reflects the dynamic
changes occurring in the language. An increasing
number of lexical innovations, customary found
in Modern English media to represent the totality

of facts in various spheres of life, are used to organize
the message in the media discourse.

These findings provide the following insights for
further research: to establish the cognitive mecha-
nisms in the process of forming lexical innovations
involving a particular word-formation model; to
determine the role of lexical innovations in organiza-
tion of other types of discourse.
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