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3ACOBU BUPAXKEHHA EMOTHUBHOCTI B AMEPUKAHCBHKIN

KOMEPLIMHIN XXYPHAJIbHIN PEKJIAMI: CTATUYHUIA
[ ITMHAMIYHUM ACIIEKTU
Pomantok C.K.

Y cmammi oocnioocyrtomucsa ekcnaiyumui ma iMAIIYUMHI eMOMUBHI 3aCo0U
AMEPUKAHCLKO20 ~ KOMEPYIUHO20  JHCYPHANLHO2O — PEKIAMHO20  OUCKYPCY
Bcemanoseneno mikpooiaxpoHiuni 3mMiHu 6 eMOmMUBHOMY AcCneKmi 00CI0HCYBAHO20
OucKypcy.

Kniouosi cnosa: pexnamuuti Ouckypc, eMOMUBHICMb, eKCHIIYUMHI ma
IMIAIYUMHI eMOMUBHI 3aCOOU, MOBNIEHHEBULL BNIIUE, MIKPOOIAXPOHIUHI 3MIHU.

B cmamve uccnedyromes skcnauyumuvie u UMAIUYUMHBIE IMOMUBHbBIE
cpeocmea amepuKkaHcKko20 KOMMepUecko20 PeKIamMHo20 OUCKYpcad. Ycmanosnemvl
MUKDPOOUAXPOHUYECKUEe USMEHeHUsT 6 JIMOMUBHOM dACHeKme  UCCLedyemMo20
ouckypca.

Kntouesvie cnosa: pexnamuviii OUCKypc, dMOMUBHOCHb, IKCHIUYUMHbBIE U
UMNIUYUMHbLE IMOMUBHbBIE cpeocmaa, peuegoe 8030elicmaue,
MUKPOOUAXPOHUYECKUE USMEHEHUSL.

The article focuses on the explicit and implicit emotive units in American
commercial magazine advertising discourse. Microdiachronic shifts have been

registered in emotive aspect in the discourse under study.



Key words: advertising discourse, emotivity, explicit and implicit emotive
units, speech impact, Microdiachronic shifts.

AMEpUKAaHCHKUHM KOMEPIIMHUHN KypHAIBHUN PEKIAMHUN JUCKYypC (mami —
AKXP]]) xapakrepu3yeThCcsi BHUCOKOI €MOTHBHICTIO. CTBOPIOIOYM TIO3UTHBHI
SICKpaBl 00pa3u, €eMOTUBHI 3aCO0M CTHMYJIOIOTH €MOIIIMHO-aCcOIllaTUBHI peaKiii
azpecarta 1 3J1MCHIOIOTh MOBJICHHEBUH BIUIMB Ha €MOIlIHHY cdepy CBiIOMOCTI
azpecarta 1 Horo miJCB1IOMICTb.

AKTYaJbHICTh JOCIIJIKEHHSI 00yMOBJIEHA 3pOCTalOYUM 1HTEPECOM Cy4acHOi
JIHTBICTUKH JI0 TIOIIYKY MOJI€NIEN 1 MEXaH13M1B MOBJIEHHEBOI'O BIUIMBY, L0 B CBOKO
Yyepry MOpPU3BENO J0 3alllKaBJICHOCTI TUIAMHM JOHCKYPCIB, B SKHUX PEaTi3yeThCs
MOBJICHHEBA YCTaHOBKA HA BIUIMB, Y TOMY YHCII 1 pEKJIAMHUM.

Emorii HeoqHOpa30BO cTaBajIM MPEJAMETOM PO3TISAY B MOBO3HABCTBI [1; 2;
3; 4; 5]. Metoro cTaTTi € BU3HAYUTH Ta JOCIIIUTH €MOTHBHI 3aco0M peai3alii
MaHIMYJISTUBHUX 1 CYIeCTHBHUX CTpaTerii, a TaKoX 3IIMCHUTH aHai3
MIKpoaiaxpoHiuHuX 3MiH B emoTtuBHOMYy acrekti AKXXPJ[. Marepiaiom
JOOCIKEHHST CIYryBaJld TEKCTH KOMEpIIHHOI pekiamu >kypHaiay “The New
Yorker” (1925-2010 pp.).

EMOTUBHICTh € BJIACTHUBICTIO MOBHM BHUpa)kaTH €MOI[IHI MEPEeKUBAHHS 3a
JIOTIOMOT'OI0 CTEIIaJbHUX PI3HOPIBHEBUX MOBHMX OJIMHUIIb — EMOTHUBIB, K1 MalOTh
eMOTHBHHIA crienudikatop y cBoiil cemanTwili [5, c. 88].

Ananiz emoruBHOCTI AKJKPJ[ 103BONMB BHUSBHTH EKCIUIIIIUTHI JICKCHYHI
OJUHUIN, SKI Ha3usaromsv, onucyroms 1 0€3MOCEPENHBO BUPANCAIOMb eMOYi.
JlekcuyHl ONMHMWIN, W0 HA3UEAIOMb €MOUil, € aCOllaTHBHO-EMOTHUBHUMH,
OCKUJIbKM BOHH AacOIllaTUBHO BIJICHJIAIOTH CBIJOMICTH KOMYHIKAHTIB 10 cdepu
emoriit [5, ¢. 94]. B AKXKP]] emoriii HOMIHYIOTbCS 3a JOIMOMOrOK iMEHHHKIB,
Hanpukiaza, laughter (cmix), love (m06oB), happiness (mracts), nostalgia
(HocTanbris), Joy (pamicth), temptation (cmokyca), satisfaction (3amoBosieHHs),
pleasure (naconoa) Toro. Po3risiHeMo mpuKIIa:

(1) AMARIGE A celebration of laughter... love... and intense happiness




(NY, Nov. 7, 1994, c. 53).

VY npoMy npukiIaai BUKOpUcTaHo Jiekcemu laughter (cmix), love (i1r060B),
happiness (1acTs), siKi TIIbKH Ha3UBaIOTh €MOILIIi.

Emouiinuit cran cy6’ekta B AKIKPJ[ mnepemaetscsi 3a 10momororo
JICKCUYHUX OJUHUIG, IK1 OnUCyiomb emouii. Po3rissHeMO IPHUKITaIH.

(2) Now it is party dresses that make her eyes sparkle... her cheeks glow
with delight (NY, Dec. 17, 1949, c. 15).

Y BUINEHaBEACHOMY TMPHUKIAAI TNPEAUKATHBHI CIOBOCIIONYYCHHS EYES
sparkle (oui ickpsTbes), cheeks glow (1moku *KeBpirOTh) OMUCYIOTH CTAH OYeH 1 IIiK
NEpCOHAKa  PEKJIaMH, SKOr0  TMepenoBHIOIOTH  emomii. Ili  cTpykTypm
CYNPOBOKYIOThCS KOHKPETHOI0 Ha3Boro emoiiii with delight (i3 3axBarom).

(3) Should a man in his 50’s be allowed out in a Mustang? Let’s consider

what might happen. To begin with, he’ll go around with a mysterious little smile on

his face... Mustang’s sporty options act on a man that way (NY, Oct. 23, 1965, c.
43).

VY 1npomy npukiani crpykrypa With a mysterious little smile on his face (3
3araJIKOBOI0 TTOCMIIIKOK Ha 00JIMYYl) OMUCY€E BUPA3 YCHOTO OOJIUYUS MEPCOHAXKA,
KU 3HAXOJUTHCS B EMOIIIMHOMY CTaHi IiTHECCHHS, 3aI0BOJICHHS.

(4) ADMIRAL Clearest Picture in Television Your eyes say “A-h-h-h,” and

your heart skips a beat... and you linger! (NY, May 5, 1951, c. 55).

(5) I laughed. I cried. | had a Tanquery and Tonic
(NY, Apr. 14, 2003, c. Back Cover).

V BUILlEHaBeIEHUX NPUKIanax cTpykrypu eyes say “A-h-h-h” (oui roBopsTh
“Ax”), heart skips beat (cepue 6’erncs, Buctpudytoun), | laughed (S cmisuracs), |
cried (5 mnakana) omuCyrOTh (Di310J0OTIYHI IPOSBU EMOIIIH TEPCOHAXIB PEKIIAMHUAX
TEKCTIB.

Cepen JEKCUYHHUX OJUHUII, SIKI TEPEJAlOTh OIMKMCOBO EMOIIMHUN CTaH

cy6’exta, B AKJKP/] BUOKpEMITIOIOTHCS :



1)  npuxkmerHukm: joyous (macnusuii), happy (macnusuii), thrilling
(3axomumtoroumii), shocking  (wokyrouwmii), exciting (30ymKkyrouuii) TOIIO,
HAMPUKIIA;

(6) The Way to Joyous Health (NY, Nov. 26, 1927, c. 39).

VY 1mpoMy TpHKIAI TPUKMETHHK JOYOUS (IIAacIUBHUI) ameltoe 0 MOTyTTS
acTs, paJgoCTi ajpecara.

2)  imennmku: joy (pamicte), thrill (tpemer), love (iro6oB). ToOIIIO,
IPUMIPOM:

(7) The joy of being first on the Get-away

(NY, Dec. 17, 1927, 060pOT JIUIIOBOI OOKJIAMHKH).

(8) The thrill of listening through your Atwater Kent is hardly more exciting

than the new 1928 prices of this incomparable radio
(NY, Nov. 26, 1927, TunbpHa cTOpOHA OOKJIATUHKH).

VY BuUIICHaBeIeHUX MpUKIaaAax iMeHHUKH [OYy (pamicts), thrill (Tpemer)
nepealoTh EMOIIMHMIA CTaH ajapecara, KOJIM BiH CKOPHUCTAETHCS PEKIIAMOBAaHUMU
TOBapamHu.

3)  nmiecaoBa: thrill (30ymkyBatucs), delight (Brimarucs), enjoy
(HacomomkyBatucs), admire (3axoruttoBarucs), fear (Oositucs), love (moouTH),
TOIIO, HAITPHUKJIA:

(9) Packard cars are so universally admired... that they have set an enduring
style in motor car design (NY, Oct. 9, 1926, 000poT IUIILOBOT OOKJIATUHKN).

(20) Your family will love our family. Quasar Electronics Company

(NY, Oct. 2, 1978, c. 54-55).

Y mux npukinanax jgieciaoBa admired (3axorutororbes) i love (momroOuTh)
ONMHCYIOTh €MOIIil Cy0’€KTa peKjaMi, MAHIMYISTUBHO BIUIMBAIOYM HA CBIJIOMICTH
ajpecara.

4)  npucaiBamkm: happily (macnmmuBo), surprisingly (auBOBHXKHO),

romantically (pomMaHTHYHO) TOIIO, IPUMIPOM:



(11) 1t is worth knowing that exact copies, fitted by Macy’s workroom
experts, are surprisingly inexpensive (NY, Sep. 15, 1928, c. 7).

Tyt npucniBauk SUrprisingly (TMBoBMXHO) 1epeaae eMOIIio 3MByBaHHS.

B AKXPJ] HasBHI i JEKCUYHI OJWHHII, IO eupaxcaromov emouii. Ilin
BUpaXeHHsIM emoriid, ycmin 3a B. 1. IllaxoBcbkuM, po3ymMieMo iX BiZTBOpEHHSI
MOBOIO, MaHi(ecTaIlifo y MOBJEHHI, M0 CYIPOBOXYETbCS BHYTPIIIHIM 1
30BHIIIHIM MEPEeKUBaHHIM. BupakeHHs eMoIliil — 11e 6e3mocepeHss KOMyHIKaIis
caMHX €MOIIIH, a HE 1X ITO3HaYeHb, IX MOBJICHHEBE BHABIICHHS |5, c. 96].

B AKKP/] BupaxeHHs €eMOIIil peari3yeThCs 3a JOTOMOTOIO:

1) BurykiB: Ah (ax), Oh (ox), Oooh (Ooo), Whee (kpyro), Wow (uya0Bo).
TOIIIO, HATIPUKJIA]T:

(12) Oh, the go-ing’s great in the “88,” It’s the driver’s dream come true!

(NY, Feb. 3, 1951, c. 10);

(13) Wow. Introducing Windows Vista. It’s all about “Wow

(NY, Feb. 19&26, 2007, c. 34).

VY BuIlleHaBeICHUX MPHKIaaax 3a jgonomoror BurykiB Oh (ox) i Wow
(4y10BO) BUPAKAIOTHCS €MOIIi1 3aXBaTy BiJl PEKJIAMOBAHOTO TOBapY.

2)  Jaackasoro 3Beprannsi: darling (mopora), my darling (most mopora)
TOILI0, TPUMIPOM:

(14) Good night and pleasant dreams — my darling. Chatham makes good
blankets (NY, Sep. 14, 1946, c. 16).

Y PT, mo pexkiamye KOBIPHU, BUKOPHUCTOBYETHCS JIaCKaBE 3BEPTAaHHA MY
darling (most mopora), sike aresntoe 10 eMOIIii CIIOKHUBayYa.

EmoruBu 3axau crtuiictuuHo wmapkoBani. B AKOXKPJl BoHu MOXyTh
BXKUBATHUCSA K CTHIIICTUYHI IPUHOMH, a CaMe:

1) MOPiBHSIHHS, HATIPUKJIIA]T:

(15) Like a piece of music, certain carpets are so lovely, so harmoniously

“right” that they delight you from the very first moment (NY, May 5, 1951, c. 10).



Tyr xuniuMm (carpet) nopiBHroeTbess 3 my3uunum TBopoM (like a piece of
music).

2) KaJaMOyp, IPUMipOM:

(16) The DUNHILL VANITY Not a Light But a Delight!

(NY, Oct. 8, 1927, 060pOT JIMIIBOBOI OOKJIaIHHKH ).

Y mpomy mpukiani BukopucraHo mnaponimMu light (ceitiio) i1 delight
(3a70BOJIEHHST), SIKI YTBOPIOIOTH KaamOyp.

3) NOeTHYHO MAapKOBAHA JIEKCHKA, HAPUKIIA:

(17) Misses’ and women apparel (NY, Jan. 19, 1929, c. 1).

VY BuIllcHaBeACHOMY NPHKIIAl jJekcema apparel (yOpaHHs) BUKOpHCTaHA 3
METOIO0 CTBOPEHHS aTMOC(depH MMiTHECEHOCT1, BETUYHOCTI.

B AKXP]/l eMOTUBHICTh BHUSIBISIETbCSI W Ha CUHTAKCUYHOMY PIBHI.
VY pekaMHUX TEeKCTax BXXUBAIOTHCS:

1)  wuaimoBani eMmoTuBHi cTpykTypm how (six), what a (sxwmii), such a
(rakwmit), That’s fantastic! (Ile dbanractuka!), It’s wonderful! (Ile aymoBo!), ski
TSOKIFOTH IO €MOTHUBHHX TEKCTIB — JIeKCHKamizoBaHi ¢pasu [5, c. 149].
BukopuctaHHs  KIIIIOBAaHUX  €MOTHBHUX  CTPYKTYp  HIPOLIIOCTPOBAHO Y
HIDKYCHABEICHUX TPUKIIaax:

(18) That'’s fantastic! That’s Quasar! (NY, Apr. 20, 1981, c. 5).

(19) It’s new! It’s wonderful! It doesn’t spill... it doesn’t cake... it doesn’t

crumble... yet it powders at the feather-touch of a puff (NY, May 5, 1951, c. 9).

2) eMOTHBHO-TICHJIIOIOYI cTPpyKTYpH how much (Hackinbku), very much
(myxe), those (Ti), BUKOpHUCTAHHS SIKAX HABEJICHO Y MPUKJIAIaX HIDKYE:

(20) Today it’s every whim as lovely, and how much more comfortable, what
with Chatsworth Garden’s offering you the luxuries that even king in those days
never dreamed of (NY, Sep. 15, 1928, c. 4).

Tyt BukOpHCTOBYEThCS CTpykTypa hOw much (Hackinbku), sika BHUpaKae

GMOIJ;iI-O 3aXOINICHHA PCKIIAMOBAHUM TOBAPOM.



B AKXP]J] eMOTUBHICTh BHSBIAETHCS Ha TJIMOMHHOMY pIBHI y BJacHE
€MOTHBHUX TEKCTaX, sIKI € 3aCO00M MaHIIMYJIIOBAaHHS Y HABIIOBAHHS 1 METOIO SIKUX
€ CTBOPEHHsS y aJpecara OMaHJIMBOIO BpPaXKEHHA HE3aJeXKHOCTI (OPMYBAHHS
JyMKH 1 CaMOCTIMHOCTI TPUHHATTA pillleHHs npuaoatu ToBap. PosriasHemo
PUKIIA]H.

(21) Blues as serene as midnight snow. Blues as deep as the Aegean. Blues
as soft as a summer sky. Imaginative Blues. Sleek blues. Thoughtful blues. Blues to
complement your style with beauty and elegance. The Magic of Masland Carpets

(NY, Nov. 15, 1969, c. 9).

VY BumeHnaBenenomy PT, mo pekiamye KWIHNMH, aJpPECaHT UIUISIXOM
00pa3HOro OMucaHHs OJAKUTHOTO KOJbOPY BUKIHMKA€E B YSBI ajpecaTa MPUEMHI
BIIUYTTS, emolii. 3a70BOJIieHHS BiAg uyuTaHHs Takoro PT mnepenaetbcs Ha
pEeKJIaMOBaHUI TOBap, AKUHM aJpECaHT MOYUHAE CIIPUIAMATH MO-1HILIOMY.

(22) Yardley Perfumed Soap takes you out of the everyday. For only Yardley
could press so much fragrance into a single cake of soap... fragrance that spills
over the moment you touch it to water, steeping you in the delicate scent or fresh
flowers. You feel more feminine. Your skin glows with beauty, its precious oils
preserved and protected. Discover what can happen to the everyday... every day
you bath with Yardley (NY, June 5, 1965, c. 10).

Y pekimami Muiga agpecaHT NUISXOM aKTHUBI3aIlli B ysBI CHOXKMBaya
NPUEMHMX 3alaxiB CBIKUX KBITIB BUKIIMKAE Yy HbOI'O €MOIII0 33J0BOJIEHHS Bij
PEKIaMOBAHOr 0 TOBApY.

(23) The All-New AVALON. Re-imagined. It become wonderfully clear. The
greenest grass is right underneath your feet, and you're going for it. The perfect
car for this re-imagined life? The re-imagined Avalon (NY, Feb. 14, 2005, c. 10-
11).

VY upomy mpuKIiIaji, U0 pekiaMmye aBTIBKY, i/1es BBOJAUTHCS Yy HE3BUUYANHIN
dbopmi, BUKIIMKAIOYH B YSBI ajpecaTa IPUEMHI BIIUYTTS Ta €MOIIii, 3aBJASKH YOMY

BiH CIIpUIIMaE peKJIAMOBAaHUI TOBap 0€3 KPUTHUYHOTO aHaIi3y.



AKXP/] nmocTiifHO pO3BUBAETHCA, 3MIHIOETHCS, BJIOCKOHAIIOIOYM CTpATerii
BIUIMBY Ha CIIO’KMBayda. AHaJli3 EMOTUBHOTO acnekTy BepOanbHoro miany AKXKP/]
CBIIYUTh, IO B HHBOMY BIAOYIUCS MIKPOAIaXpOHIYHI 3MIHU. YacTOTHICTH
peamizaiii €MOTHBHUX 3ac00IB CYTTE€BO BIAPI3HAETHCA B PI3HI Tepioau
¢ynkuionyBanus AKKP/I.

Tak, B 20-x, 40-x 1 50-x pokax XX CT. CHOCTepiraeThcs HalOUIBIIA
YaCTOTHICTh peajiizallii eMoTuBiB, a came: B 1920-x pokax — 34,3%, B 1940-x pokax
— 23,9%, 1 B 1950-x pokax — 20,9% (3a 100% TyT npuiiHsTa 3arajibHa KUIbKICTb
BUIIAJIKIB peajizallii eMoTuBiB). BianoBigHo, HaliMeHma — B 1930-x pokax — 6,7%,
1960-x pokax — 3%, 1970-x pokax — 4,5%, 1980-x pokax — 1,5%, 1990-x pokax —
0,7% 12000-2010 pokax — 4,5%.

3nauny nepeBary emotuBiB 'y AKXKPJ[ | momoBunu XX cromitrs mu
NOSICHIOEMO iX EKCIUTIIUTHOIO peanizaiiero. HaToMmicTs, HailMeHIy iX YaCTOTHICTb
y Il monoBuni XX 1 Ha mouatky XXI cTomitTa — iX IMIUIIUTHICTIO, TOOTO iX
peaizaii€ro Ha TNIMOMHHOMY TEKCTOBOMY PiBHI.

OTxe, eMOTUBHI 3aCO0M MalOTh BHCOKHI MaHIMYJISTUBHHUI 1 CYreCTUBHUN
noTeHIial. BoHM amenoioTh 70 TMOYYTTIB, €MOIlid Ta CTEPEOTHIIB ajapecarta,
CTBOPIOIOYM 1IIO31F0 CAMOCTIMHOCTI y NPHUHHATTI pillleHh Ta BUKOHAHHI iH.
Kinbkicuuit ananiz emoruBHuX 3aco0iB AKJKPJl cBiquuTh NMpo MIKpOA1aXpOHIYHI
3MIHM MOr0 €MOTHMBHOI'O acCIMEKTy, L0 BUPAKAIOTHCA y 3aMIHI EKCIUTILMTHHUX
€MOTHBIB Ha IMIUTILIMUTHI, 1 € TI€BHOI MAaHIMYJISTUBHOIO YU CYT€CTUBHOIO
CTpaTerielo, sika HampaBjieHa Ha CTBOPEHHS MPUXOBAHOTO BIUIUBY HAa CBIIOMICTH
9H MIICBIAOMICTH aipecaTa peKIaMH.
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