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C. K. Pomanwk
PiBHEHCBHKHMIA ep>KaBHUI T'YMaHITapHUN YHIBEPCUTET, M. PiBHe
AKCIOJIOTTYHUH ACHEKT AMEPUKAHCBKOI KOMEPIIMHOI
PEKJIAMMU: HIHHOCTIL, IIOTPEBU TA MOTUBU AJIPECATA
Cmammio npucesayeHo awanizy yiHHocmet, nompeb i momusie adpecama
AMEPUKAHCHKO20 KOMEPYILIHO20 PEKIaMHO20 ouckypcy. Pozenanymo naiimunogiuii
YiHHOCMI ma nompeou amepukaHcbKo20 CHONCUBAYA 8 DI3HI Nepioou po36UMKY
AMEpUKAHCbKO20  Cycniibcmea enpooosdc 1925-2010 pp., wo cayeyromo
Momusamu, HeoOXiOHUMU 05l 30TUCHEHHS KYNiBLi PeKIAMOBAHO20 MO8ap) .
Knrouosi cnosa: pexnammuuii ouckypce, yinnocmi, nompeou, MOmusu.
AKcuonozuueckuii  acnekm amepuKaHCKoil KOMMEPYECKOl peKi1ambl:
uennocmu, nompeonocmu u momuevl aopecama. Pomaniox C. K. Cmamovs
noceawena auanu3y YeHHocmet, nompebHocmel U MOMUEO8 aopecama
AMEPUKAHCKO20 KOMMEPUECKO20 PeKIamMHo20 OucKypca. Paccmompenvt munuynvle
YeHHoCmU U NOMpPeOHOCMU AMEPUKAHCKO20 Nnompebumens 6 pazHbvle Nepuoobl
pazeumusi  amepukarckozo oowecmea (1925-2010 2e.), xkomopwie cmanu
MOMUBAMYU, HEOOXOOUMBIMU Ol  OCYWeCMBIIeHUs: NOKYNKU PEeKIaMUpPyemo2o
mosapa.
Knrouesvie cnosa: peknammusiii OuCcKypc, yeHHocmu, nNompeoHoCmu, MOMUGHL.
Axiological Aspect in the American Commercial Advertising: values,
needs and motivation of addressee. Romanyuk S. K. The article focuses on the
analysis of values, needs and motivation of addressee in the American commercial

magazine advertising discourse. The most typical values and needs of the



American consumer, that have become motivation necessary to purchase the
advertised product, are considered in different periods of the development of
American society (1925-2010).

Keywords: advertising discourse, values, needs, motivation.

Pexnama € mOTY)XHMM 1HCTPYMEHTOM pEryJslii TMOBEIIHKHA JIOJEH.
[TpoOymxkytoun y JNIOAWHU 1i PI3HOMaHITHI MOTpPeOW, BOHA (GopMye TMOBEHAIHKY
JMOWHU, 1i I[IHHICHO-HOPMATUBHY CHUCTEMYy, TMpHUB’s3ye 1i /0 1CHYIOUOl
€KOHOMIYHOI Ta TMOJITUYHOI CHCTEMH. 3 OIJIAJly Ha 1€ aKTyallbHOCTI HaOyBae
JOCTIPKEHHST PEKJIAaMHOTO JUCKYpPCY, IO 3 KOXXHMM POKOM BJIOCKOHAJIIOE CBOT
cTpaTerii BIUTUBY Ha CBIJOMICTb 1 MiJICBIJIOMICTb CITIOYKHBAYiB.

OUIHHICTh PEKJIAMHOIO JUCKYPCY SIK IHCTPYMEHT MOBJIEHHEBOI'O BIUIUBY
HEOJTHOPA30BO BUSBIISIACS B IIEHTP1 yBaru JiHTBICTIB [1; 2; 3; 5]. Meroro Harroro
JNOCHIDKEHHST € aHajil3 LIHHOCTeH, moTped 1 MOTHMBIB ajpecara B JAHCKYypCl
aMEepUKaHCHhKOI KOMEPIIIIHOI peKIaMH.

MarepianoM aJis JOCTIDKEHHS CIIYTYBaJIM peKjIaMHI TeKCTH XypHairy "The
New Yorker" 3a 1925-2010 pp.

Ominka € crnenudiyHo (OPMOIO CTaBIEHHS JIIOAWHHU JO IHCHOCTI, 1€
CXBaJICHHs 200 OCY]l PI3HHUX SBUII] HABKOJIUIIHHOTO CEPEOBHUIIA HE3AJIEHKHO BIJ 1X
MaTepiaJIbHOT'0 YH JyXOBHOTO IMOXOJKEHHS. BoHa 3aBX M 3aJIEKUTh BiJl IIIHHOCTI
— MO3UTHUBHOI'O YW HETAaTUBHOI'O 3HAYCHHS OIIIHIOBAHOI'O IS JIOAWHM. L[iHHICTIO
HA3UBAETHCS TE, 110 3/IaTHE 3aJI0BOJILHATH JIFOJICHKI MOTpeou [6].

[{iHHICTh TOBapy BHU3HAYAETHCA MWOrO BIACTUBOCTSAMU 1 BIANOBIIHICTIO
notpebam, iHTepecaM, UM, HopMaM, ifeanaM crokuBada. OCTaHHI BUCTYIAIOTh
SK MOTHBH JISUIBHOCTI croxkuBada. OTKe, I[IHHICHE CTaBJICHHS ajapecara Jo
00’€KTa peKyiaMy MOPOJKYE MOTHUB, HEOOXITHWM JJis 371MCHEHHS Mii — KymiBIi
PEKIIaMOBAHOT O TOBApY.

VY mporeci CTBOPEHHS pPEKIAMHOT'O TEKCTY aJIpeCaHT BUKOPHUCTOBYE
IIIHHOCTI, SKI TMOB’si3aHl 3 MmoTrpedaMu ajapecara 1 CIYrylOThb MOTHUBOM, IO
3a0e3nedye BUPIINICHHS KOMYHIKATUBHUX 3aBJIaHb PEKJIAMHOTO JIUCKYpPCYy —

3aIliKaBUTU ajijpecata B OO0 €KTI pekjIaMU Ta CIOHYKaTH WOro mnpuadaTu



pexsiamoBaHuii ToBap. CTBOPIOETHCS 1IHO31s, IO B OIIHIN TpeAMEeTa peKiIamu
BUPaXXCHI BJIACHI Oa)KaHHSI ajpecaTa peai3yBaTu Ty 4 iHury notpedy [2, C. 7, 16].

AHaJi3 aMEpUKAaHCHKOTO KOMEPIIIHHOTO PEKIAMHOTO JWCKYPCY IT03BOJISIE
BUSIBUTH DPI3HOMaHITHI I[IHHOCTI, SKI BUKOPHUCTOBYE aJpPECaHT, IO CIYT'YIOTh
MOTHUBAMH ISl OIIIHIOBAaHHSA 1 NpHAOAHHS TOBApiB aJapecaToM B Pi3HI Mepioau
GyHKITIOHYBaHHS IILOTO AUCKYpCY BripomoBxk 1925-2010 p.

B amepukaHCbKOMY KOMEPIIIHHOMY pPEKIaMHOMY JHCKypCi ApYroi
nosioBuHU 1920-X poKiB aKTyaJlbHUMU TTOTpedamMu Oyiu:

- HE BIJICTaBaTH BiJ] 4acy, HalpUKIaI;

(1) These modern Américaines — SO active — SO energetic — are yet more
charming today than ever before. It is for them that Isabey of Paris has created his
marvelously effective Le Lait d’Isabey (NY, June 16, 1928, c. 41);

- TypOOTa Mpo 3/10pOB’s1, HATPUKIIA/:

(2) Science offers a simple_protection for her health and youthfulness — sane

habits of living, sane habits of diet and the proper practice of feminine hygiene
(NY, Oct. 29, 1927, ¢c. 57);

- HOBU3HA, CYYaCcHICTh TOBApY, HAIPUKIIA]

(3) Refreshing originality in colors and materials gives sparkle to the new shoe
styles for spring (NY, Apr. 18, 1925, c. 25);

- Oe3rneka, HanpuKIaI:

(4) ... dyed hair can now be safely waved by the Frigidine Method (NY, Oct. 27,
1928, c. 6);

- UTH B HOT'Y 3 HaYKOIO, HAITPUKJIAJ:

(5) ... it had actually gone through 222 tests or inspections which every set must

pass in the process of manufacture. Atwater Kent Radio (NY Sep. 15, 1928, c. 2).
30-1 poku XX cromitts — poku Benukoi nemnpecii B CIIIA. B amepukanchbkin
KOMEPLINHIN pekiaMi [bOTo TepioAy HaHaKTya IbHIIIUMH IIIHHOCTSAMH OYJIu:
- €KOHOMIYHICTh. Y PEKJIAMHHUX TEKCTaX aKIEHTYEThCS HEBHCOKA I[iHA TOBapy,

HallpuKJIaa:



(6) It’s a Half-Price Sale of Precious Stones and Pearls and you must agree —
Jewelry at these Modest Prices is not a luxury (NY, Oct. 15, 1932, c. 39);

- IPAKTHUYHICTh, HATPUKIIAA!

(7) The Four Centuries Exhibition is a practical, economical help to anyone
planning an entire home (NY, Feb. 25, 1933, c. 2);

- IOBrOTPHUBATICTh BUKOPUCTAHHS TOBAapYy (HA BiIMIHY BiJl TOTPEOU MpUIOAHHS
HOBOT'O TOBapy, xapakrepHoi 1ist 1920-x pokiB), HAPUKIIAT:

(8) Again General Electric makes refrigeration history with its announcement of

an unqualified 3-Year Guarantee on the General Electric Refrigerator (NY, Apr.

18, 1931, 3BOpOT OOKJIAAMHKH).
['0710BHUMM I[IHHOCTSIMH B JOCIIPKYBAHOMY JUCKYpCl BOEHHOI'O Yacy
(1941-1945 pp.) cranm:
- O JIUBICTh ¥ €KOHOMIs, HAIPUKJIIA/!

o »

(9) Best’s The Reliable — for price. “Your money’s worth at Best’s” is

proverbial, for we place our Accent on Value... This hiptucked cotton in washable

woven stripes has the wearable charm and simple good taste that our customers

enjoy season after season (NY, Mar. 4, 1944, c. 1);

- MOYYTTA MAaTPIOTU3MY 1 B3aemojonomoru. Pekiama amentoBaia 10 MOYYTTS
NaTpiOTU3MY 1 B3a€EMOJIONIOMOTH JIJIA MIAKPITJICHHS JIOSUTBHOCTI CIIOXKHBAaYiB.
PexsiaMHI TEKCTH 3aKJIMKAIOTh aMEPUKaHI[IB KyIyBaTH BOEHHI 0oOJiraiii, 31aBaTH
JIOHOPCHKY KpPOB, TIPAIfOBaTH Ha KOPUCTh BIWHM, a TAKOXX MUCATH JIUCTH COJaTaM
Ha ()POHT, HATIPUKJIIAA:

(10) Some of us can help most in the front lines, others on production lines — all

of us can buy war bonds and stamps! (NY, Jan. 16, 1943, c. 33);

- TepmiHHA. BupoOHWKHM TOBapiB, HEOOXIMHMX IS (PPOHTY, 3AKITHKAIH
CIIOKMBAYIB JTOUYEKATUCA 3aKIHUEHHS BIMHH, KOJW MOXHa OyJe 3HOBY MpUaOaTH
IIUBUIbHI MOJIEI1 TOBApPiB, HATTPUKIA:

(11) But there will come a day when Ford news will again feature civilian models.

You may be sure they will reflect all the ingenuity and precision engineering which
are traditional with Ford (NY, May 13, 1944, c. 11).



50-60-1 pp. XX ct1. — poku po3kiTy CIIIA. BinbynoBa nana aMepukaHIsIM
MO>KJIMBICTh MOBEPHYTUCA 0 MpIi 1 3HOBY HACOJOIKYBATUCS KUTTAM. AHami3
KOMEPIIIITHOTO PEKJIAMHOr0 JUCKYPCY LbOTO MEpioay I03BOJISI€ BUSBUTH TaKi
noTpedu:

- MaTH BJIACHUW TPUMICHKUN OyauHOK. /[0 BIiHM y TEpeaMiCTSIX MPOKUBAIN
3aMOXHI1 JTI0/1. POOITHUKY KWK B OPEHIOBAHUX KBapTHUpax ado B TICHUX Oapakax
no0nu3y ¢adbpuk. Y 1960-x pp. BOJOMIHHS IKUTJIOBOIO HEPYXOMICTIO CTallo
HOPMOIO: 13 KOKHHUX II’SITH CIMEH TpHU MPOXKUBAIM Y BlacHuX Oyaunkax [4, ¢. 306-
307], nanpukiai:

(12) What kind of people live in this kind of house? People with a lot of living to

do. In the suburbs. In the country. At the seashore. Big family people. New family
people. Retirement people. That’s what TECHBUILT is all about — flexibility (NY,
Sep. 28, 1968, c. 110);

- koMopT. PexaamMHi TeKCTH peKiIamMyBajiu XOJOIWIbHHUKH, MpajibHI MaIINHH,
MOCY/ZIOMUIHI MAIlIMHU Ta 1HIY MOOYTOBY TEXHIKY, HAIIPUKIIA!

(13) $3260 will also buy you_a new range, a new refrigerator, a new dryer, a

new washer, two new television sets, a record player and a $1639* Volkswagen
(NY, Aug. 19, 1967, c. 13);

- IpuI0aHHS BEIUKUX €(PEKTHUX pedeid, siki MOriau O OyTH MOKa3HUKOM YCHIXY,
HANPUKIA:

(14) Lincoln Continental is the luxury motorcar that stands apart from all other

cars. It is the automobile owned by more men of accomplishment. It distinqguishes

them among fine car owners. What does your car say about you? (NY, Feb. 13,
1965, c. 77);

- HOBM3Ha. Y 1€l mepioJ Ha TOBapU PO3MOBCIOKYBABCS TPUHITUII
“3arutaHoBaHOro ctapidHs” (tepmid b. JloHmoHa), SKWi CTHMYJIIOBAaB 4YacTilini
nokynku. Hamarounm 3HaloMMM TOBapaM HOBHUW  30BHINIHIA  BUTUISLA 1
XapaKTEPUCTUKHU, BUPOOHUKH TPOrpaMmyloTh Il TOBapH Ha Take CaMO KOPOTKE
KUTTSA, SIK 1 MOJHY CykHIO. KyIuieHuii 1Ba poKd TOMY aBTOMOOUIH a00 NMpUa0aHu

I’SITh POKIB TOMY OYAMHOK — TOBapH, SIKI BXK€ BCTUIJIM BTPATUTH HOBU3HY.



HoBuszna ToBapy mnoBMHHAa OyTH OYEBHUJHOIO, IO 1 MPOUIIOCTPOBAHO Y
HIDKYEHABEICHOMY MPUKIIAII:

(15) What the experts called the best last year wasn 't good enough for us (NY,
Oct. 10, 1966, c. 20);

- 0e3TypOOTHE XHUTTSI, TOHUTBA 32 3a/I0BOJICHHSIMHU, HATIPUKJIA]I:

(16) Without a care in the world, you rest or play as you please... swim away

happy hours in a sparkling outdoor pool... watch the blue waves slip endlessly by
from your comfortable deck chair... meet a host of interesting new friends. Grace
Line Caribbean Cruises (NY, Jul. 28, 1956, peBepc).
70-1 pp. XX ct. — poku kpuzu y CIIIA. B auckypci koMepIiiiHoi pekiamMu
[[bOT'0 MEP10y HaaKTyaJbHIIIMMHU LIHHOCTSMU OYJIN:
- MIHIMaJIi3M, HalpUKJIaI;

(17) Founders thinks modern furniture should be like modern architecture:

simple. Dramatic. Functional. So that’s how we designed our new “Patterns 23"

collection... Sophisticated people like the simplest things. Founders (NY, Apr. 10,

1971, 3B0pOT OOKIIAUHKN);
- EKOHOMIS1, TPAKTUYHICTh, HATIPUKIIA]I:

(18) Is mink really expensive? Ten cloth costs are expensive. And they,

consecutively, are what one mink will outlast. What’s more, one mink coat will do

the job of a whole wardrobe of other coats. Mink is practical. It’s warmer... than

just about anything else you can snug into. And lighter, too. (NY, Sep. 16, 1972, c.
57).

80-1 pp. XX CT. — 116 pOKH PO3KBITY aMEpUKAHCHKOT'O CYCIJIBCTBA, TOMY
IIHHOCTI B JOCIII)KYBaHOMY PEKJIAMHOMY JUCKYpPCl KapJUHAJIBHO BIAPI3HIIOTHCS
BiJl TUX, 10 OyJIM BHSIBJIEHI B IOTIEPEIHLOMY TTEPIOJi:

- BUIIIYKaHICTh, 0araTCTBO Ta YCMIiX, HAPUKIIA;
(19) The luxury of fine leathers and jewelry by Christian Dior, the most
formidable name in the world of men’s fashion (NY, Dec. 7, 1981, c. 116).

Y neit mepion mokazHUKaMu OaraTcTBa 1 ycmixy Oymu aBTomMoOunl “BMB” 1

“Mepcenec”, HalIpUKIAa:



(20) A thousands names have briefly flashed across the automotive cosmos. The
name of Mercedes-Benz has been shining brightly for slightly more than one
hundred and two years. Engineered like no other car in the world (NY, Aug. 15,
1988, c. 42-43);

- 1HHOBaIiMHI TexHoyorii. HoBMHKM — TIeHKepH, KOINIOBAJIbHI 3aco0u,
MIKpOXBWJIHOB1 T€4i, CTEpPEOMarHiTOQOHH, BiJIECOMArHiTOQPOHH, BiJlEOKAMEpPH,
NyJAbTH JUCTAHIIMHOTO KEPYBaHHS — CTajJd HOBOIO JKUTTEBOK HEOOXIJIHICTIO,
HATPUKJIIAI:

(21) There was a time when all computers were big. Our IBM Personal

Computer... is small enough to fit on a desk blotter but its power is equal to older

computers many times its size (NY, Oct. 4, 1982, c. 15).
VY 1990-2010 pp. B aMepuKaHCbKOMY KOMEPLIHHOMY PEKIaMHOMY JIHCKYpCl
BUSIBJIAIOTBHCS TParHeHH ajipecaTa J10:
- HOBUX PEBOJIOLINHUX TEXHOJIOT1H, HAPUKIA:
(22) Today you will extract a shining needle from an information haystack. Try
it at OFFICE 2007. com. It’s a new day. It’s a new office. MICROSOFT (NY, Feb.
25, 2008, c. 3);

- 6€3H€KI/I, HaIlIpUKJIaa:

(23) At all-new Volvo S80 does exactly that with new Pre-Emptive Technologies

that can actually detect dangerous situations before they happen (NY, Feb.
19&26, 2007, c. 41).

Y AKIXKPJI 2000-2010 pp. BupakaeTbcs notpeda nNparHeHHs 10 riao0anbHOCTI.
VY peknami Benukux kommaHii XXI cT. poOUThCSA akIEHT Ha iX IIOOATBHICTS,
HANPUKIAI;

(24) We see business without borders. When business speaks a global language,

the barriers disappear, and we believe technology can help. MICROSOFT (NY,
Jun. 14 & 21, 2004, c.60).

OTtxe, y chepi miHHOCTEH, MOTPEO 1 MOTUBIB ajpecara Biq0yBatOTHCSA 3MIHH.
B pi3Hi nepiogu ¢GyHKIIIOHYBaHHS aMEPUKAHCHKOT'O KOMEPIIMHOTO PEeKIaMHOTO

JUCKYpPCY aJpECaHT BUKOPUCTOBYE Pi3HI LIHHOCTI. J{OCHiIKEHHS 3acBIUYy€, 110 B



poku BiliHU 1 kpu3 y CIIA ronoBHumu norpedamu ajapecara Oyiu MparHeHHs 10
€KOHOMIi, NPaKTUYHOCTI ¥ MIHIMaQII3My 1, HaBINAKH, B POKH PO3KBITY
aMEPHUKAaHCHKOr0 CYCIUJIBCTBA HAMMOWMPEHIIIMMH NOTpedamMu OyiIu MparHeHHs 10
MPECTIKHOCTI, KoMQopTHOCTI, OararcTBa Ta BuinykaHocTi. lle mae miacraBu
KOHCTaTyBaTH, IO JOCTIPKYBAaHUHA TUCKYPC TOCTIMHO PO3BUBAETHCS, 3MIHIOETHCS
1 3aJICKUTh Bl HOpM, MPUUHATUX Y cycmiabcTBi, CollianbHi 1HTEPECH 1 Moja,
NPECTIKHICTh 1 HEMPECTUKHICTh € MOTY)KHHUMH 3aco0aMM BIUITMBY Ha ajpecaTa
peKIamu.

JlocnipkeHHsT TUCKYPCY aMEPUKAHChKOI KOMEPIIMHOI peKiiaMU MOKIJIMBO

IMPOAJOBKHUTU B MOJAJIBHOMY aCIICKTI.
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