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AHAJII3 3BACTOCYBAHHSA GOOGLE ADS Y CYYHACHHUX
CTPATEI'IAX HUPPOBOI'O MAPKETHHI'Y: OHIHKA
PE3YJbTATUBHOCTI PEKJIAMHUX KAMIIAHIN
ANALYSIS OF GOOGLE ADS APPLICATION IN MODERN DIGITAL
MARKETING STRATEGIES: EVALUATION OF ADVERTISING
CAMPAIGN PERFORMANCE

Anomauia.  Bcmyn.  AxkmyanvHicmb — 00CNIONCEHHS — 3YMOGIEHA
mpancopmayiero  KOMyHIKayitiHoi  mooeni  0Oi3Hecy,  nepexooom 00
NepCoHAaniz08aHoi  83aEMO0Ii 3 ayoumopiclo ma 3HAYHUM YCKIAOHEHHM
N0BEOTHKOBUX MEXAHIZMIB CROAHCUBAUIB Y YUPPOBOMY CepedosULyi.

Mema. Memoto OocniodcenHss € KOMNIEKCHA OYIHKA pe3ylbmamueHoCmi
Yupposux  pekiamMHux —IHCMpPYMeHmié Ha  OCHOBI  aHaNi3y  KIIOYOBUX
MApKemuH208UX NOKAZHUKIB, 3ICMABIeHH OUHAMIKU NOKA3HUKIG ) PI3HI nepioou
PEKNAMHOI  aKMUBHOCMI Ma  NOPIBHAHHA  OMPUMAHUX  pe3ylbmamie i3
NPAKMUKOIO NPOBIOHUX MINCHAPOOHUX KOMNAHILL.

Mamepianu i memoou. MemooonociuHO0 O0CHOB0K OOCHIONCEHHSA €
NOEOHAHHA KIIbKICHO20 AHANI3Y eMNIPpUYHUX OaHUX, Keuc-cmaoi, eremMeHmis
NOPIBHAILHO2O — aHANi3y ma IHmepnpemayiuno2o nioxody Ha 3acadax
MapremuHz2y, Wo 3acHO8YEMbCsL HA 0aHUX. Bukopucmano nokaznuku 3anyyents,
sapmocmi 83aemo0ii, Koeiyichmu KOH8epCill ma iHOUKamopu peHmabeaibHoCmi

PEeKNamMHUx  6K1adeHb i3  3aNY4eHHAM  8i3yanizayiti.  ma  AHALiMmUu4HuX
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IHCmpyMenmie yugpoeoi exocucmemu.

Pesynomamu.  Pe3ynomamu  0ocniodcennsi  niomeepoxCyromo,  Ujo
KOMNJEeKCHe  3ACmOoCy8auHsi pIi3HUX gopmamie yupposozo NpoCy8aHHs.
3abe3neuye cunmepiyHull egexm: ideopekiama ¢Hopmye nonum i HOCUNIOE
eMOYIHY CK1a008y 63aEMOOIi, NOUYKOGI KAMNAHii 3abe3neuyroms KOHEEpCilo
CNOJICUBAYIB 13 BUCOKUM pIBHEM 20MOBHOCMI 00 Oii, a a8MoOMamMu308aHi
cmpamezii OnmuMizayii CNpuAioms 3HUNCEHHIO 8aAPMOCMI  3AJIYYEHHSA ma
macumabyeanHio Mapkemuneo6oi egexmusnocmi. Ha npuxnaoi peanvHux
OaHUX NPOOEMOHCMPOBAHO 3MEHULeHHS 8ApPMOCMI KOHBepCii ma 30i1buleHHs.
KIIbKOCMI Yinbosux Oill y OUHaMiyi, wo c8iouums npo HAKONUYEHHS epeKkmis
HABYAHHA PEKIAMHUX Ccucmem 1 NOKPAUWeHHs MOYHOCMI aYOUMOPHO2O0
mapeemuney. llopieHanoHull aHaniz MIXCHAPOOHUX Kelci8 Ni0meepo;iCye
VHIBEpCANbHICMb BUABIEHUX NIOX00i8 ma iX penesaHmuicms Oas KOMHAHIU
pizHo2co macwmaby [ eanyzeu. Ompumaui BUCHOBKU MOXNCYMb  Oymu
BUKOPUCMAHI SIK OCHO8A O/l pO3POOKU CMpameivHux piuleHb 6 YMO8ax
PO36UMK)Y  NEPCOHANI308AH020  YUPDPOBO2O  Npocmopy,  asmomamu3ayii
MapkemuHzy — ma  IHMeAeKmyaibHux Ccucmem  VHPAGINIHHA  PEKAaAMHUMU
KOMYHIKAYIAMU.

llepcnexmusu. Ilepcnexkmusu nooanbuwiux O0CHIONHCEHb NOJAAIOMb Y
nO2IUONIEHOMY AHANI3] epeKmUusHOCmi AnCoOpUMMIYHUX MoOenel onmumizayii,
O00CNIOJCEeHHI 8NIUBY NEPBUHHUX OAHUX [ NEePCOHANI3AYIUHUX cmpameil Ha
00620CMPOKOBY KIIEHMCHKY YIHHICIb, A MAKONC Y POIUUPEHH] eMnipudHoi ba3u
3a pAxyHOK DpI3HUX DUHKOBUX Ce2MeHmie ma iHmezpayii Kpoc-niam@opmHoi
AHANIMUKU.

Knwuosi croea: aneopummidHa onmumizayis, ayoumopHe
mapeemy6anHs,  e@QeKmusHiCms  PeKIAMHUX  IHeecmuyill,  KOHBepCiliHa
83AEMOO0ISl, NEePCOHANIZ08AHULL MAPKeMUHe, N0BEOIHKO8A aHanimuka, yugposi

KOMYHIKayil.
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Summary. Introduction. The relevance of the study is driven by the
transformation of business communication models, the transition toward
personalized interaction with audiences, and the increasing complexity of
consumer behavioural patterns in the digital environment.

Purpose. The purpose of this research is to conduct a comprehensive
evaluation of the performance of digital advertising tools based on the analysis
of key marketing indicators, comparison of performance dynamics across
different periods of advertising activity, and benchmarking obtained results
against practices of leading international companies.

Materials and methods. The methodological framework combines
quantitative analysis of empirical data, case study techniques, elements of
comparative analysis, and an interpretive approach rooted in data-driven
marketing. Engagement metrics, cost indicators, conversion ratios, and return-
on-advertising-investment parameters were utilized alongside visualization and
analytical tools within the digital marketing ecosystem.

Results. The findings confirm that an integrated use of diverse digital
advertising formats generates a synergistic effect: video campaigns stimulate
demand and enhance the emotional dimension of interaction, search advertising
converts audiences with high purchase intent, and automated optimization
strategies contribute to reduced acquisition costs and scalable marketing
efficiency. Real data demonstrate a decrease in conversion costs and an
increase in the number of qualified actions over time, indicating the
accumulation of machine learning effects within advertising systems and
improved precision of audience targeting. Comparative analysis of international
cases validates the universality of the identified approaches and their relevance
for companies of various scales and industries. The results may serve as a
foundation for developing strategic decisions under conditions of expanding
personalized digital environments, marketing automation, and intelligent

systems for managing advertising communications.
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Discussion. Future research prospects include deepening the analysis of
algorithmic optimisation models, exploring the impact of first-party data and
personalization strategies on long-term customer value, as well as expanding
the empirical base across diverse market segments and incorporating cross-
platform analytics.

Key words: digital communications, algorithmic optimisation,
behavioural analytics, conversion interaction, audience targeting, personalized

marketing, advertising investment efficiency.

IocranoBka mpodjemu. IlormubnenHs 1udpoBoi Tpanchopmarlii
CBITOBOi €KOHOMIKH 3YMOBIIIO€ MPUCKOPEHE BIPOBAIKEHHS aBTOMATHU30BaHUX
MapKETUHTOBUX TEXHOJIOTIHA, 110 3MIHIOIOTh MIJAXOAW MIJNPUEMCTB [0
KOMYHIKaIIi# 13 [IUIbOBOIO ayJIUTOPIEI0 ¥ YIPABIIHHS PEKIAMHUMU OI0KETaMHU.
B ymoBax BuCOKOiI KOHKypeHIi 1 mepeHacuyeHHs 1H(OpPMalIMHOTO TPOCTOPY
caMe e(EeKTUBHICTh IU(POBUX PEKIAMHUX IHCTPYMEHTIB BH3HA4Ya€ 3JaTHICTh
KOMMAaHId MIATPUMYBAaTH KOHKYPEHTHI mo3ullii, (opMyBaTu TMONUT Ta
3abe3rneuyBatu cTabiibHE 3pOCTaHHA KileHTChkoi 0a3u [1, c. 10]. Po3Burtok
AITOPUTMIUYHHUX PEKIIAMHUX CUCTeM, 30KkpeMa Google Ads, cipusie mepexony Bif
IHTYITUBHUX MapKETUHTOBUX PIIIEHB /10 MOJIENIEH, 110 3aCHOBYIOThCSI HA TaHUX,
OpIEHTOBaHUX Ha TOYHE TAapreTyBaHHs, MEPCOHAI3AIlII0 MOBIIOMJIEHb Ta
ONTUMI3AII0 BapTOCTI 3amyueHHs [2,c.78]. lle oOymoBmoe mnoTpedy B
KOMIUIEKCHIM OIIHIII PEe3yJAbTaTUBHOCTI HU(GPOBUX PEKIAMHUX KaMIIaHiH,
aHaji31 MPaKTUKH iX 3aCTOCYBAaHHS Ta BU3HAYEHHI YMHHHUKIB, 1[0 3a0€3ME€UyI0Th
M1JIBUIIICHHS €(PEKTUBHOCTI KOMYHIKaIlli y HH(PPOBOMY CEpEIOBHIIII.

AHagi3 ocTaHHIX JociaimxkeHb i myOgaikamiil. Orasg — OcCTaHHIX
JIOCHIUKEHb CBIAYATH NP0 3pOCTAI0My HAyKOBY yBary /0 MEXaHi3MIB
ontuMizanii nuppoBux pekaaMHux crparerid. Tak, y crarti k. Kappanca-
Canuec 1 J[x. Coca OOIpYHTOBAaHO 3aCTOCYBaHHsI 0OA€COBUX KOIHTEIPOBAHUX

IIaHCJIbHUX MOI[CJ'IGI\& AJIs1 IMIPOTHO3YBAHHA pGBYHBTaTI/IBHOCTi PEKIaMHHX
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1HBECTHUIIIM, TOBEJEHO 3HAUYIIMI BIUIMB KIIKIB 1 MOKa3iB Ha (OpMYBaHHS BeO-
cecii Ta MIATBEPIKEHO BUCOKY TOYHICTh MOJEII B CUMYJSLIMHHUX TecTax [3].
[IpoaoBxyroun eMmipuuHUi HampsiM JociimkeHs, T. Yamin Ta iH. BCTAHOBUIIH,
[0 IUJIaTHA TOIIYKOBAa peKjiamMa CYTTEBO MIABHUINYE WUMOBIPHICTh KOHBEpPCIi 1
CKOpOYY€ TPHUBAIICTh MPOAAXKY, OCOOIMBO [JIi HOBUX PEKIAMOJABIIB, IO
MIJIKPECIIIOE BAXJIUBICTh afanTallii cTparerii g0 Tumy Oi3Hecy Ta JOCBITY
peknamonaBig [4, c. 324]. Y KOHTEKCTI OIIIHKKM €KOHOMIYHOI BiJgayl
P. AnbmecTapixi Ta 1H. y3arajJbHUJIH, 10 PEHTA0ENbHICTh PEKIaMHUX BKJIAJICHb
3QJIEKUTh B1JI KOPEKTHOTO BPaxXyBaHHS BapTOCTI B3a€MOJli, KOHBEPCIMHOCTI Ta
KUTTEBOI IIIHHOCTI KII€HTAa, & TOYHE aTpPUOYTyBaHHSA € KIIOYOBUM JUIS
BUMIpIOBaHHS eQeKTUBHOCTI [5, c. 1275]. Po3muproroud TEeXHOJIOTIYHUM
acnekt, M. IlaTHaik Ta iH. cucTeMaTu3yBaJld HAlIPSIMA BUKOPHUCTAHHSI IITY4YHOI'O
intenekty (LLI) B umdpoBoMy MapKeTHHry, HAroJOCUBIIM Ha MOTEHIiaIl
MalllMHHOTO HaBYaHHS Ta TMEpCOHAi3allli, a TaK0X OKPECIUBIIN PHU3UKH
AITOPUTMIUHOI yrnepemkeHocTi [6, p. 165]. ¥V npuknagHomy Oi3HEC-KOHTEKCTI
A. CepamyTtpa ta X. XacOi BcTaHOBWIM, 10 cuHepria Google Ads 1 KOHTEHT-
MapKETUHTY CTaTUCTUYHO 3HAUYIIE MIABUITYE KOE(]IIIEHT KOHBEPCIA MPOIaxKiB,
MIJITBEP/IKYIOUN BaXKIIMBICTh IHTETPOBAHUX cTpaterit [7, c. 626]. lonatkoso,
pOJIb MAPTHEPCHKOI B3aeMO/IT miaKpeciaeHo B aochimxenHi K. Cazepnenn 1a iH.,
Jie AOBEACHO, 110 YCHIIIHICTh HU(GPOBOTO MAPKETUHTY JJIsi MallUX 1 CEpeaHiX
nianpueMctB (MCII) 3anexuts BiJ OPO30POCTI, CYMICHOCTI M Y3TOJKEHOCTI
OUiIKyBaHb y B3a€MOJIIi 31 30BHIIIHIMU areHTcTBamu [8, c. 231]. CtpykTypHuit
orjisig Hu(poBUX IHCTPYMEHTIB MpejcTaBiieHo B poboti B. KoBanboBa Ta iH., y
AKIA CHUCTEMAaTHU30BaHO cydacHl (opmu mudpoBOi peksiaMu il OKpEcIeHO IXHi
nepeBaru Ta OOMEXKEHHS B YMOBaX KOHKYPEHTHOTO PUHKY [9]. Po3kpuBarouu
posib iHHOBaliK, C.-Y. FOur ta B. Illlerait noBenu, mo nudpoBi MapKEeTHUHTOBI
1HHOBALli (POPMYIOTh PE3YJIbTATUBHICTh MIANPUEMCTB Yy pE3yJbTaTl PO3BUTKY
MapKETUHTOBUX KOMIIETEHI[1H, MPUUOMY OMIOCEPEIKOBAHUN BILUIUB € CUIBHIIINUM
3a npsmui [10]. ¥V konTekcti mianpuemuunTBa P. Tapazona-MonToiis Ta iH.

International Scientific Journal “Internauka’. Series: “Economic Sciences”
https.//doi.org/10.25313/2520-2294-2025-11




International Scientific Journal “Internauka’. Series: “Economic Sciences”
https.//doi.org/10.25313/2520-2294-2025-11

BCTAaHOBUJIM, 110 HAMBUIIMX pPE3YyJbTaTIB JOCATAIOTh KOMMAHIi, Kl MOEIHYIOTh
NPUCYTHICTh Yy COLIAJIBHMX MEpekax 13 CHIbHOK BEO-€KOCHCTEMOK Ta
KJIacTepHOr0 miaTpuMkoro [11, ¢. 2839]. JocBin kpaiH, 1110 pO3BUBAIOTHCS, OYJIIO0
nocmimkeno J.OmanpeBamxy Ta 1H. HaykoBusimu noseneno, mo ROI
U(PPOBOTr0 MAPKETHUHTY € KIIOYOBUM MPEIUKTOPOM (PIHAHCOBOI YCIHIIIHOCTI
MCII, nompu Oap’epu uudppoBoi 1HOPACTPYKTYpU Ta KOMIIETEHTHOCTEH
[12, c. 128].

VY3aranbHeHHs HAyKOBUX MIpallb JEMOHCTPYE, 10 €(hEeKTUBHICTH HUPPOBOI
pEKJIaMH BU3HAYAETHCS CHUHEPTIEI0 TEXHOJOTIYHUX PIIIEHb, CTPATEridHOro
IJIAaHYBaHHS U aHAJIITUYHUX MOJIEJEH OIIHIOBAaHHS pe3yJIbTATUBHOCTI. Auie
MONpPU 3HAYHUN HAYKOBUM TPOTpec y MOCHIIKEHHI HUPPOBUX PEKIAMHUX
cTpaTeriii, HU3Ka MUTaHb 3AJIMIIAETHCS HEBUPINMICHOI. 30Kpema MoTpeOyIoTh
MOJANBIIOTO OMpAIIOBAaHHS MEXaHI3MH CTPaTEriyHOrO TMO€JHAHHS PI3HUX
dbopmatiB Google Ads y paMkax €IMHOI KOMYHIKalIiHOI apXiTEKTypH, MTUTAHHS
ajanTari adrOpuTMIYHHUX MOJENEH ONTHMI3alll 0 JWHAMIYHOI TOBEIIHKH
CIOKMBAYIB y PI3HUX rajy3sx, a TAK0XX €MIIPUYHE MIATBEPKEHHS 3B’ 13Ky MIXK
CTPYKTYpOIO pEKJIaMHOTO OIOJKETy, pIBHEM IMepcoHali3alli KOHTEHTY Ta
JOBIOCTPOKOBOIO BIJAA4Y0I0 MAPKETHHIOBUX 1HBECTULIN. 3 OISy Ha L€ Halle
JNOCHIUKEHHS ~ CHpSIMOBaHE  HAa  KOMIUIEKCHY  €MIIPUYHY  OLIHKY
pesynbratuBHOCTI  Google Ads 13 BpaxyBaHHAM JWHAMIKA TOKa3HUKIB
e(eKTUBHOCTI B pi3HI MEPIOAM PEKIAMHOI AaKTUBHOCTI Ta 3ICTABJICHHSM
OTPUMAaHUX PE3YJbTATIB 13 MPAKTUKOK MIKHAPOJHUX KOMIIaHIH, 110 JT03BOJISIE
KOHKPETU3YBaTU UWHHHUKUA MIJBUILECHHS KOHBEPCIMHOI MPOJYKTHUBHOCTI 1
cTpaTeriuHoi Biggadi HudpoBUX pEeKIaMHUX IHCTPYMEHTIB.

MeTtoro cTarTi € BceOiuHa OliHKa €(hEeKTUBHOCTI HU(PPOBUX PEKIAMHUX
1HCTpyMeHTIB Ha 0a3i miatrdopmu Google Ads, anani3 nUHAMIKU Pe3yIbTaTiB
pPEKJIaMHO1 aKTUBHOCTI, BUSIBIICHHSI 3aKOHOMIPHOCTEN MOBEAIHKH KOPUCTYBayiB
Ta OOIPYHTYBAHHSI CTpATEriYHUX MIJXOAIB /10 MIABUIIEHHS PE3yJIbTaTUBHOCTI
pEKIIaMHUX KaMIMaHii y CydyaCHOMY KOHKYPEHTHOMY CEPEIO0BUIIII.
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Marepiaaum i meroau. MeTonosoris JTOCHIKEHHS IPYHTYEThCS Ha
CUCTEMHOMY M aHalITUYHOMY MIJX0J1aX A0 OI[IHIOBAHHS IU(POBUX PEKIAMHUX
mporieciB. BukopuctaHo eneMEeHTH KUIbKICHOTO —aHamizy, Keic-cTajl,
MOPIBHSUIBHOTO Ta CTPYKTYPHO-(YHKLIOHAJBHOTO aHaji3y, a TaK0oX METOAM
JUHAMIYHOTO 1 BI3yaJIbHOTO TMpeJCTaBieHHs nanux. Jis iHTeprperarii
pe3yJbTaTiB 3aCTOCOBAHO 1HCTPYMEHTH MAPKETUHIOBO1 aHATITUKH, BKIIOUYAIOUU
ananiz nokazHukiB CTR, CPC, CPA, CR, ROAS, o0poOky maHux pekjiaMHHUX
KamnaHiil y cepenoBuil Excel 1 Bukopuctanus moxauBoctet Google Analytics
ta Google Ads Reports.

Buxkiaaxg ocHoBHOro wmarepiaay. Epomromiss 1udpoBoi  pexiiamu
YIOPOJOBXK OCTAaHHIX JIBOX JECATUIIITH TpaHcPopMmyBaia TPaIUIIHI MOJENl
MapKETUHTOBOI  B3a€MOJIi, 3MICTUBIIM KOMYHIKAI[il0 MDX OpeHgoMm i
CIO’KMBAaueM Yy TMapajJurMy JaHUX, [epcoHami3aiii Ta aJIrOpUTMIYHOTO
yIpaBliHHS. SIKIIO Ha TOYAaTKOBOMY €Talll PO3BUTKY IHTEPHET-MapKETUHTY
JOMIHYyBalld OaHepHa pekjamMa Ta CTaTU4YHI OrOJIONIEHHS, OPIEHTOBAaHI Ha
MacoBYy ayJHUTOpPI0, TO CBOTOJIHI KIIYOBY pOJb BIAICPAlOTh JUHAMIUHI
OaratokaHaJdbHI KaMmmaHii, 1[0 BPaXxOBYIOTh MOBEIIHKOBI CHUTHAIW, KOHTEKCT 1
Hamip kopuctyBaua [1, c. 10]. YopoBamxkenns texunomnoriit LI, nmporpamaruk-
ayKIIOHIB, MAIIIMHHOTO HAaBYaHHA Ta IHCTPYMEHTIB OaraToKepelbHOl
aHAJITUKU 3a0e3Meunsio TMepexiJl BiJ KOMYHIKAI[IHHOI MoOJeNi «OJUH-I0-
0araTbOx» JI0 IHTEPAKTUBHOI MOJENl «0araTo-m10-oJHOTO», B SKIA KOMIIaHil
aJanTylOTh KOHTEHT Yy PEXHMI pPeaJbHOTO Yacy BIAMOBIAHO [0 I1HTEPECIB
OKpEMOro KopucTyBaua [6, c. 168].

VY upoMy koHtekcTi Google Ads Buctymnae sanpom 1udpoBOi peKIaMHOI
iH(ppacTpyKTypH, 110 3a0e3Meuye JOCTYII 10 MOITYKOBOTO TpadiKy, KOHTEHTHUX
miatdopM, Bineo-ekocucTteMu YouTube Ta TNapTHEPCHKUX CAMTIB Mepexi
Google Display Network [13]. Apxitektypa miatr@opMu IPYHTY€ETbCS Ha
ayKIlOHHOMY MexaH13M1 Google Ads Auction, 3a SIKUM pEKJIaMH1 OTOJIOLIECHHS
KOHKYPYIOTh Mi>k COOOI0 Ha OCHOBI CTaBKH, oKa3HuKa skocTi (Quality Score) it

International Scientific Journal “Internauka’. Series: “Economic Sciences”
https.//doi.org/10.25313/2520-2294-2025-11




International Scientific Journal “Internauka’. Series: “Economic Sciences”
https.//doi.org/10.25313/2520-2294-2025-11

OUIKyBaHOTO BIUIMBY pO3IIMPEHb oroJiomieHb [14]. OnTumizaiis CTaBOK
3MIACHIOETBCS 3a JOMOMOTOK aJalTHBHUX QJITOPUTMIB, IO BHU3HAYAIOTH
HallKpalry KOMOIHAII0 OKa3iB 3 ypaxyBaHHsAM HMOBIpHOCTI koHBepcii. Cepen
JOCTYMHUX CTpaTEriii CTaBOK CI1Jl BAOKPEMUTH MAaKCUMI3allil0 KIIIKIB, I[ITOBUIM
CPA Tta ROAS 1 Makcumizaiito KOHBEPCI, 110 1a€ 3MOry aJanTyBaTH PEKJIaMHI
Mozeni miag uui  Oi3Hecy, BII 3alydeHHs Tpadiky OO0 MakcuMizalii
pentabenbHOCTI [2, c. 80]. Google Ads oxommtoe mupokut cnexktp (hopmaris
pPEKJIaMHUX KaMI1aHii, OCHOBHI 3 HUX y3arajJbHEHO Yy Tabmui 1.

Tabnuys 1

®opmaTtu pekiaMHuX Kamnanii Google Ads, Ix cyTHICTb, IPUKJIAAH

BUKOPHUCTAHHA il epeKTH

TunoBi npukaaau

CyrtHicTs i mini OcHoBHi edekTH

KOMIaHi
[TonrykoBi oroyomeHHs
TexcToBi OrojomeHHs, 1o IKEA — nokanbHMi Bucoxka sixictb Tpadiky;
MOKa3YyIOThCS B pe3yNbTaTax | TapreTUHT Ha 3aluTH Mopyd KOHBepcii cepen
NOLTYKY; Opi€HTOBaHI Ha Hamip | 13 MarasuHamu; CodeSignal ayJuTopii 3
KOpHCTyBada (MapKETHHT, 1110 — OpeH0BUI TONITYK JJIst KOMEpILIITHUM HamipoM;
3aCHOBAaHUH Ha Hamipax) JioreHeparii 3HmwkeHHs1 CPA
MeniiiHi OrOJIONICHHS
Samsung — meniitai MacmtabHe OXOIUIeHHS;
I'padiuni Ta 6GanepHi KaMIIaHi1 miJ] 3aImycK dbopmyBaHHs
OTOJIOIIEHHS Ha caiTax npoaykry; Pringles — BITI3HABAHOCTI;
napTHepchKoi mepexi Google OXOIUICHHS TIepe] i BUIICHHS YaCTOTH
CIIOPTUBHUMMU MOJISIMU KOHTAKTIB

Bineopeknama Ha YouTube

3pocTaHHs
BITI3HABAHOCTI OpeHy;
CTUMYJIALISL TIOTTUTY;
IpsIMi IEPEXOM Ha CAMT;
BHCOKHI PIBEHb
3aJy4eHHs

United Airlines —
Bifeopekiama 3 TrueView;
Uber Eats — CTV +
YouTube ans oxomeHHs
CHIOPTUBHOI ayAuTOpil

BineooronomeHHs 1Jist BIUIUBY
Ha 3araM’ ITOBYBaHICTh OpeHy,
€MOIIiifHY B3a€MOJIIIO Ta
CTUMYJIIOBaHHS TOIUTY

PekiamMHi OroJIoIIeHHS TOBAPiB

OnTumizallis MpoJaxis;
BHCOKa KOHBEPCIisl cepes
TOTOBUX MOKYTIIIIB;
3HUKEHHS BapTOCTI

Bitpuna ToBapis i3
300paKeHHSM, IIHOIO Ta
nocwianHaM y Buaadi Google;
Opi€HTAIliSl HA €IEKTPOHHY

Rakuten / e-commerce
iatdopmu; Books2Door —
iHTerpalis ToBapHoTro (ina

+ TUHAMIYHA peKiIama

KOMEPIIiI0 npogaxy (CPA)
MaxkcumainbHa NpoAyKTuBHICTH (PMax)
VYHiBepcanbHa KaMIaHis 3 CodeSignal — po3mmpenHs [TixBuieHHS
ABTOMATUYHOIO ONTUMI3aIli€I0 OXOTIIICHHS Ta KOHBEPCii ROI/ROAS;
KaHauiB 1 kpeatusis; HI-monemni yepe3 aBTOMATHYHI MaciTaOyBaHHS;
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TunoBi npukaaau
KOMIaHi

IS pO3MOJLTY OI0/DKETY AITOPUTMHU aBTOMATHU30BaHA

ONTHUMI3AIlisl; JOCTYII J0

Bcix iHBeHTapiB Google 3
onHiel kammaHii

CyrtHicts i mini OcHoBHi edekTH

Iicepeno: mobynoBano aBropamu 3a [13; 14].

V3aranbHeHi JlaHi  JAEMOHCTPYIOTh  (YHKI[IOHaJIbHE MPU3HAYEHHS
kioyoBux (GopmariB  Google Ads 1 iX MapKeTUHroBi e€QeKTH, 1I0
MIJITBEP/IKYETHCA KelicaMy MPOBIIHUX KoMmmaHid. Ha BiiMiHy Bif TpaauuiitHuX
MEIIMHUX 1HCTPYMEHTIB, ekocucteMa Google Ads moeanye HaMIipHO-
OpIEHTOBaHy peKJaMy, OXOIUTIOBaJIbHI KOMYHIKalii, BigeopopmaTu i
aBTOMaTh30BaHy ontumizamito [13; 14], mo 3a0e3neuyye MiABUIIECHHS
PEIEBAHTHOCTI OTOJIOLIEHD 1 PEeHTA0EIbHOCTI PEKJIAMHUX 1HBECTHUIIIH.

Google Ads ¢dyHKIIOHYE $K I1HTErpOBaHa MApPKETHHIOBO-aHATITUYHA
miatgopMa, sKa OXOIUIIOE TONIYKOBY BHAAdy, MEIIMHY Mepexy Ta
BieocepenoBuiie YouTube. PekmamHMil ayKLIOH I'PYHTYEThCS Ha IMOEIHAHHI
CTaBKH, TMOKAa3HHUKA SKOCTI Ta MPOTHO30BAHOTO €(EKTy PpO3IIHPEHb, TOJI SIK
aBTOMATH30BaHI CTpaTerii CTaBOK Ha OCHOBI MAIIMHHOTO HaBYaHHSI
ONTUMI3YIOTh OIOJKET BIAMOBIIHO N0 Oi3HEc-LUIeH: MakKcuMi3allii KIIKIB,
koHBepciit a6o ROAS [15, c. 128]. ®opmarHa nuBepcudikaiiisi OXOILIIOE
MOIIYKOBY PeKJaMy JUIsl ayAUTOPIi 13 BUCOKUM HaMipoM, MEJiHHI OrOJIONMIEHHS
JUIsL TIABUIIEHHS BII3HABAHOCTI, BiJIEOpEKIamMy IJis €MOLIWHOIO 3aly4eHHS,
TOBapHI KaMIaHii il e-commerce Ta PMax sk yHiBEepCaJbHHIM IHCTPYMEHT
aBTOMATH30BAHOTO KPOCKAaHAIbHOTO ympaBiiHHS. EQeKkTuBHICTH pexsiaMHUX
aKTUBHOCTEHN OIIHIOEThCA 3a iHTerpoBaHuMH mnokazHukamu: CTR, CPC, CPA,
koepimienToM koHBepcid 1 ROAS, skl 1aTh 3MOry OLIHUTU SIK 3aJTyYEHHS
ayIUTOpii, TaK 1 €KOHOMIYHY JOIIIBHICTh peKJaMHOi cTpaterii [16, c. 19].
Metonoiorist TOCHIKEHHS ITPYHTYEThCA Ha aHai31 (PaKTUYHUX MAPKETUHTOBUX
nanux 13 Google Ads 1 Google Analytics, a Takox MyOJIiYHUX O13HEC-KEUCIB.
Po3paxyHOK KJIIOYOBUX TMOKa3HUKIB €(PEKTHUBHOCTI Ta 3aCTOCYBaHHS MAaTpHIIi
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BUTPATU-E(PEKTUBHICTh AN 3MOTY CIIIBCTABUTU PIBEHb BUTPAT 13 JOCATHYTUMHU
pe3yibTaTamMy, a BHUKOPHCTaHHS I1HCTPYMEHTIB Bi3yaizalii 3a0e3Meuunsio
(dbopMyBaHHS KOMIUJIEKCHUX BHCHOBKIB IIOJ0 TMPAKTUYHOI €(dEeKTUBHOCTI
U(PPOBUX PEKIAMHUX KaMMaHii [2].

Ha npomy ertami qociiiKeHHsI TEOPETUUHUM aHali3 TpaHCPOpMyeThCs B
IJIOMMHY eMOipu4yHoi Bepudikallii, a HACTYIIHUM KPOKOM € OIliHKa (haKTUUHUX
pe3yNbTaTiB  pEeKJIIaMHOI AISUTIBHOCTI HAa OCHOBI peajdbHUX JaHux. Jlns
MPUKIIAIHOI JeMOHCTpallii PyHKIIOHATBHUX MOXIuBoOcTel Google Ads oOpaHo
keiic kommanii CodeSignal [17], ska mpoTsIroM JIBOX POKIB peasi3oByBaja
KOMIUIEKCHY ITU(POBY CTPATETiI0 3 BUKOPUCTAHHSAM IOUIYKOBHX OTOJIOIICHD,
MeIiMHOI peksiaMH, BiJeokomyHikamii Ha YouTube Ta aBTOMaTH30BaHOIO
¢dopmary PMax. Jlanuii npukian Aa€e 3MOTy OLIHUTH 3arajibHy HPOAYKTHUBHICTD
pPEKJIaMHOI aKTUBHOCTI, PIBE€Hb 3aJy4YE€HHS LUIbOBOI ayJIUTOpii, €KOHOMIYHY
e(EeKTUBHICTh BUTpaT, a TaKOX [MPOCTEKUTH JHUHAMIKY  KIFOUYOBHX
MapKETUHTOBUX 1HIUKATOPIB Y 4aCOBOMY po3pi3i (Tadi. 2).

Tabnuys 2
InTerpajbHi nokasHuku epexruBHocTi Google Ads kamMnaHii KoMnaHii

CodeSignal 3a 1Bopiunuii mepion

IHoka3HUK 3HaueHHS 3MmicToBHA iHTEepnpeTauist
o CyKymHi BUTpaTH Ha Bci hopMaTu
3aranpuuii oromxeT, USD 1700 427 YKY p Gop
Google Ads
. . [IIupoke OXOILIEHHS ayauTOpii 1 OpeH -
3arajgpHa KUIbKICTh ITOKa31B 68 867 180 p YAMTOP PeHA
CKCIIO3HUIIIs
) 3HayHUN PIBEHB BiACOB3aEMOIT 1
[lepernsinu Bigeo, ox. 4 661 942 p A A
3aITy4eHHs
KiJIbKiCTh KIIIKIB, OJI. 540 240 I'mnOuHa 3a1iKaBIeHOCTI KOPUCTYBAYiB
YacTka 3a11ikaBiICHOI ayJUTOPIi cepe,
CTR, % 0,78 H YAMTOPIL Cepen
OXOILICHHS
Kousepcii (Hamgicnani 5393 KinmeBa B3aemMo/lisi KOPUCTYBaiB i3
dbopwmn), o. MIPOIIO3UIIIEI0
Cepennst BapTicThb KiIiKa . . .
2,64-3,55 Bapricth moctyny 0 miab0oBOro Tpadik
(eCPC), USD PTICTL A0CTYIY 0 1 pacixy
Cepenns BapTicTh KOHBEpCii .
135,58-272,85 BuTpatu Ha hakTHUHE 3a7y4eHH J11a
(CPA), USD P ¢ y A
) . 3HayHe 3pOCTaHHS PE3YJIbTaTUBHOCTI
Junamika koHBepcii, % +284% p pesy. Y
JpYTui pik
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IHoka3HuK 3HauyeHHs 3MmicToBHA iHTEepnpeTanis

. CKOpOUYEHHS BapTOCTI 3aJy4EHHS KJII€EHTA
3mina CPA, % -50,3% p p yHeH
3aBJISIKU OIITUMI3ALil

Lorcepeno: moOynoBaHo aBropami 3a [17]

[IpencraBieni pe3ynabTaTy CBiI4aTh, IO ABOPIYHA PEKJIaMHA aKTUBHICTb
CodeSignal 3abe3neunsia CyTTEBE 3pOCTAHHS IUILOBUX i 1 MiJABUIIECHHS
pEeHTA0ENbHOCTI PpPEKJIaMHUX BHUTpaT 3aBASKM CHCTEMHIM omTumizaiii Ta
nepexo1y J0 aBTOMATU30BAaHUX CTpaTeriil.

BonHoyac BaXXJIMBO OIIIHIOBATH HE JIMIIIE arperoBaHi pe3yJibTaTH, aje 1
BHECOK OKpeMux KaHamB Google Ads y MapkeTHHroBy BOpOHKY. Ilomrykosi
dbopmaTu MOpaIIOOTh 13 KOPUCTyBayaMHU 3 YITKUM HaMmipoM, BiJleOpeKiiaMma
dbopmye MOMUT 1 3aTyd4eHHS, TOMA1 SIK MEJ1iHI KaMIaHii CTBOPIOIOTh OXOIJICHHS
Ta BII3HABaHICTh. ABTOMAaTHU30BaHI MOJEII PO3NOALTY OODKETY il alropuTMu
MaIllMHHOTO HaBYaHHA 3a0e3IeuyloTh JTOAATKOBHU MpupicT e()EeKTUBHOCTI.
VY3aranbHeHl MOKa3HUKA €(QEeKTUBHOCTI OKPEMHUX HaNpsMiB HaBEJIECHO B
Tabmuii 3.

Tabnuys 3
EdexTuBHicts okpeMux HanpsimiB Google Ads y cTpyKTypi pekjiaMHUX

kamnaniin CodeSignal

Bropxer, Bpasenns | Kikn IToxa3zHuk . OcHoBHI (l)yHKI[ll.Ta poJib y
USD e(peKTUBHOCTI BOPOHILI
[TomykoBa pekiama (6peHn)
Maxcumizars JIB BIJ
= 0/ .
568737 - 187436 CR _16’19%’ eCPC ayuTopii 13 BUCOKHM HaMipOM;
=3,03 USD :
poboTa 3 TerM Tpadikom
[TomrykoBa peknama (HeOpeH)
3anmyyeHHS HOBOI  ayauTopii,
= o/ .
646593 i 94525 CR =4,81%; eCPC fbopMyBaHH;I MOYATKOBOTO
=6,84 USD IHTEpeCy;  BHUCOKOKOHKYPEHTHI
3aIHUTH
Display (meniiina mepexa)
CTR = 0,26%: CPM l(zlacmTafHe iox:ngeHH;;,
202517 | 34376120 | 90867 | = 5,89 USD; eCPC | POPMYBAHA — BIISHABAROCTL,
— 223 USD CTBOPEHHS NEPBUHHOTO
KOHTaKTY
Bineo Ha YouTube
212450 | 27601627 | 84522 | CPV =0,05USD; | Iligsuuienns 3aIIy4YCHHS,
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Brompxer, Bpasenns | Kixn IToxa3zHuk . OcHoBHI (l)yHKI[i'l'.Ta pPoJIb Y
USD e(peKTUBHOCTI BOPOHILI
22% noBHUI eMOIliliHe CHpUUHATTA OpeHny,
neperisig CTUMYJIIOBaHHS MIOIUTY
PMax

¢CPC = 0,83 USD: ABTOMAaTH30BaHa  ONTUMI3aLid

CR = 3.93% Tpadiky, poO3MOIT OIOIKETY,
7270 MYJbTHKaHAJIbHICTD

60627 1854681 | 72877

Lorcepeno: moOynoBaHo aBTopamu 3a [17]

OTpuMaHi pe3ysibTaTH MiATBEPIKYIOTH AU epeHIiiiiioBaHy poJib GopMaTiB
Google Ads y 3abe3neueHHi MapKeTUHTOBOI epeKTUBHOCTI. [lonykoBi kaMmaHii,
30KpemMa OpeHIOBaH1 3alUTH, TEMOHCTPYIOTh HAMBUILUNA PIBEHb KOHBEPCIH, 110
CBIIYUTH IPO iX KJIIOYOBY pOJIb HAa 3aBEpIIATIbHUX €Tarmax BOPOHKH MPOAAXKIB.
HeOpenngoBa noirykoBa pekiiama ¢opMmye MOTIK HOBUX KOPUCTYBauiB, Xoua i
XapaKTepU3yeThCsl BUINOK BapTICTIO Kiika. MeniiiHa pekinama Tta YouTube-
BiIeO €(EeKTUBHO PpO3IIMPIOIOTh OXOIUIEHHS Ta 30UIbIIYIOTh 3ayYEHHS
ayJIMTOpii, CTBOPIOIOYM MIAIPYHTS M1 KOHBepcid y MaiOyTHboMy. Taka
OaratopiBHEBa JIOTiKa MIATBEP/IXKYE MOUUIBHICTh 1HTEIPOBAHOTO MIAXOAY MO
BUKOpPUCTaHHA peknaMHoi exkocucteMu (Google, ne KokeH (gopMar MiACHIIIOE
1HIIUN, GOPMYIOUH LTICHY MAPKETUHTOBY apXITEKTYPY.

BaxnuBe wMiclie B CTPYKTypl UU(PpOBUX KOMYHIKAIId Tmocigae
BiJleOpeKiiamMa, sika MO€AHYE€ 1H(POPMATUBHHUI Ta €MOLINMHUN BIUIUB 1 CIpUSIE
(OpMyBaHHIO TEPBMHHOTO NOMMUTY Ta 3allydeHHs ayauTopii. OLIHIOBaHHS
e(heKTUBHOCTI BiJIcOKaMIIaHiil 0a3yeThCs K HA 3arajbHiil KUIBKOCTI MEPETJIs/IiB,
Tak 1 Ha raubuHi neperisany (view-through depth), mo BimoOpakae dacTky
poJiKa, SIKy KOpPUCTyBaul NEperjsHyJd IIoHaiMeHme. Takuili NOKa3HUK
J03BOJISIE OLIIHUTHU AKICTh KOHTAKTy ayAUTOpli 13 PEKIAMHHUM IOBIIOMJICHHSM,
piBEHb YTpUMaHHs yBard Ta NOTEHIIIHY KOHBEPCIIHY CIPOMOXKHICTb
kpeatuBy [18]. Iis neTanpHINIOrO aHali3y pO3TsSHEMO MOKa3HUKW yTPUMAaHHS
aynutopii Bimeopexiamu CodeSignal (puc. 1). Bapto 3a3HaunTh, 110 HaBeleHi
YacTKU He MaroTh cymyBaTucs 10 100%, OCKUIbKY BIIOOPAKAIOTh KYMYJISITUBHY

YacTKy KOpPHUCTYBadyiB, SIKI MEPETJIAHYJIM HE MEHIIE BKa3aHOI YaCTHHH BiJI€O.
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ToOTO KOXKEH HACTyNMHUW pIBEHb MOKAa3y€ 3MEHILIEHHS ayAuTopii y mporeci

neperasay, GopMyrodn BOPOHKY 3aTyUEHHS.

PiBenn
nepensiay .
Bigzeo 100% PiBenn
nepenisi Ty

/Biz[eo 25%

PiBenp
epersiLy
Bigeo 75%

PiBenn
S mepensiay

Bizeo 50%

Puc. 1. IloxkazHukyn yTpumMaHHs ayauTopii y Biteokamnanisax CodeSignal

IDicepeno: mobynoBaHO aBTOpaMu Ha OCHOBI JaHuX [17]

OtpumaHi pe3ynbTaTH HIATBEPIKYIOTh BUCOKUN pIBEHb €()EKTUBHOCTI
BIJIEOPEKJIaMH, IO € XapakTepHUM Yy BHUIAJKaX, KOJU KpEaTUB IIOEJHYE
pEJNIEBAaHTHICTh  NMOBIJOMJIEHHS, TOYHY CErMEHTalll0 ¥  aJrOpUTMIYHY
ONTHUMI3allil0 YacTOTH TNoOKa3iB. 30epexxeHHs yBaru 47% KOpPUCTyBadiB Ha
mopo3i 25% TpUBAIOCTI pOIUKA, yTpUMaHHs noHaj Tpetunu (31%) Ha cepenuni
neperisiAy Ta 3aBEpIICHHS Bifle0 OUTBIN HIXK KOXKHHUM I ATUM TisigadeM (22%)
CBIIYUTh MNP0 CTIAKUA I1HTEpeC ayauTopii Ta ycHoilmHe (QopMyBaHHA
KOMYHIKaliiiHoro BMBY. Taka KyMmyJsiTHBHA JUHAMIKa BiAINOBIJAa€ THUIOBIA
Mozeini yrpuManHs YouTube, mpote ii rpaJieHT y AaHOMY BHUIIAQJKy CBIJYHTH
PO BHUINY, HIK CEPEIHbOPHUHKOBY, 3/1aTHICTb KOHTEHTY YTPUMYBAaTH YBary
KopucTyBauiB y B2B-cermenTi. ExOHOMIYHA JOCTYIHICTH MEPETNSAIIB Yy
MO€AHAHHI 31 CTAaOUIBHUM  pIBHEM TVIMOMHM  B3aeMOJli  BioOpakae
panioOHAJIbHICTh BUKOPUCTaHHS OIOKETIB 1 pe3yJIbTaTUBHICTh ABTOMATH30BaHUX
CTpaTerii ymnpaBliHHA cTaBkamMu. lle miaTBepkye, 10 BiIeopeKiIama,

OpIEHTOBaHAa Ha YITKO BHU3HAYEHY ayAMTOPIIO Ta MIJCUJIEHA AJITOPUTMIYHOIO
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ONTUMI3AII€I0, 3/]aTHA BUKOHYBATU K IMIJIPKEB1, TaK 1 KOHBEPCIHI 3aBJaHHS B
CTPYKTYp1 KOMILJIEKCHUX MapKETUHTOBUX KaMIIaHiil.

JInst tmuOmioi OIIHKY pe3yJIbTaTUBHOCTI PEKJIAMHOI aKTUBHOCTI JOIIHHO
3M1MCHUTH aHaTI3 JUHAMIKY MTOKAa3HUKIB Yy Yaci, 10 I03BOJISIE BU3HAYUTH, SIKOIO
MIpOIO ONTUMI3allisl KaMMaHii, aganTallisi KpeaTuBIB 1 HAKOMUYEHHS TaHUX PO
ayJIUTOPiI0 BIUIMHYJIM Ha €(EKTHUBHICTh IHBECTHILIN y pekiaamy. Y LIbOMY
KOHTEKCTI MOPIBHSHHSI KJIFOUOBUX METPHK MEPIIOTO Ta IPYTrOro poKy peKiaMmHOl
aktuBHOCTI CodeSignal nae 3mory i1eHTU(diKyBaTH 3MIHH y BapTOCT1 B3a€MOIi
13 MOTEHI[IMHUM  KJII€HTOM, PIBHI  KOHBEpCi 1  pe3yJbTaTUBHOCTI

OroxeTy (puc. 2).

350
300 284
250
200
150
100

50
-50,3

0 -25,6
Butpatg, USD Hanicnani gpopmu Bap\icTs 3a 2cBe, USD

-50 (xouBepcii), ox. KOHBEpCITO, USD

-100

Puc. 2. 3mina KJII0490BHX NOKa3HUKIB epekTHBHOCTI pexiaamHol kamnaHii CodeSignal y
AUHAMIIi IBOX POKIB

IDicepeno: mobyaoBaHO aBTOpaMH Ha OCHOBI JaHUX [17]

[TopiBHSIHHS JTBOX TMEPIOIB JIEMOHCTPYE, IO Yy JPYTUil piK peKiaMHa
aKTUBHICTh 3a0e3leunsia CYTT€BE 3POCTAHHS KOHBEPCIA 1 3HAYHE 3HUKEHHS
BApTOCTI 3aJly4eHHsI KOPUCTyBaua. 3MEHIIEHHSI BAPTOCTI KOHBEPCIi OUIBII HIXK
yABIUI 3a OJIHOYACHOIO 3OUIBIICHHS KUIBKOCTI IIJILOBUX i MIITBEPIKYE

HAKOMUYYBAIbHUNU  €(PEeKT  aJIrOpUTMIYHOTO  HABYAHHS,  MOKPaIIECHHS
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ayIUTOPHOrO MOpo(uII0 Ta MIABUIIEHHS PEIeBaHTHOCTI KomyHikarii. Ile

3acBIIUy€, MO TPUBATICTH pOOOTH 3 MIAaTGOPMOIO, MOCTIHHA ONTUMI3AIlsA Ta

dbopMyBaHHS IUTICHOI PEKJIaMHOI E€KOCUCTEMHU € KIIOYOBUMH YWHHHUKAMHU

MIJBUIICHHSI €()EeKTUBHOCTI B MapaJurMi MApKETUHTY, LI0 3aCHOBAHUN Ha

TaHUX.

OTpumaHi pe3yJabTaTH Y3rOJKYIOThCS 3 MI)KHAPOJHOK IMPAKTUKOIO, 1€

cTpateriude BUKOpucTaHHs Google Ads, ananraiis ¢popmaTiB mij] MOBEAIHKOBI

NaTepHU # anropuTMiuHe OOJKETyBaHHS 3a0e3MedyloTh MaclTaOyBaHHS

edexTuBHOCTI (Ta0I. 4).

Tabnuys 4

Ipuxknaam ycnimHoro 3acrocyBanus Google Ads y MizKHapOAHiN nNpaKkTHIi

Komnanis Meta kamnaHii .CTpaTerlﬂ / PesyabTaTn
iHCTpyMEHTH
3amycK HOBOTO 400+ BapiaHTiB
; 300+
Samsung cMap Thoua, OTOTIOTICHE, 300 ROAS 1y 2+ pa3u
T IBUTIICHHS CETMEHTIB ayaUTOpii,
BITI3HABAHOCTI Google Analytics
Rakuten (ex- i}qugp;m&f{,{ Google Search + [Tomyk 3a 6peHomMm
pMY ’ YouTube, 14x; CPL | 197%:
Ebates) 3aJIy4EeHHS : o 10
: BlJ€OpEKIamMa KoHBepcii 174%
KOPHCTYBaviB
N CPC |38%;
['eonokamitnui BBy BaHHs
IKEA ROAST + tpadix y TapreThir; marasuHiB 1232%;
Mara3uHu CETMEeHTAIlis 32 : o
HpHCTPOAMH nponaxi 1117%;
P ROAS 168%
. CtumMynroBaHHS TrueView, 15-cek. 17 000 6poHIOBaHb;
United : . o .
Airlines OpOHIOBaHB MICIIA B1I€0; pEMapKETUHT HA 52% konBepciit —
MeperJIsiay BiJeo caiT direct 3 oroyonmeHHs
[TobynoBa iHTpHUrH 6-cek. bumper-ads Ha 120 mymn noxasis;
Pringles ya put ’ P ROAS 2:1; npomaxi
nepen TV-kammaHiero YouTube 139
0
0/ .
) Programmatic + Oxonnenns 110%;
301TbIICHHS . ) 76 MH
. Display + Video + -
Uber Eats OXOILIECHHS I1]] Yac KOPHUCTYBAaylB;
CTV; Data Hub L .
NFL-ce3ony .. exonoMmid = 150% Big
frequency insights L
KOMICIH
Best Bu I OH;I);?;MZT;HM Google Ad Manager + Kongepcii 145%;
Y poa y Bla NIEPBUHHI J1aH1 ROAS 110x
EKOCHCTEMI
IT-mocmyru / e- Targeted Search + +65% moxomy 3a 6
IT Bay . A
commerce Display; MICSILIIB
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Crpareris /

Kommnanis Meta kamMnanii .
IHCTPYMEHTH

PesyabTaTn

MepcoHaTi30BaH1
cTparerii

Aynut akaynty Google
Ads; pecTpykTypu3ais
KaMIIaHili; TOYHe
TapreTyBaHHs

Just Go Tpesen / Typusm +921% CTR

Onrumiszarist
OwnnaiiH-po3apiod KITIOYOBHX CIiB; A/B- +33% xoedirrieHT
(xHUTH) TECTU; MOKPALICHHS KOHBepCiit
pPEKJIIaMHUX TEKCTIB

Books2Door

Iicepeno: mobynoBano aBropamu 3a [18; 19].

PesynbTaT aHamizy CBITOBUX NPakTHK CBiAYaTh, 110 3pPOCTaHHS
edexkTuBHOCTI B exocucteMi Google Ads 3a0e3neuyeTbcsi HE OKPEMUMH
IHCTPYMEHTAMH, a IX KOMIUIEKCHUM 3aCTOCYBaHHSIM Yy M€Xax I[UIICHOI cTpaTertii.
[IpoBigHi OpeHAM MOEAHYIOTh MOIIYKOBY, MEAINHY Ta BiJeopeKiaMy,
IHTErpyIOYM aBTOMATU30BaH1 MOJIEJl ONTUMI3allli, IEPCOHATI30BaHUN KOHTEHT 1
nepBUHHI JaHi. Taka cuHeprisi KaHajdiB MOCHJIIOE BCl €Tanmy MapKETHHTOBOT
BHUPBH, 3a0€3MeUyI04YU CTA0IbHE 3pOCTaHHS MPOYKTUBHOCTI KaMIIaHiil.

Otxe, edexktuBHicTh Google Ads (opMyeTbcsi Ha  TIEpeTUHI
TEXHOJIOTIYHUX 1 CTpaTeriyHuX pilleHb: TIUOOKOI CerMeHTalli ayJauTopii,
YITKOTO BU3HAYEHHS KIIOYOBUX I1HIUKATOPIB €(PEKTUBHOCTI, JUHAMIYHOTO
OIO/KETyBaHHSI Ta IHTEJIEKTYyaJIbHOTO KOHTPOJIO 3a 4YacToTow TmokasiB. lle
BiloOpakae mepexii PUHKY BiA (parMeHTapHUX peKIaMHUX i [0
IHTETPOBAaHUX MAPKETUHTOBUX €KOCHUCTEM, JI€ aHalITUKa, KpeaTuB Ta
QITOPUTMIUHI IHCTPYMEHTH MPALIOIOTh AK €IUHUN MeXaHi3M. TakuM 4YhHOM,
Google Ads minTBEpIKy€e CBOIO YHIBEPCAIBHICTH 1 3HAYEHHA SIK IIAaT(HOpMHU,
31aTHOI 3a0e3MeuyBaTi JOBIOCTPOKOBE 3POCTAHHS KOMEPIIINHHOI €()eKTUBHOCTI
32 YMOB CUCTEMHOI ONTHUMI3allii.

BucHoBKkM | mnepcnekTMBHM TOAAJBLIIUX AocjigkeHb. [IpoBenene
JOOCHIJUKEHHSI MIATBEPIKYE KIOUOBY posb Google Ads 'y cydacHux

MAapKCTHHI'OBUX CTpaTeFiSIX, 10 3aCHOBYKOTBCA Ha J[JdaHUX, 1C HJIaT(l)OpMa
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BUCTYMA€  KOMIUIEKCHUM  IHCTPYMEHTOM  YHOPABIIHHA  pPEKIAMHUMH
KOMYHIKaIlisIMA Ta ONTUMI3alii KoMepuiitHoi edexTtuBHOCTI. EMmipuunuii
aHaji3 MPOJEMOHCTPYBaB, [0 I1HTETPOBAHE BHUKOPUCTAHHS TMOIIYKOBOI,
MEIINHOI 1 BiJCOpEeKJIaMH B TOEJHAHHI 3 aJTOPUTMIYHOI OMNTHMI3AIlIEIO
J03BOJISIE  3HIKYBATH BapTICTh KOHBEPCIii, MIJBUIYBATH PEHTAOEILHICTD
1HBECTHIIIA 1 3abe3neuyBaTH mOpupicT sKicHUX JiaiB. Ha npuxnamg keicy
CodeSignal BcTaHOBIEHO, 110 HAKOMUYEHHS IaHUX, OaraToKkaHallbHA B3a€MO/IIS
3 ayJUTOpIE0 Ta 3aCTOCYBAHHS aBTOMATHU30BAaHUX CTPATErid CHPUSIOTH
CTa0UILHOMY TMOJIMIIEHHIO PEe3yJbTaTUBHOCTI KaMmaHii 3 poky B pik. lle
MIITBEP/IKYE BHUCOKY aJanTUBHICTh IuiaTdhopmHux pimenb Google Ta
e(EeKTUBHICTh MAIIMHHOTO HABYAaHHS B JUHAMIYHUX PUHKOBUX YMOBax.
VY3aranbHeHHs MIKHAPOJAHUX MPAKTUK 3aCBIIUUIIO YHIBEPCAIBHICTh OTPUMAHUX
BHCHOBKIB, a CaM€ KPUTHYHO BaXKJIMBUMU 3aJTUIIAIOTHCS TOUHE CErMEHTYBaHHS,
CTpaTeriyHuil KOHTPOJb YaCTOTH, po0OOTa 3 TMEPBUHHUMHU JaHUMHU, a TaAKOXK
MOE€THAHHS 1HCTPYMEHTIB (POPMYBaHHS MONUTY Ta CTUMYJIIOBAHHS KOHBEPCIH.
e dopmye mnepenymoBu s po3risangy Google Ads sax sanpa uudpoBoi
€KOCHCTeMHU KOMYHiKamiii Opennmy. I[loganbini  AOCHIKEHHS  AOLIIBHO
30CepeIUTU Ha MOJICTIOBAHHI ONTUMAIbHUX OIOKETHUX CTpaTeriid, MOpIBHSAHHI
e(exTUBHOCTI TMIATPOpM ISl MIABUILECHHS MapKETUHTOBOi €()EeKTUBHOCTI, a
TaKOX OILIIHIOBaHHI BIUIMBY reHeparuBHoro Il Ha moBeniHKy KOpUCTyBauiB i

MEXaHi13MHU ONTUMI3aIlll PeKJIaMHUX KaMI1aHii.
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