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3ACOBH PEAJIIBAIII CTPATEI'TA BILIMBY B AMEPUKAHCbKOMY KOMEPIIIHHOMY
KYPHAJBHOMY PEKJIAMHOMY JUCKYPCI

Y ecmammi pozensanymo ocobrugocmi (pyHKyionysanHs eepoaibHux ma HegepoaibHux 3acodie peanizayii
cmpameziil 6NAUBY HA CBIOOMICTb | RIOCBIOOMICIb adpecama 8 AMePUKAHCLKOMY KOMEPYIUHOMY HCYPHATLHOMY
pexnamHomy ouckypci. Mamepianom 00CriodicenHs € peKIaMHI meKcmu amepukancobko2o scyprary "The New
Yorker"” 3a 1925-2010 pp. 3acmocosarno cucmemno-@pynkyionanoHuti, KOHMEKCAMYANbHUL MA CEMAHMUKO-
cmunicmudHul Memoou 0ocaiodcents. Busnauerno, wo y npoyeci po3eumky amepuKkancbKo2o KOMepyiuHo2o
JHCYPHATLHO20 PEKTAMHO20 OUCKYPCY UHUKAIOMb HOGI cIpamezii 6NIu8y Ha CNOJICUBAYA, SIKI peanizyiomvbcs 3d
00NOMO2010 PIBHOMAHIMHUX 6ePOATLHUX MA HEBEPOANbHUX 3aC00I8, KOMPI CLY2YIOmb BUPIUATLHUM YUHHUKOM Y
00CACHEHHI KOMYHIKAMUBHO-NPASMAMUYHOL Memu O0CTIOANCY8AHO20 OUCKYPCY .

Kniouosi cnosa: amepuxancovruii KomMepyiuHuil JcypHATLHUL PEKIAMHULL OUCKYPC, cmpamezii 61ugY,
6epbanbHi ma HeeepbaIbHi 3ac00U.

3a cBOIO iCTOPiI0 aMepHKaHChKa peKilamMa 3a3Halia SAKICHIX 3MiH: BOHA MPOMIIUIA IIAX Bil iHPOPMYBaHHS 10
MIepEeKOHAHHS, Bi/I IIEPEKOHAHHS — IO BUPOOJIEHHS YMOBHOTO pediekcy, BiJ BUPOOICHHS YMOBHOTO pedIeKcy —
IO TIiCBiZIOMOTO HABiIOBAaHHS, i, HAPEIITi, — IO MPOEKIIFOBAaHHS CHMBOIYHOTO 300pakeHHs. [HIIMMU clioBaMH,
pexsaMa MOCHIZOBHO JoMarajacs CHOYaTKy CBIZOMOTO, OOJyMaHOTO CHPHHHSTTS CHOXHBAa4eM PEKIAMHOTO
00pasy, IOTIM aBTOMATUYHOTO 3IIMCHEHHS KYIIIBJI TOBapy, a CbOTOIHI MOTpeOye Bi CIIOKWBa4a HECBIIOMOI,
azie, THM He MeHIe, peansHoi 3roau [1: 9]. Ile o3Hauae, 0 MPOTATOM MMOHAJ CTOJITTA 3MIHIOBaJacs iHTEHIIHHA
CIPSIMOBAHICTh aMEPHUKAaHCHKOT KOMEpILIHHOI peKiaMu, 3arajibHa JIiHis MOBJEHHEBOI MOBENIHKH ii aapecaHTa,
TOOTO CTpaTeriyHa HaIrpaBJIeHICTb.

BuBueHHsi crpareriuHoi opraHizauii MOBJIEHHS — OJHMH 13 aKTyaJbHUX i NMepCcHeKTHBHHUX HANPSIMKIB
JOCJTIIKeHb Yy Cyd4acHOMY MOBO3HaBCTBI. Ctparterii i TaKTHKH € BIJHOCHO HOBUM 00 €KTOM JOCIIIKCHHS
MOPIBHSHO 3 MOBOIO, TEKCTOM 1 HaBiTh JAUCKypcoM [2: 12]. He3Baxaroun Ha Te, 0 Y MOBO3HABCTBI JIOCI He
BUPOOJICHO 3arajibHONMPUUHATHX BU3HAYECHB IOHATh KOMYHIKaTHBHOT (200 JUCKYPCHBHOT) CTpaTerii i TAKTUKH, iX
TEPMIHOJIOTIYHOTO PO3MEKYBaHHSA 1 Kiacu(ikamii, BYCHAMH HAKOIMMYECHO JOCTATHHO BIJOMOCTEH IO
MIPUPOJIH, PI3HOBHIIB Ta QYHKIIN cTpaTeriii i TakTuk [2-9].

MeTo10 1aHOI CTATTI € BUSIBIICHHS Ta JOCTIPKCHHS 3aC00iB peaizallii cTpaTeriii BIDIUBY Ta 3aKOHOMIpHOCTEH 1X
(YHKIIIOHYBaHHS B aMEPHKaHCHKOMY KOMEPLIHHOMY >KypHAIEHOMY PEKIaMHOMY ANUCKYPCi.

Marepiajaom 115 0OC/TiIZKeHHsI CIyTyBali peKiaMHi TeketH xkypHainy "The New Yorker" 3a 1925-2010 pp.

OcobnuBocTi (DYHKIIOHYBaHHS PEKJIAMHHUX TEKCTIB, 10 HalleXaTh JI0 aMEPUKAHCHKOTO KOMEPIIIHOTO
JKYPHQJIBHOTO PEKIAMHOTO JIMCKYPCY, 3 METOI0 3/iMCHeHHs BIUIMBY Ha ajJpecara BH3HAYAIOTHCS €0
r100anbHOT 1 JIOKATBHUX JUCKYPCHBHUX CTpPATETil, y MeXax SIKUX Peati3yloThCs MeBHI JIIHTBICTUYHI 3aCO0H.

T'100a/IbHOI0 CTPATETi€ PEKIAMHOTO JUCKYPCY € CIIOHYKaJIbHA, sIKa IPYHTYETHCS HAa KOMYHIKATHBHOMY
HaMipi ajpecaHTa 3iICHUTH BILUTUB Ha ajjpecaTta 3 METOI0 CIIOHYKaHHsS HOTO J0 KYIiBJIi peKIIaMOBAaHOTO TOBapy.
I'moGanmpHa CIOHYKalbHA CTPATETisi KOHTPOJIOE Pe3yNbTaTH peallizaiii MOBJICHHEBOTO BILTMBY Ha BCIX eTamax
PO3TOpTaHHs JOCIHIIKYBAaHOTO IHMCKYpPCY 1 KOHKPETH3YEThCS 3a JOIOMOTOI0 HOro JOKaJBLHHX CTpaTerii
(inopmaTHBHOI, apryMEHTAaTHBHOI, MaHIIYJIATUBHOI, CYT€CTUBHOI 1 HaralyBajibHO1).

1. IndopmaTuBHA cTpaTeris € KOMIUIEKCOM [iif aapecaHTra, CIpsIMOBaHUX Ha (OpPMyBaHHS 00I3HAHOCTI
ajipecara 1po NpOJIYKT peKiIaMyBaHHS. 3a JOMOMOTOI0 1€l cTpaTerii apecaHT peKkIaMHOro JIUCKYpCy 3IiHCHIOE
BIUIMB Ha ajipecara 4epe3 iHOpMallilo, aneroyy 10 HOoro iHTepeciB, OCKUIBKU ISl OUIBIIOCTI CIIOKMBAYiB
came iH(poOpMaTHBHICTE pekiaamu € romoBuuMm uuHHMkoM: Wendell Gowns For Madame. Priced 39.50.
Madame’s Gown Shop — Fourth Floor. Franklin Simon & Co. Fifth Avenue, 37th and 38th Streets, New York
(NY, 1928, Sep. 15).

VY 1poMy NpUKIIa/IL aApecaHT Ha/lae ajpecaTy BiJOMOCTI PO Ha3BY (ipMu, Ha3By MarasuHy Ta HOro ajpecy,
TOBapHy KaTeropiio, IiHy ToBapy. 3acobamu peanizauii iHpopMaTuBHOI cTparerii € CTWIIICTHYHO HEWTpallbHi
MOBHI OJIMHHLII, SIKI MICTATH (haKTOJIOTTUHY 1H()OPMALIIIO ITPO PEKIAMOBAHHUI MTPOIYKT.

2. ApryMeHTaTHBHA CTpaTerig — Il IOCTYIIOBE, MOCTINOBHE (OPMYBaHHS CIIOKUBAIBKOI IIepeBardy,
TepEeKOHAHHS CIOXXHMBa4da Y HEOOXITHOCTI, TOMUIFHOCTI BHOPAaTH KOHKPETHUH TOBap abo MOCIYTY, 3a0X0YCHHS
no ix npuabaHHS. ApryMEHTaTHBHA CTpAaTeris IPYHTYETbCA Ha JIOTIHI W apryMeHTax ajapecaHTa, MIo
MIEPEKOHYIOTh Y KOPUCTI 00’ €KTa peKIIaMyBaHHS, 32 JOITOMOTOIO SIKUX BiH HOBIIOMIISIE IPO PEKIIAMOBAHUH TOBap
i oOIpyHTOBYe, 4OMy ajpecaT MOBHHEH KYIHTH caMeé HOro. 3a JOIOMOTOI0 apryMEHTaTHBHOI CTpaTeril
a/IpecaHT aMEpPHKaHCHKOTO KOMEPIIHHOTO JKypHAJIbHOTO PEKIAMHOTO AMCKYPCY BIJKPHUTO 37iHCHIOE BIUIMB Ha
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pauioHanpHy cdepy CBiIOMOCTI aapecara, amemoruu 10 iforo joriku: Perfumer since 1775 HOUBIGANT
Symbolizes the Most Refined French Qualities (NY, 1939, Oct. 7).

VYV BuUIlleHaBEJCHOMY TPHKIJIAIi apryMeHTaMH Ha KOPUCTh NpUI0aHHS maphyMmiB € iX JTOBrOCTPOKOBE
BUPOOHUIITBO 1 HalBHIIyKaHima (paHily3bka sSKiCTh, Ha SIKi BKa3yroTh MOBHI omuuui Since 1775 i the most
refined French qualities.

ApryMeHTaTHBHY CTpATETi0 peati3yloTh TaKi MOBHI 3aco0u:

e aprymentemu: Chevrolet’s Body by Fisher integrates safety, spaciousness, durability into a lastingly
beautiful design... Why not enjoy two fine cars? At Chevrolet’s price you save enough to buy another! (NY,
1949, Aug. 6);

e T[03WTHBHO MapKOBaHi JICKCHYHI ONWHHLI /IS OLIHIOBaHHS peKiiaMoBaHOro ToBapy (unique, superb
TOWIO);

e HeraTMBHO MapKOBaHi (B JaHOMY KOHTEKCTi) JIEKCHYHI OJWHUII JUIsl OLIHIOBAHHS TOBapiB KOHKYPEHTIB
(ordinary, other Tomo);

e nopiBHIBHI KoHCTPYKLIi: The 760 GLE is faster than a Jaguar or Audi (NY, 1983, Jan. 31) Touio.

3. MaHinyJ1saTHBHA cTpaTeris 3acHOBaHAa Ha ipPaliOHAJIBHOMY CIPUHHATTI PEKIaMHOrO TEKCTy. BoHa
BiZIPI3HAETHCS Bifl BUIIEPO3TNIIHYTHX CTpATETiii THM, IO Mae NMPUXOBAaHWH XapaKTep i1 aleitoe 10 eMOIiHO1
chepu anmpecata. MaHITynSTHBHA CTpaTerisi CIOpsIMOBaHA HA CTBOPEHHS IPHEMHOTO EMOIIHOTO CTaHy
azpecara, Ha OTPUMAaHHS HACOJIOIH BiJ KYIIBIi PEKJIaMOBAHOTO TOBApy, BOJOIIHHS HUM, a TAaKOX BiJl YNTAHHS
TEKCTy, B SKOMY OIMCYETHCS 3aJOBOJICHHS Bin BHkopucranHs toBapy: CHARMING! Delicate colors in a
modernistic soap. AN ADORABLE GIFT (NY, 1930, Dec. 6).

Y upoMy peKIaMHOMY TEKCTI IIO3MTHBHHI HacTpil ajpecara CTBOPIOETHCS ILUIIXOM BHKOPHCTaHHS
JIEKCUYHUX OJIMHUIIL 3 MO3UTUBHOIO EMOTHBHO-OLIIHHOIO KOHOTaIiero charming, delicate, adorable.

Jo peanizanii MaHIyIATHBHOI cTpaTerii 3ayry4aloThcsi BepOanbHi it HeBepOabHi 3acoou. BepOanbhi 3acobu
MPEICTABIICHI:

e JIleKCEeMaMH, SIKi MMO3HAYal0Th 6araTCcTBO, MPECTHXHICTD, yemix (luxury, prestige, success);

e JIeKCEMaMHU Y{ CIIOBOCHOIYYCHHSMH, II0 MICTATH €MOIiiHY OIliHKY a00 HOMIHYIOTH €MOLIHHI CTaHH:
Smile! You are in SPAIN. (NY, May 12, 2008, c. 51);

e immomoBHOIO Jekcukoro: le collezioni (NY, 1997, Aug. 25);

e TeneckomizmMamu: YO-Goat — yogurt+goat (NY, 1990, June 4);
esdemizmamu: Canitic Coloring (NY, 1927, Oct. 8);

e crukerHumu popmynamu: It is with the greatest of pleasure (NY, 1926, Feb. 20);

® BHCIIOBJICHHSAMH, SIKi ONHCYIOTh eMOLiiHI abo rymopuctuuHi cutyauii: Plenty of women would trade
their precious independence for a BONMOUTON (NY, 1946, Sep. 14);

e BHCJIOBJIOBAaHHAMU BUAATHUX JIOJCH: "No great artist ever sees things as they really are. If he did he
would cease to be an artist.” Oscar Wilde (NY, 1994, Dec. 5);

® CTHJIICTHYHUMH MPUHAOMAMH, JIO SIKMX HAJICKATb:

- xamamOyp: Get away in a big way (NY, 1987, Sep. 28),

- amosis: Merry Clinique (NY, 1996, Dec. 16),

- amrepauis: Tiffany Sterling Stocking Stuffers (NY, 1965, Nov. 27),

- puma: Come Play a World Away (NY, 2002, Mar. 4),

- Metadopa: Five Great Whiskies WEDDED into One! (NY, 1940, Jun. 8),

- nopisusauus: Shalimar Exotic as an Indian Love Song (NY, 1926, May 29),

- cynepiaatusu: best of all (NY, 1982, Jan. 25).

Hesep6ainpHi (BizyalsibHi) 3aCO0M OXOILTIOIOTH 300paXKeHHsI JIFOJICH B MO3UTUBHUX EMOLIWHUX CTaHAX, JITEH,
TBapyH, iICTOPHYHUX NaM SITOK, NPUPOJTHUX JaHAAPTIB, KOCMIYHOI ()OTO3HOMKH, IIEAEBPIB MUCTENTBA TOLIO.

4. CyrecTHBHA cTpAaTeris BiPi3HAETHCS BiJl MAHIMYJIATUBHOI TUM, II0 BOHA CIIPSAMOBaHA Ha MiJICBIIOMICTh
azpecara. BoHa mMae Ha MeTi BBEJCHHS aJpecara y CTaH TPaHCY, B SKOMY 3HIDKYETHCS 3JaTHICTh JIIOIMHU JIO
KPUTHYHOTO CIPUHHSATTS W OIiHIOBaHHSA iH(OpMaIlii, o, BiANIOBIIHO, HiABAIIYE MOXIUBICTh CIIOHYKaHHS il 10
npuaAGaHHs PEKIaMOBAHOTO TOBapy. 3a JOIMOMOTOK CYFeCTHBHOI CTpaTerii agpecaHT aMepHKaHCHKOTO
KOMEPLIHHOTO XYPHAJIHHOTO PEKIaMHOT0 TUCKYPCY 3AIMCHIOE HaBilOBaHHS Ha MiACBiIOMicTh anpecara: Forget
gloves, forget shoes, forget names, forget news — in the beautiful shock of seeing yourself in the new Seamprufe
No-iron Bonus Batiste Lingerie! (NY, 1956, Jan. 28).

V 1mpoMy IpHKIALi, MO pekiaMye KiHo4uy OiUTM3HY, aApecaHT HaBiloe axpecary (KiHIlI) 3a0yTH MPO BCE HA
citi: forget gloves, forget shoes, forget names, forget news — i HaconoKyBaTHCS HOBOKO MOKYNKOI. TpaHcoBa
NOBE/iHKA afipecara pekinamu (KiHKH) TyT MpejcTaBlieHa Jekcemoro shock.

Jo peanizanii cyrectuBHOI crTpaTterii 3aiqydaroThcsi BepOajbHI M HeBepOasibHI 3acoOu. BepOanbHi 3acobu
OXOIUTIOIOTh:

e JIeKCEMH, LI0 HOMIHYIOTH CTaH BIANMOYMHKY, po3cmabieHocti (relax, sleep, comfort) & omucyrotsh
CHTYAIIif0 ¥ 30pOBHX, CIIyXOBHX 00pa3ax uH 3a JOIIOMOTOIO BiuyTTiB i mouyTTiB (See, tells, feels);
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omonimu: Take your Pick... and you’ll Pick GEORGIA (NY, 1953, June 20);

HoBoTBOopH: Novartis (NY, 2004, July 5);

tepminn: 8 % Glycolic Acid (NY, 2005, Feb. 14);

yciueHi KOHCTPYKIIiT, XapakTepHi 1u1st po3MoBHOTO MoBieHHs: ‘cause (NY, 1984, July 13);

e TopiBHUTEHI KOHCTpYKIii: the more you drive a Peugeot, the more you’ll want to own one (NY, 1975,
Mar. 31);

e mapalelbHi KOHCTPYKIGi: You ought to sample this Buicks silent might. You ought to try this spectacular
new Buick engine (NY, 1953, Oct. 10);

e nuTanbHi KOHCTpYKLIi: 1SN’t this Your dream of a towel? (NY, 1941, Sep. 10);

® CTHJIICTHYHI IPUAOMH, JI0 SKUX HAJICKATH!

- ypusuactuii purm: Drumbeat. Heartbeat. Pulsebeat (NY, 1936, Feb. 15);

- TOBTOp HAa3BU PEKJIAMOBAHOTO TOBapy, TOProBoi Mapku abo komanau: A charming, representative collection
of these new bronze pieces is gathered in the Old World Shop. This collection of modernistic bronze is but on of the
surprisingly fine things in the New Gimbels. GIMBELS OLD WORLD SHOP (NY, Oct. 5, 1929, c. 2).

HesepbanbHi 3acobu mpeacTaBieHi B aMepUKaHCHKOMY KOMEPIIHHOMY )KYPHAJILHOMY PEKIIAMHOMY TUCKYpCi
300pakeHHSMH TPAaHCOBOI IIOBEMIHKH NIEPCOHAXIB pPEKJIaMH MPH 3YCTPidi 3 pPEKIIAMOBaHUM TOBApOM;
LTFOCTpamisIMUA IEPCOHAXIB Y 3BHYAfHUX TPAHCOBUX CTaHAX: CHY, BIATIOYWHKY, KOM(OPTY, 3aTHIIKY, CIIOKOIO,
PO3CITa0IeHOCTI, CIIOTIAAAHHS PUPOIH Ta IHITMMH HEOJHO3ZHATHUMHU 300pasKEHHSIMHU.

5. HaranyBajibHa cTpaTerisi cripsMOBaHa Ha YTPUMaHHS B IaM sTi aapecara iH(GopMalii mpo TOproBy
MapKy, TOBap, HOro iMi/K HIJISIXOM 0araropa3oBOrO MOBTOPY PEKJIAMHOI'O TEKCTYy B PI3HHMX 3aco0ax MacoBoOi
indopmariii i 3anmydeHHs HeBepOaJbHUX EIEMEHTIB, sIKi BONOIiFOTh cyrectuBHuM edexrom: Ralph Lauren (NY,
1996, Jun. 24 & Jul. 1).

HaranyBasbHy cTparerito peaitizyioTs BepOasibHi Ta HeBepOabHi 3aco0u. BepOanbHi 3ac00M 0XOIUTIOIOTh:

e BJIAaCHI Ha3BH, 1[0 HOMiHYIOTH TOproBi Mapku: Dolce & Gabbana, Prada, Gucci romo;

e BHUCIIOBJICHHSI, 5IKi CIIYT'YIOTh Ciioranamu pekiamuoi kommaii: Relentless pursuit of perfection (NY, 1999,
Oct. 18);

e CTWIICTHYHHMII IPUIOM MOBTOPY KIIIOYOBHX CITiB pekiiaMHoro Tekcry: Triconese Underwear in the Solo Style is
economical. There’s both fashion economy and price economy in this popular undie. Being a vest, a brassiere and a
pantie all in one slim little garment is the way it is fashionably economical (NY, Oct. 5, 1929, c. 3).

HeepOanbHi 3aco0M HaraxyBalbHOI cTparterii — 1e 300pakeHHs ToBapy Ta / abo TepcoHaxiB, sKi
PEKJIaMYIOTh TOBap, a TAKOK JIOTOTHII (pipMH 1 KOJIip peKJIaMHOi KOMIaHii.

Omxe, y mpoueci pO3BUTKY aMEPHKAHCHKOI'O KOMEPIIHHOTO >KypHAJIbHOTO pPEKJIaMHOIO JUCKYpPCy
BUHMKAIOTh HOBI CTpaTerii BIUIMBY Ha CIOXKMBaua, SIKi Peai3yroThCs 3a JOMOMOI'OI0 Pi3HOMaHITHUX BepOabHUX
Ta HeBepOaNbHKX 3ac00iB.

JocnipkeHHsT QUCKYypCY aMEepUKaHChKOI KOMEpPLIHHOI JKYpHaJIbHOT pEeKJIaMH MOXKJIHMBO IIPOJOBXKHTH B
KOTHITUBHOMY aCIEKTi.
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Marepian naniiimos o pexakuii 11.03. 2015 p.

Pomanwk C. K. Cpedcmea peanuzayuu cmpamezuil 6030€lCmeus 6 AMEPUKAHCKOM KOMMEPUECKOM
HCYPHATIBHOM PEKNAMHOM OUCKYpCe.

B cmamuve paccmampusaiomes ocobennHocmu QYHKYUOHUPOSAHUS 6ePOATLHBIX U HEEEPOATLHBIX CPeOCME
peanusayuu cmpameuii 030€UCmeUs Ha COZHAHUE U NOOCO3HAHUe adpecama 8 aMepUuKancKOM KOMMepPUecKom
JHCYPHANLHOM PeKNaMHOM JucKypce. Onpedeneno, 4mo 8 npoyecce pazgumusl AMepuKaHcKo20 KOMMepHecKo2o
JACYPHANLHO20 PEKNAMHO20 OUCKYPCA NOAGIAIOMCS HOBble CIpame2ull 030eUCmeus Ha nompeoumess, KOmopule
Peanusyiomcest ¢ NOMOWbIO PA3HOOOPA3HBIX 6EPOANLHBIX U HEBEPOANLHBIX CPEOCME, CIYHCAUUX PeUAIOWUM
Gaxkmopom 8 00CMUNCEeHUU KOMMYHUKAMUBHO-NPASMAMUYECKOU Yeau UCCIedyemMo20 OUCKYPCa.

Knrouesvte cnosa: amepuxanckull KOMMEPYECKULl JHCYPHATbHBIU PEKIAMHbIN OUCKYPC, cmpameuu 8030eUcCmeust,
sepbanbHble U HegepbaibHble Cpedcmad.

Romanyuk S. K. Linguistic Means of Impact Strategies in the American Commercial Magazine
Advertising Discourse.

The article deals with functioning peculiarities of verbal and non-verbal means of strategies exerting impact on
the addressee’s conscious and subconscious cognitive processes in the American commercial magazine
advertising discourse. Research materials are advertising texts of the American magazine "The New Yorker™
(1925-2010). It has been determined that in the process of the development of the American commercial
magazine advertising discourse the new strategies of impact on the consumer appear. These strategies realize
with the help of varies verbal and non-verbal means, which are the decisive factor in achieving communicative
and pragmatic goals of the discourse under study.

Key words: American commercial magazine advertising discourse, strategies of impact,
verbal and non-verbal means.
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