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BIJEOPEK/JIAMA B BPEHIUHI'Y MICT

Cmamms npucesueHa 00CIi0ONCEHHIO 8I0eOpeKIamMu K ephexmusHo2o cnocooy
bpenouney micm. Buoineno nexcuuni 3acobu apeymenmayii 'y 8ioeopexiami
(YUCNIBHUKU, OYIHHI JIeKCUYHi OOUHUYI [ NO8MOpu), SAKI CHPOWYIOMb Npoyec
oekoodysanus iHgopmayii npo micmo. I[Ipononyromocsi npukiaou HAUYHCUBAHIUIUX
YUCTLIBHUKIB, W0 BUKOPUCOBYIOMbCA V NONYasApuzayii micm, y @opmysanui ma
peanizayii  KOHKYpeHmMHO20  nomenyiany micma. AHanizyemovcs — Kopensayis
300pasiceHtss ma 6i0NOGIOHUX NO3UMUBHO-OYIHHUX NPUKMEMHUKIE ) 8i0eopeKIami.
Poszensoaromucs ocobaueocmi nekcuxko-cUHmMaKkCu4HUX no8mopis, sAKi poxycyroms ma
YMPpUMYIOmMb y8azy aopecama Ha peKiamMo8aHoMy micmi. 3HauHy yeazy npuoileHo
KOMYHIKAamMueHili cmpameeii anenayii 0o emouyiu, nouymmie aopecama, Wo
NOKIUKAHA NepeKoHamu Uo2o0 y HeobXiOHocmi 8iogioamu 8i0N0GiOHe Micmo.
Jlocniooiceni ocobausocmi npasmamuyHo2o 6nau8y 6i0eopeKiamu Ha aopecamd
waaxom anensayii 00 asmopumemy, sAKa nepedbavac 6nAU8 HA pPeYunicHmis K Ha
KOZHIMUBHOM)), MAK 1 HA CY2eCMUBHOM) DIEHSX.

Knwuosi cnosa: o6peno, sioeopexiama, nO3UMUBHO-OYIHHI NPUKMEMHUKU,

noemop, anenayis 00 eMoyiu aopecama, aneiayis 00 agmopumemy.

IlocranoBka mnpodaemu. bpeHauHr wMicTa SK MeXaHi3M yceOidHOTO
OPOCYBaHHS TEPUTOPIi HALJICHUA HA CTBOPEHHS JIOBFOCTPOKOBOTO I1HTEPECY [0
MicTa TUIIXoM (popMyBaHHS 1 momyssipu3ariii ocoosmBoro o6paszy. CyTHICTh IIBOTO
MpOIIeCy TOJIATae B CTBOPEHHI IMIIKY OpeHIy, acorliaiiii OpeHay Ta B peKIamHii
OiATpUMIIL OpeHy Ha PUHKY 3 HAroJIONIEHHSM Ha MOro 1HAMBIAyajdbHOCTI. bpena
MiCTa — I1e CUCTEMAa acoIliaIliid y CBIIOMOCT] PELUITIEHTIB 3 MICTOM, IO 0a3yIOThCS Ha

BI3yalIbHUX, BEpOAJIbHUX 1 MEHTAIbHHUX MposiBax. Taki aTpuOyTH OpeHay SK iMm’s,
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CJIOTaH, JIOTOTHM, APyKOBaHa pekjama 1 BiJeOpeKjamMa BHCTYMNAIOTh SIECPHUMHU
€JIEMEHTAaMU Cy4YacHOI KOMYHIKaIlli, IO /O03BOJSE pPO3MISIaTH OpEeHIUHT SIK
KOMYHIKaTHBHY CTpaTETIIo.

AHaJi3 ocTaHHIX Aoc/igxeHb i myOjikamiii. Y cTaHOBIEHHS 1 PO3BUTOK
OpeHJMHTY TEpPUTOpPiH, aHalli3 HOro OCHOBHHMX €JIEMEHTIB, METOJIB peaiizarlii,
3aBJaHb Ta KOHIEMNIIN BHecnau Bkiaa poootu @. Kornepa, /JI. Xaiinepa, 1. Peiina,
C. Avxonbra, JI.A. 3epkans Ta 1H. 3 MO3WINHN JIHTBICTHKH OJWH 3 HEHOJIKIB ITUX
poOIT MoJIATa€E B TOMY, 110 B HUX TOJIOBHUM aKLIEHT CIPSIMOBAHUM JIMIIE HA TIPOCTUH
BUMIp XapaKTEPUCTUK OPEHANHTY MICT, HOr0 aTpuOyTIB, ajie IPU LIbOMY ITHOPY€ETHCS
KOMYHIKAQTHBHUH AaCMEKT SK BaXIWBHHA CKJIAJOBHH KOMIIOHEHT KOMYHIKATHBHO-
iH(opMaritHOTO MPOCTOPY.

Mera cTaTTi nossrae y BUOKpEMJIEHH] Ta OMKC1 BEpOAIbHUX Ta HEBEPOAIbHHUX
MapKepiB, [0 BUKOPUCTOBYIOTHCS, 30KpEMa, Y BiJIeOpEeKIaMi 3 METOIO MOMyJIsipu3arii
micT. [locraBieHa MeTa BU3HA4Ya€ 3aBAAHHA CTATTi: 1) JTOCHIAWTH JEKCHYHI 3aCO0H
aprymMeHTauli y BiJeopekiamil; 2) MpOoaHali3yBaTH MparMaTUYHUA [OTEHIiaI
BigcopekaamMu;, 3) OIHKCATH B3a€MOJII0 IKOHIYHHX 1 MOBHHX 3aco0iB Imepenadi
1H(pOopMaIlii, 1110 BXUBAIOTHCS Y BiI€OPEKIIaMI.

Buxjaa ocHOBHOro marepiajy aociikeHHsl. [HTeHCHBHA 1H(GOpMaTH3AIis
CYCIIUJIBCTBA 1 TMOJIIOCEMIOTUYHUN XapaKTep KOMYHIKaIlli MPU3BOASTH O TOTO, IO
KOHKYPEHTOCHPOMOXKHICTh Ta TOTEHIiaJl JOBIOCTPOKOBOIO YCIMIXy MICTa Ha
CBITOBOMY PHHKY 3aJIe’KaTh BiJ] y3rOJKEHOT PEKJIAMHOI 1 MapKETHUHTOBOI CTpaTerii, B
SKIM TICHO B3a€MOJIIOTh BepOaibHa Ta Bi3yalibHa ckiafoBi. IIpocyBanHs OpeHmy
MICTa 3[IACHIOETHCS 3 YPAXyBaHHAM TOTO, IO IIBUAKICTH 1 MOTY>XHICTh CBITOBUX
MepeX, HEBU3HAYCHICTh TEHACHII PUHKY... O3HAYaIOTh, IO €IWHUANA CIOCIO
TPUMATHUCS Ha KPOK Morepeay — OyTH THYYKUM B IUTAHYBAaHHI 1 MIpKyBaTH Ha XOJy.
3MaTHICTh 10 HOBAaTOpCTBa OUIbIIE HE MOKHA BBa)KaTH JIMINE 3a0aBHUM X001,
3aHATTSAM Y BUIBHHUH BiJl pOOOTH Yac — HOBATOPCTBO II€ caMa CYTh TOTO, 10 POOJISITH
ycmimHi kopropamii» [8]. 3okpeMa, BifeopekiamMa Penpe3eHTyeE MICTO Yy BHUIJISAII
CHCTEMH B3a€MO3B'S3aHUX SICKPAaBUX 1 IMO3MTHBHUX CHMBOJIIB, 00pa3iB, 1JIeH, SKi

KpaluM YUHOM TEpeNlaloTh CEHC, Kpacy, KOHKYPEHTI NepeBard Ta YHIKAJIbHICTb
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micra. [if BmacTuBi minecnpsaMOBaHiCTh, MACIITAOHICTh BIUTHBY, HOCSKHICTD, IIBUIKE
NomMpeHHs. MeTa MpPOMOBIIE0 MICT — CIOKYCHUTH pEIUIIEHTa 10 MOJ0POXKi,
3HalloMCTBa 3 ICTOpI€I0 MiICTa, HOTO KYyJbTYpOlO, TPAIAUIISMU, BU3HAYHUMHU
naMm’sITKaMu apXiTEeKTypH 1 T.1.. BiAMIHHICTD Ta mepeBara BiICOPEKIAMHU TOJSTAE y
TOMY, 1110, JUBJISIYMCH BIJICOPOJIMK PELMITIEHT Ma€ MOXKJIUBICTh MOOAYUTH MICTO,
BIIUyTH Horo armocdepy, mouyTu/ MPOYHUTATH BAXKJIMBY IiKaBy 1H(OpPMAIlIO PO
0COOJIMBOCTI MicCTa.

[ndopmaruBHa, opuriHaibHa, BUpa3Ha pekjiaMa Oe3Mmocepe/lHbO BIUIMBAE Ha
MIPEICTABJICHHS 1I€HTUYHOCTI MICTa B IPUBAOIMBUX 00pa3ax; crpuse (pOopMyBaHHIO i
3MIIHEHHIO MOr0 MO3UTUBHOI pemyTallli Ta KOHKYPEHTOCIPOMOKHOCTI, Ja€ 3MOTY
BCTAHOBUTH 3B 30K MK OpEHJIOM Ta ayAUTOpPi€0. [CTOTHOIO XapaKTEpUCTHUKOIO Ta
e(eKTUBHUM 3aCO00M MPUBEPTAHHS yBarv y Bi€OpEKIIaMi € JIEKCUYHI €J1eMEHTH, 5Kl
HAJJICHI KOHKPETHUM 3MICTOM 1 BUKOHYIOTh (DYHKIIIT 1HGOPMYBaHHS Ta BIUTUBY. Tak,
apryMEHTAaTUBHUN TOTEHIA] Ta MEPCYya3UBHICTh MPUTAMaHHI YUCHIBHUKAM, SIKI «€E
e(eKTUBHUM 3aCO00M MEPEKOHAHHS aJpecaTa B ICTHHHOCTI PEKJIaMHOI 1H(popMarii»
[7, c. 7], ii mocroBipHOCTI, 00 €KTUBHOCTI/ cy0’eKTHBHOCTI. IlepeBaroto udppoBux
3HaKIB € KOMIIAKTHICTh Ta TMEPEKOHIUBICTh, JUHAMIYHICTHh Ta IIBUJIKICTH MOJayl

iHpopmarii. https://www.youtube.com/watch?v=QEC hizjdRQ Tak, y Bimeopekiami

MICT Y’)KUBAaHUMHU € YHCIIBHUKH, 1110 BKa3yIOTh HA KUIbKICTB!

o MDKHApOJAHUX TPAHCIOPTHUX crnoiydeHb micta — 1,600 DAILY
NONSTOP FLIGHTS SERVING 220 CITIES WORLDWIDE;

° MICIlb, B SIKUX MOXJIMBO 3ynuHUTHCH y MicTi — 102,000 HOTEL
ROOMS BY 2015,

° Mmiclb, Ak1  MoxJmBo  BigBimatm — DINE AT 4748
RESTAURANTS. VISIT 38 CRAFT BREWERIES. 100 MUSEUMS FOR 1
MILLION INHABITANTS.;

° nofdi, siki yekaroTh Ha penumnientra — WHERE 52 MILLION
EXPERIENCES AWAIT. ROCK OUT AT 220 MUSIC VENUES. 14 500
EVENTS A YEAR,;


https://www.youtube.com/watch?v=QEC_hizjdRQ
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o kBanmiikoBanux  kaapiB — 1000 FOREIGN  PRESS
CORRESPONDENTS. 25000 LOBBYISTS, 6000 OF THEM
ACCREDITED.;

° oprasizarii, KOMIIaH1i - 1700 INTERNATIONAL
ASSOCIATIONS. HOME TO 34,000 DIGITAL TECH COMPANIES. 70
SUCCESSFUL CO-WORKING SPACES ACROSS THE CAPITAL.;

° mronelt, ski BiaBimaau micto — WHERE 52 MILLION PEOPLE
VISIT IN JUST ONE YEAR.

30KkpeMa, BXKHBAaHHS TIPOIIOBOTO ab0 BIJICOTKOBOTO TOKa)KYMKa HaJae€
«3HauymocTi (relevance assignment) iHpopMmaiiii, sika TIMOTETUYHO MOXKE BUSIBUTHUCS
BRXIMBOIO B YMOBax IOAAJbINOi B3aemonuii» [2, ¢. 21]: 28% GROWTH SINCE
2009. WITH £1 BILLION EXITS THIS YEAR ALONE.

Hanpuknan, y Bimeoponuky «This is New York City» 3actocoByerbes i
KOJBOPOBHM aKIEHT JJIs MPUBEPHEHHS YBarW IUIHOBOI ayIWTOpii 10 CEMaHTHYHO
BaxuBOi 1H@opmMariii. CHiBMIPHICT, 1 KOHTPACTHICTh €JEMEHTIB Yy BIJEO
BU3HAYAETHCS 1€papXxi€ro iX 3HauymlocTi. [IpuBeprae yBary Te, sIKk CTPYKTypOBaHa
iHdopMarllis:  BCcepeAuHl  BIJCOPOJIMKY 3 SBISIIOTHCA  OIIIHHI ~ TIPUKMETHUKH
DYNAMIC. DIVERSE. UNEXPECTED, ski mokiukaHi CTBOPUTH TO3UTHBHE
cnpuiHATTSA Micta. Bukopucranus nexcuunoro WHERE 52 MILLION PEOPLE
WHERE 52 MILLION EXPERIENCES Tta ¢onernunoro WHERE THE WORLD
WANTS TO BE moBTOpiB Jomomarae CTBOPUTH EKCIPECHBHO-EMOIlIHE
3a0apBJEHHS MOBIJOMIICHHS Ta yTPUMATH yBary ajpecara.

[Ipu po3milieHHI Ta CTPYKTypyBaHHI TEKCTY MOTPIOHO BCIO BAXKJIMBY, I1KABY,
CeHcalliHy iH(hOopMaIlilo MoIaBaTH y Ha3Bi, MEpIIOMYy pedeHHI uu ab3ami [1, ¢. 29].
TakuM TPUHIUIIOM KEPYIOTHCS, 30Kpema, aBTopu npomoponuky «London — World
Capital of Digital Technology». Po3mimieHne ekcrnpecHBHE IOBIJIOMIICHHS
(WELCOME TO THE DIGITAL TECHNOLOGY CAPITAL OF EUROPE)
BUOKPEMJIIOE Ta aKIEHTye TiepeBaru OpeHay MiCTa, BUKOHYE aTPaKTUBHY Ta
KOHTaKTOBCTaHOBIOOUY (yHkuii. [arerpamis yciuens WITH MORE FIN-TECH
START-UPS THAN ANYWHERE ELSE IN EUROPE. WHERE TECH
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COMPANIES PRODUCE GREAT RETURNS Ta a6pesiatrypu WORLD LEADER
IN VISUAL FX ciyXuTh aTpakTaHTOM yBaru 1 3MYIIy€ PEIHITEHTIB, Kl He
BOJIOJIIIOTh  1H(pOpMaIli€l0, HEOOXIAHOK JUI  JEKOJyBaHHS  ITOBIJOMIICHHS,
MOMIPKYBaTH HaJ iX 3HAYCHHSIM.

CyO’eKTMBHUI  MOBJICHHEBUH 3aAyM ajpecaHTa — IpoiHPOpMYBaTH
CIIOKMBaya, IEPEKOHATH Ta 3MYCUTH WOro 3BEpHYTH yBary Ha MICTO $K Ha
MaiOyTHIM MyHKT NpU3HAYEHHS AJis oaopoxi. Hanpuknan, y pexinami micta Yukaro
o/pa3y mpuBepTae a0 cede yBary oauHHIL po3MoBHoOro perictpy moBu CABIN
FEVER, saxa Buctynae 3aco0oM QopMyBaHHA Ta MIJCHIEHHS CIOHYKaJIbHOIO
epexkty. KpiM TOro, arpakTaHTOM yBard BHUCTYNA€ HAMIBXUPHUA MWPUPT Ta
niakpecnenns: CHICAGO PRESENTS CURES FOR CABIN FEVER. TAKE TO
THE ICE MILLENNIUM PARK. CHECK INTO A HOTEL. AT THE BEST
RATES OF THE YEAR. CABIN FEVER CURED. Haniuc SHOP. SHOP. SHOP.,

AKUM 3aiiMae TUIOILY BChOTO €KpaHy 1 TpU4l MOBTOPIOETHCS, HATOJIOIIYE HA TOMY, IO
Uukaro — 4ynoBe wMicle s 3IMCHEHHS TOKyMNokK. IIpocTuii cuHTakcuc
BIJICOPEKJIAMH CIIPSIMOBAHUN Ha JOCSATHEHHA €(EeKTy MIBUAKOI Jii 1, K HACHTIJOK,
CHpPOLIYy€E aKT KOMyHIKalli. CHOHyKaJIbHI peYEHHs Ta TPUKPATHUN MOBTOP MOKJIMKaHI
MIEPEKOHATH, CIIOHYKATH, 33JIaTH MIEBHY «IapagurMy noseaiHku» [4] aapecara.
[Tonynsipuzaiiisi 0COOIMBOTO IMIJIKY MICTa JOCSTAETHCA 3aBISKH KOPEJISIIii
300paK€HHsI Ta BIANOBIIHUX NO3UMUBHO-OYIHHUX NPUKMEMHUKIG, 110 AKIEHTYIOTh
yBary Ha yHIKaJIbHOCTI Ta HEITOBTOPHOCTI MicTta: convenient and stylish. personal and
historical. (Discover Tallinn); INNOVATIVE AND COOL. ORIGINAL AND
MODERN. GENUINE AND CLASSIC. GREEN & BLUE. ADVENTUROUS &
WILD. (Stockholm  Smile); COSMOPOLITAN. MEDITERRANEAN.
MILLENIALL. CULTURAL. MODERNIST. DYNAMIC. (Some reasons to
choose Barcelona). https://www.youtube.com/watch?v=Jc6 AqVg4vIk&feature=yout

u.be BukopucraHHS TPHKMETHHKIB J03BOJIAE€ 3adiKCyBaTH B TaM'ATI PEIMITIEHTA
O3HAKy MICTa, CTBOPUTH Y HHOTO aCOLIIATUBHUH 3B'A30K 3 MalOYTHHOIO MOJAOPOKKIO
70 MicTa. 3aaydeHHs MO3WTHUBHO-OIIIHHUX E€JIEMEHTIB — 1€ CTUCTUMN, KOMITAKTHUH 1

JAKOHIYHUHM NUIAX 03HAHOMUTH MalOYTHIX BiBiAyBauiB 3 aTMocdeporo micta. Taxk,


https://www.youtube.com/watch?v=Jc6AqVg4v9k&feature=youtu.be
https://www.youtube.com/watch?v=Jc6AqVg4v9k&feature=youtu.be
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NPUKMETHUKM OILIHIOBAaHHS amemioTh A0: (&) eMmomiiHoi cdepu, MNOYYTTIB
permienta — romantic getaways, rich living heritage, friendly, stunning by sea,
sparkling Ta (0) #oro iHTepeciB, motTped, Oakanp — easy by air, top-class facilities,
consumer-friendly comfort, wireless wherever, cosy corners, professional, tasty,
walkable, stylish.

Bukopucranns HaOyTKIB Ta MOXKJIMBOCTEH HOBUX 1H()OPMAIIMHUX TEXHOJIOT1M
CYIIPOBOJUKYETHCSI KPEAaTMBHUM BUKOPHUCTAHHSM MOBHHUX pECypCiB Ta IUIIIHUM
3aCTOCYBaHHSM PUTOPHUYHUX TpuiomiB [5, ¢. 22]. 3okpeMa, MIMPOKOBKUBAHUMH Y
BiJIlcopeKiiaMi MICT € sexcuxo-cunmarxcuuni nosmopu:. 1t’s been called the magic city.
It’s been called one of the world most culture beach destinations. It’s been called
America’s most glamorous subtropical Paradise. It’s been called the cruise capital of
the world. (It's So Miami); | am passionate I am curious I am timeless I am
discovering | am leaving I am in a rush I am married I am a hub I am unique | am
inspired | am creative (I amsterdam — a city for all); There's always something
different to see. The city has something for everyone, something magical,
something illuminating and always something colorful. (Never the Same. Always

San Francisco). https://www.youtube.com/watch?v=7rH5_Vdlim4&feature=youtu.be

@DYHKIlII TaKOTO PUTOPUYHOTO TMPHUHOMY TOJISITa€ B TOMY, 100 cokycyBatu Ta
yTpUMAaTH yBary ajpecaTa Ha PEKJIaMOBAHOMY MICTI, CIIPHUSATH 3araM'STOBYBAaHHIO
PEKJIAMHOTO TTOB1JIOMJICHHS B IILJIOMY.

Sk BiZIOMO, MO3UTHBHA PEAKIlis PEIUIIIEHTIB, CTIMKa MIPUB’A3aHICTh 10 OpEHAY
— pe3yJbTaTr SICKPaBOi 3MICTOBHOI pEKJIaMHOI KaMIIaHii, y SKiid eMoIliliHa Ta OIliHHA
iH(dopMaliss He JUIIEe TICHO MOE€JAHAHHI, ajle W CTPYKTYpOBaHI B 3aJI€KHOCTI Bij
OaxaHb, repeBar, Mo4YyTTiB, €eMOLINA PEUUIIEHTIB, Kl OEPyTh y4acTh B JE€KOAYBaHHs
3anpornoHoBaHoi iH(opmanii. Hampukian, y Bigeo «It's So Miami» cnocrepiraemo
CTHIICTHYHMIA TipuiioM Tpanarii: the magic city — one of the world most culture
beach destinations — America’s most glamorous subtropical Paradise — the cruise
capital of the world — IT’S SO MIAMI, 110 cTBOpIOE 10ATKOBUI MparMaTHYHHMA

edekT, BUKIMKAE HOBI eMoIlii B aapecara. Kamitamizamis ciorany wmicra IT’S SO


https://www.youtube.com/watch?v=7rH5_Vdllm4&feature=youtu.be

;
MIAMI mnoknukaHa NpPUBEPHYTH yBary 1 3poOMTH akUEHT Ha PI3HOMAHITHOCTI,
AKTUBHOCTI KUTTS Masimi.

[ToOynoBa IIHHICHMX OpPIEHTHPIB, YCTAaHOBOK Ta CY/KCHb, IMOMYJSPHUX Y
MEBHIM CHOUIBHOTI, TAaK 3BaHOI «TpaMaTUKH KymbTypu» [9] — 1e cBoepigHe
IporpaMyBaHHS PEIMITIEHTA, 3 METOI0 3aKPIIJICHHS Y WOro CBiIOMOCTI iHMopMalii
npo Micto. 30Kpema, BiJEOPONMK TIpo AMcCTepaaM 3HAHOMUTH aJpecariB 3
KOHIIEMIIIEI0 MICTa 3a PaxyHOK 0araTopa3zoBOro MOBTOpPY, LIO0 MPUCKOPIOE MOTIK
pexiamuoi iHpopmartii. [IIMpoKOBKUBAHUMHU Yy JIEKCUHYHOMY TOBTOP1 €: 1) oIliHHI
NpUKMETHUKH y (GyHKIIT npenukatuBa — | am passionate | am curious | am timeless |
am unique | am inspired | am creative | am new | am stylish | am seductive | am
underground; i 2) rtenepimHs uyacoBa (opma Present Continuous, ska Bupaxae
TpUBaJy Jil0 B IIEBHUI Tiepiof Tenepimuboro yacy — | am discovering | am leaving |
am making money. Tak, AMcrepiaM € MICTOM IPEKPACHUX MOXIUBOCTEH IS
013Hecy, OCBITH, KHUTTS; BIH € 00’€KTOM TOpAOCTi aJisi ropoAsH. binapui omo3wuiii |
am import | am export/ | am buying I am selling/ | am online | am offline BukonytoTh
He nuiie iHpopMytoouy (QyHKIN0, a i apryMmeHTaTUBHY. Bukopuctanas GiHapHUX
OMO3UIII} € TaBHIM €(PEKTUBHUM NPUIOMOM apryMeHTaIllli.

Hampuknan, astopu Bigeo mnpo Can-OpaHIUCKO MPEACTaBISIOTh MICTO,
BXKMBAIOYH MPOCTI CHHTAKCUYHI KOHCTPYKIIIi, 10 MIAIaI0THCS MIBUIKOMY Ta JIETKOMY
nekomyBanHio: San Francisco. The sights. The sounds. The spirit. New traditions to
start. And memories to make. HamaromkeHHsT KOHTaKTy 3 aapecaToM BimOyBaeThCs
yepe3 BKHMBAHHS CIOHYKaJIbHUX pedeHb: Just cheer and it's everywhere you look.
Come see us on our holiday best. Bineopomnuk 3akinuyetscsi antute3or0 Never the
same. Always San Francisco, B skiii HamiBXUPHUM MPUGTOM BHOKPEMIICHO
OCHOBHY 171et0 OpeHay: CaH-DpaHIIMCKO — MICTO, K€ 3MIHIOETHCS, 3aJIUIIAIYHNCh
BIPHHUM TPAJIHITISIM.

KomynikabenbHIiCTh OpeHIYy — 3aTHICTh TOPTOBOT MapKH BUKJIMKATH €MOIIIi 1
dbopMyBaTH BIAHOCHHH 13 crioxkuBadaMu [3, ¢. 179]. Anensuyis oo emouyiti adpecama €
OJIHUM 3 HaWO1IbII €()eKTUBHUX PEKIAMHUX MPUMOMIB, SIKHI «Ma€ Ha METI CTBOPUTH

aTMocdepy OUTbII OJU3BKOTO IHTUMHOTO CIHIIKYBaHHS» [5, c. 22]. B Ham vac Bce
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Oinpmioi momymspusaiii HaOyBae BigeopekiamMa MICT, fKa Ha TNPHUKIAAl 1CTOPIH
pealbHUX JIOJIeH, aKIEHTye yBary Ha HEMOBTOPHOCTI Ta YHIKaJIbHOCTI MicCTa.

https://www.youtube.com/watch?v=YsQwp0jMPwE&feature=youtu.be

Hanpuknan, xoporkomerpaxkauit ¢inem «Love Beijing» (8 xBuiwH) omucye
1CTOPIIO JIBYMHU, MPIis KO 371MCHUIIACS 3aBSKH aKIlli «0e3Bi30Be nepeOyBaHHS Y
ITexini no 72 roaun». Bimeopoauk nmouynHaeTbes 3 po3noBial JIlyau J>KOHCOH mpo Te,
10 HAJUXHYJIO ii BiJBiIAaTH MicTO Ta icTopii mpo ii ocodmcre »utTsa. Once | stood
there overlooking the many layers of the palace. The Forbidden City Jingshan. | was
in shock. No pictures, no videos. Nothing can capture the true feeling of really
standing there for yourself. I couldn’t pull myself away. | was frozen with shock at the
grandeur and beauty. Something made me want to uncover the other ancient layers of
Beijing I haven'’t seen yet. I want it to explore. My name is Luna. I was born in a
small town next to Toronto, Canada. There’s my parents, me. | also have a brother
and a sister. I guess you can say it’s a big happy family. On a lucky stop in Beijing on
the way to Malaysia | discovered the 72-hour visa-free deals. My dream to see China
came true. And | got a package with a guided tour. ITicns 3yctpiui 3 rizoM y Jlynu
MOYMHAETHCSI 3HAHOMCTBO 3 MICTOM, HOro apxiTeKTypor Ta >kurteiasMu. JliBumHa
3HAXOAUTh HOBUX JPY3iB, AKI BUATh 1i KUTAHCHKUM CIIOBaM, MPOBOJIUTH 3 HUMH 4ac 1
HACOJIOKYEThCS nepedyBaHHsIM y MicTi. Bigeoponuk 3akiHuyetbes Bin i3gom JlyHu,
ska 3 cymoM kaxke: When leaving Beijing it’s sunken. That feeling that can be called
love. Every second, every moment started clearly to engrave itself into my heart. Taxk,
cioBo l0ve nokIMkaHe BIUTMBATH HA JYMKH, MTOTJISAM, IIHHOCTI ajpecara.

Ha ocobnuBy yBary 3aciyroBye Bifcopekiama wmicta Ilapmwxk (‘Paris' Travel
Commercial), ctBopena y 2014 potii, FOJ0BHUM HEPCOHAXKEM SKOI € JIITHS JKiHKa, 1110
BiJ[pa3y  JIO3BOJIIE  pealli3yBaTH  MparMaTUYHUN  MOTEHLIal  PEeKJIaMHOro
MOBIOMJICHHs. Bineoponuk TmpucBsueHuid ii cmoragaM TIpo Te, SK BOHA
MO3HAOMUIIACS 3 YOJOBIKOM CBO€I MpIii, K BOHU 3yCTPIYAIHCS, OJPYKUIUCS 1
IIPOXKUJIM TACIIMBE JKUTTS pa3oM. Jlisl pO3MOYMHAETBCS Y TUIIOBOMY (PpaHITy3bKOMY
Kade, 3 SIKOTO 1 movasnacs 'ICTopis KOXaHHA', MOTIM JKIHKa MPOTYJIIOETHCS TIOB3 BiOMI

TYpUCTUYHI 00’€kTH. My3nyHa KOMIO3UllisA, OOpaHa Ui peKiamu, BinoOpaxkae ii


https://www.youtube.com/watch?v=YsQwp0jMPwE&feature=youtu.be
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3arajibHy CyMHY TOHAJIBHICTb, KA MJICHIIOETHCS MOHOJIoroM xinku: We met in that
coffee shop, d’you remember? I've looked at you and I liked you from the beginning.
You wanted me to think you were lost so you asked me for directions and we ended up
talking all night. I never forgot that summer. We've dated for 4 years. We saw each
other constantly although we lived in 2 different countries. It was hard but we didn 't
care. Finally, we decided to get married. And although it was tough | moved to your
country. We’ve 2 kids, 6 grandchildren... Huh... six... Can you believe that? \Ne grew
old together. You gave me a life full of happiness. I'oioBHa i1es BigcopeKIaMu CTa€e
3pO3yMUIOI0, KOJIM JKIHKA MPUXOAUTH HA MICT 1 0aYUTh 3aKOXaHUX MOJIOJIUX JIFOJCH:
That’s why it’s so hard to let you go because I lost you the moment I decided not to
take that trip, nor to come to the City, to that coffee shop. I lost you when | cancelled
my trip. | lost you because | never met you. Ii crmoBa 3mymyioTs agpecaTa
3aJlyMaTHuCs, 110 JIOJIChKE KUTTS MBUIKOITMHHE. O0pa3 JITHBOI JKIHKM Ma€ Ha METI
CIIOKYCUTH PEIUIIIEHTa JI0 MOJOPOXKi, sIKa MOXE CTaTH He3a0yTHBOIO MOJIEI0 Yy
#uTTl. Tak, BigeopekiIamMa 3aKiHUYeTbCS NAHOPAMOK MicTa, Ha (OHI K01
3’sBJIsieThesl Hamuc: The trips you never made, you never will. TToasiiine BxuBaHHS
MPUCIIBHUKA Yacy CIpUsi€ YKPIIJIEHHIO Y CBIIOMOCTI ajpecara JyMKH PO Te, 110 He
NOTPIOHO BIAMOBIISITHCS BiJ] IOJIOPOXKI, SIKIIO TPAILISETHCS TaKa HAroa.

[To3uTuBHMM IMIDK — I1e¢ TPUBAOIUBICTH MICTa JUIS NPOKUBAHHS B HBHOMY,
BeJICHHs Oi3Hecy, BimmounHky Tomio [6, C. 76-80]. BixmoBimHo, ChOTOAHI pekiiama
OUTBIIIOI0 MIPOI0 TIOYMHAE BPAXOBYBATH I1HTEPECHU, YCTAHOBKH, BHUCOKI MOpPaJIbHI
LIHHOCTI (CiM’sl, Kap’epa, BIJMOYMHOK) YYACHHUKIB KOMYHIKATUBHOI B3a€MOJII.
Hanpuknan, anga npocyBaHHs KoHuenmii wmicta [iopux Oyno CTBOpeHO TpH
Bigeopomuku mix HazBoro «ZURICH World Class. Swiss Made.», B sikux pooutscs
akKIeHT Ha ToMy, 110 [{ropux — 1e MIicTo, € MOKJIMBO BIJIMOYUTH 3 CIM €10, 3pOOUTH
rapHi MOKYIKH 1 oTpuMatu sikicHuit cepsic. Tak, amepukanens Ixon C. (engineer,
Expatriate Manager) o6upae I{ropux mjst BIAMOYMHKY 3 CiM €10, OCKUIBKHU 1€ MICTO —
yucte Ta Oe3neune: Life as an international expert can be tough. That’s why I like
taking my family to Zurich. Getting around is easy. Everything is clean and safe. To

me it’s like a breath of fresh air. Y nHactynHomy Bineoposuky Ipuna K. 3 Pocii
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(Fashion Designer) narosonrye, mo I{ropux Hamuxae i 1 € 4yJOBUM MICTOM JIJIst
mionmiHry ta Bumrykanoi kyxsi: Fashion and design is my life. | love coming to
Zlrich. | find inspiration on every corner. Colours. Tastes. Textures. Zlrich is great
for stylish shopping and fine dining. Jnas €8u k. (Meeting Planner, German)
HmIBeHMIIapCchKe MICTO — IIe, MEPII 3a Bce, sAKiCHMIA cepsic: | organize meetings for a
living. Zirich is my favourite destination. I¢’s easy to get ‘tun’ with great facilities
close by and quality service like no other. In Zirich | get many happy smiles from my
customers. Tak, y Bigeopekiami Llfopuxy TICHO TIO€qHAHI KOTHITMBHUN Ta
EMOIIHHUN KOMIIOHEHTH, IO CIpHUS€ CTBOPEHHIO O0Opa3y MicTa SIK CHJIBHOTO 1
KOHKYPEHTOCIPOMO>KHOTO PETIOHY.

VY cydacHMX yMOBax PHHKOBOI KOHKYpPEHIIi OpeH; MicTa — 1ie¢ BepOalibHe
BUpPaXEHHS "IJEHTUYHOCTI MicTa", TOOTO YCIX HOro YHIKAJbHHUX XapaKTEPHUCTHK.
Opnnum 3 mieBuX (HakTOpIB MEPEKOHAHHS PEIUIIIEHTA B TOMY, IO MICTO BapTO yBarw,
BUCTYTIAE anenayis 00 asmopumemy, sKa rnepeadadae BIUIMB HA PEIUIIIEHTIB K Ha
KOTHITUBHOMY, TaK 1 HA CyT€CTUBHOMY PIBHSX. ABTOPUTETHUMH y BIJCOPEKIaMi MICT
€ BIIOMI OCOOMCTOCTI, IO [I0JIa€ TIEPEKOHJIMBOTO XapakTepy pPeKIaMHOMY
MTOB1IOMJICHHIO Ta CTBOPIOE TOBIPJIUBY atMmocdepy.

https://www.youtube.com/watch?v=0P6aAh7EdZY &feature=youtu.be

3 metoro nonyisipuzaiiii ToponTo, y 2014 p. 6ysi0 CTBOPEHO BiACOPOJIUK MMiCIs
npoBeIeHHsT MikHapogHoro KiHodectuBamo (Toronto International Film Festival —
TIFF), B sikoMy 3ycTpiuaeMo Takux BimoMux aktopiB sik J[xapen Jleto, kynberT
JIstoic, Anmxkemina [xomi, CtiBen Moiiep, [xeiixk Jxumnenxon, Pi3 BizepcnyHs,
Ckapunert Moxanccon, Jlepmor Manpysi, Mapis Benno, Jlxymnis PoGepre, Bpex ITitT,
X’10 Jlxxexkman, Teppenc Xoapa, [xernidep ["apuep. 3ipku KiHOIHAYCTPil KOPOTKO
1 JJAaKOHIYHO OMHUCYIOTh CBOI BpakeHHsl BiJl nepeOyBaHHs y ToponTo. PerumieHT
0auuTh TXHI €MOIlii, MOYYTTs, IO MABUIIYE €(EeKTHUBHICTh peKiiaMu. Tak, KiHO31pKaM
MOI00AETHCST KPACUBE YKUTTSI HABKOJIO TOPOHTO, PI3HOMAHITTS MICTa, XyIOXKHIN TyX
TopoHTO, KyJIbTYpHI 3aX014, My3€i, IIaHYBaJIbHUKU B TOPOHTO, €HTY31a3M KHUTEJIIB

TopoHTO. Amensilis 0 aBTOPUTETY BIIOMUX aKTOPIB KOMIIEHCYE HEBUPAKEHICTH


https://www.youtube.com/watch?v=0P6aAh7EdZY&feature=youtu.be
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iH(popMallli MOBHUMHU 3ac00aMU 1, IK HACIHIJOK, CIIPHUSIE 3pOCTAHHIO 3allIKaBJICHHS Ta
1HTEpecy PELUIIEHTIB 10 MiCTa.

Hampuknazn, y pexinami micta ['OHKOHT ajpecatd 3HAUOMIISITECA 3 BITOMHUM
OputancekuM 1med-kyxapeMm, ['opmonom Pamzi. Komentapi med-kyxapa narooTthb
PELUITIEHTY MOJJIUBICTh O3HAHOMHUTHUCH 3 MiICTOM, #oro arMmocdeporo. Jlus
SICKpaBoOro onucy micta Pam3i BukopucToBye: memagopy It’s a city that never sleeps.
It really is a multi-faceted city.; enimemu Compact, but compact with energy, passion
and some great food. Comfort dining, smart surroundings. Magical, inspirational,
passionate and more importantly breathtaking.; amoziro | like to think that we bring a
little bit of “cool Britannia”, 110 micuiItoe BpaxkKeHHs PO MICTO.

[Monynsipuzamist iMiKy Micta Majpua BiiOyBa€ThCS TaKOXK 13 3aTy4CHHSIM
BIJIOMHX JIFOJIeH, a caMe (yTOOJIICTIB icnanchbkoro kiyoy «Peam Maapuny (Kapio
Anuenorri, Kpimriany Ponangy, Icko (®pancucko Cyapec), xeiimc (Xamec
Ponpirec), Keiinmop Hasac, Toni Kpooc, Kapim benzema) Tta icmaHChbKUX
npodeciiinux OackeroomicTiB (Penine Petiec, Cepxio Jlstonb, Anapec Hociowi,
Cepxio Poapirec). ['oi0oBHa MeTa BijicopeKiaMu JIOHECTH JIO ajpecata, 1o Mampu —
1€ MICTO, SIKE MOXXKE€ CTBOPUTH MEBHY aTMoc(epy, 3aIyduTH PEUUIi€HTa 0 A1aoTy.
Pexmnama posnounHaeTbest 3 Toro, mo Tpenep Kapno Awnuenorti Biampasisie CMC
MOBIJJOMJICHHS CBOIM TMIJOMIYHUM 3 TEKCTOM: TpeHyBaHHsS BinOynerbcs depe3 30
xpuauH  (Atencion! Entrenamiento en 30 minutos). ®yrbomictu y TOH Yac
HACOJIOMKYIOThCsl Majpuiom: (uaMeHKo, KapTHHAMU B My3ei, POl B ToJb(,
NOKYNKaMH, CHUIKYBaHHSM 3 Jpy3siMu y Kade. 310paBIIMCh Y NPUMIIIECHHI IS
NepeoaTaHHs CIIOPTCMEHH OTPUMYIOTH IIIe OJHE IIOBIIOMJICHHS BiJl TpeHeEpa:
[Tounnaiite Giratu 6e3 mene... llle oguna danTacTuunuii AeHB, MO0 HACOIOAUTHCS
Manpunom (Empezad a correr sin mi... Hace un dia fantastico para disfrutar de
Madrid). Bimeopoauk 3aBepiryeThCsi MIBHAKHM OTJIAAOM BH3HAYHHMX TYPUCTUIHHX
nam'sITOK 1 KOPOTKUM CIIOHYKaJIbHUM ToBigoMieHHsM Enjoy Madrid!. Bukopucranss
JIBOX MOB SIK CIHOCIO JOCSTHEHHS OPUTIHAJIBHOCTI PEKJIAMHU CIPHUSE€ 3POCTAHHIO

3aIliKaBJICHHS Ta IHTEPECY aJipecara.
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BucHOBKH J0CTiT:KeHHS TA MEPCNEKTUBHU MOJATbIINX HAYKOBUX PO3BiT0K.
Takum 4MHOM, poONlb BijeopekiiaMu y (OpMyBaHHI Ta peamizallii KOHKYpEHTHOTO
NOTEHIlaly MiCcTa 3BOJUTHCA 10 MIJAKPECICHHS MWOTro TMO3UTUBHUX CTOPIH B
npuBaOmmBiA i aapecara  ¢gopmi.  Judepenmiamis,  TO3UIIOHYBaHHS,
1HIMBIAyami3alis OpeHay MicTa 3a paxyHOK BijiecopekiaMu HaOyBae Bce OLIBIIOT
MOMYJIAPHOCT1, OCKIIBKM 11 3MICTOBHE Bi3yajbHE 1 BepOaJibHE HAIIOBHEHHS HaJae
KOpHCTyBayaM 3MOTY. O3HAHOMHUTHCS 3 BIJOMUMHU TYPUCTHUYHUMHU 00’ €KTaMHU MICTa,
JI3HATUCS TIPO TEeBHI1 aCHEKTH XUTTS MiCTa, TOOAYUTH Ta BIIUYTH aTMOchepy MicTa,
MOYYTH Ta OCMHUCIMTH BpaXEHHS IHIOUX JIOACH, SKI BXEe MOro BIJBIIAJM.
[lepcnexkTrBa MOAANBIIOTO JOCIIKEHHSI MO3UILIOHYBAaHHA MICT Ha MIXKHAPOIHIN
apeHi Mmojsrae y normmbieHOMYy BUBYEHHI 0COOJIMBOCTEN B3aeMOjIii HEBEpOATbHUX 1
MOBHMX 3ac00iB mepeaadi iHpopmallii, 10 BKUBAIOTHCS Y Cy4aCHOMY BIPTYaJlbHOMY

iH(hOopMaIITHOMY TPOCTOPI.
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bunwk H. Buoeopeknama ¢ openounze 2opoooa.

Cmambs noceawjeHa uUccie008aHurd BUOeOPeKilambl KAk 3@hekmuenoco
cnocoba bpeHOuHza 20po00s. Buvldenenvl fiekcuueckue cpeocmea apeymeHmayuu 6
gudeopekiame (Yuciumenvuvie, 1eKCUYECKUEe eOUHUYbL C OYEHOUHbIM 3HAYEeHUeM U
noemopul), ynpowaioujue npoyecc 0eKooUuposanus uH@opmayuu o 20pooe.
IIpeonacaromces npumepsvr Haubonee ynompeOUmMenNbHbvlX YUCIUMENbHBIX, KOMOopbvle
UCNONL3YIOMCL 8 NONYIsApu3ayuu  20po0os.  Ananusupyemcs  Koppeisiyus
uzobpadicenuss U COOMBEMCMBYIOWUX — NPUNALAMENbHBIX €  NOJONCUMETbHBIM
OYEHOUHBIM 3HAYeHUuem 8 guoeopekname. Paccmampuearomes ocobennocmu nekcuxko-
CUHMAKCUYEeCKUX HO8MOopo8, KOmopbvle QOKYCUPYIOM U YOepiHCUBAIOM GHUMAHUE
aopecama Ha pekiamMupyemom 2opooe. 3HauumenvbHoe BHUMAHUE  VOeNeHO
KOMMYHUKAMUBHOU CMpame2uy aneiiayuu K IMOYUusM, 4yecmeam aopecamd, yeldb
Komopou yb6eoums 8 HeoOXO00UMOCMU NOCEMUMb  PEeKIAMUpPyembvlli  20poo.
Hccnedosanvl ocobeHnocmu npazmamuyecko2o0 6030€UCmBUs BUOeOPeKIaMbl Ha
aopecama 3a cuem anewiayuu K aemopumemy. Hccrnedoganvl ocobenHocmu
npasMamuiecKoeo 8030eliCmeus BUOeopeKiamvl Ha adpecama nymem aneiiayuu K
agmopumemy, Komopas npeonoiazaem 6030elUcmeue Ha peyunuenmos Kaxk Ha
KOCHUMUBHOM, MAK U HA CY22eCMUBHOM YPOBHSIX.

Knwuesvie  cnoea:  Openo, guodeopexnama,  npuiazameibHvie  C
NONONACUMENILHBIM ~ OYEHOYHBIM — 3HAYEHUeM, HO8MOp, aneuisiyus K IMOYUAM

aopecama, aneinayus K dgmopumenty.
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Bilyuk I. Video advertising in city branding.

The article is devoted to the study of video advertising as an effective way of
city branding. Lexical means of argumentation in video (numerals, evaluative lexical
units and repetition) that simplify the decoding of information about the city are
analyzed. Examples of the most common numerals used in the cities’ promotion, the
formation and implementation of the cities’ competitive potential are suggested. The
correlation of image and corresponding positive evaluative adjectives in video
advertising is analyzed. Features of repetitions that focus and hold the attention of
the addressee on the advertised city are examined. Considerable attention is paid to
the communication strategy of appeal to the recipient’s emotions and feelings. The
features of the pragmatic impact of video advertising on the addressee by means of
appeal to the authority are studied.

Keywords: brand, video advertising, positive evaluative adjectives, repetition,

appeal to the recipient’s emotions, appeal to the authority.



